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LEADING 
RETAILERS 
CAN'T BE 
WRONG 


America’s Leading 
Jewelers are signing 
up daily with our 
1930Plan (100,000 
lines to date). Be- 
cause the dealer 
advertisements are in 
reality miniatures of 
our national copy, 
the combined effect 
of the two will in- 
crease sales. 








“Or course you can own Gorham + 
my lovely service - complete for 8 





oug: 
have 8 teaspoons, 8 dessert forks, 8 dinner 
Miao ii iit: —<——— 
ner knives. 8 galad forks. 8 butter spreaders, 
8 after-dinner coffee spoows and + table- collection of sterling silver=the gift thet 
qpeene. retains all of ity original beauty through 


Fairfax . Essex 
j fort y when year, the 
he t 
ing t . 
© ») 
Here store ill also find « wide 
buy « complete service for cight in any one 1 nese ot — jesmasikaavesiae L_\ 
of Gorham's seven most popular patterns Getware patterne—trom 0 lovely pair of 
for less than $260.00. In this service she will ong at 87.50 to a pair of hand: 


Or. if you cannot give her the complete serv- 








Typical 
Gorham 
Dealer-Ad 
That Will 


Bring 


- eost only #240” 


Silver Sales 
to Your 


Store 


We invite you to examine our interesting 


the years to come! 

















Gorham's National Ads 
Reach 2,000,000 Homes 
Each Month 
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For example, The Grogan Company 
of Pittsburgh received an order for a 


complete service for eight in the Dolly 


Madison pattern from a reader of our 


March advertisement in Vogue. Thou- 
sands of other similar prospects reached 


by our national copy are ready to be 


sold. 
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Jewelers Must Set the Example 
by Wearing Jewelry 


the women, must be made jewelry conscious to 

the extent of wearing those necessary articles 
of adornment such as tie pins, watch chains, cuff 
links, rings, studs, etc. It is up to the retail jeweler 
to bring this about by example as well as precept. In 
this he can help by constantly wearing such articles 
on every occasion and seeing that all those with 
whom he is associated are doing the same. We are 
glad to know that the articles on this subject, which 
have appeared in THE JEWELERS’ CIRCULAR, such as 
the editorial in the issue of March 20, and the article 
by Madame Hamilton Jeffries in the issue of April 
24, are beginning to bear fruit and awaken the trade 
to the necessity of doing something practical, if 
they wish sales of men’s jewelry to resume their old 
importance in the industry. 

The clarion call of our brother publisher, Bartley 
J. Doyle, in a recent issue of Jewelry Trade News, 
asking every retailer to wear and have his clerks 
wear scarf pins, is most timely and should be 
heeded by every merchant who has his own interest 
and that of his industry at heart. It is a note we 
have sounded time and time again in these columns, 
but it cannot be sounded too often or too loudly. If, 
as our contemporary suggests, 20,000 retailers and 
their clerks wear scarf pins on all occasions, it will 
be strong notice to the public showing that the 
scarf pin has not been put in the discard. 

Fashions often start from small beginnings and 
grow rapidly. Even 100,000 men working to show 
the people the utility of the scarf pin, its appropri- 
ateness as a gift and above all its beauty as an article 
of adornment cannot but have a pronounced effect, 


i HE men of the United States, even more than 





particularly when these men set the example by 
wearing the scarf pin themselves. The scarf pin is 
believed to have gone out of fashion as a result of 
a so-called “style specialist’s” statement. It has re- 
mained out of fashion, partly as a result of the in- 
action of the jewelers themselves, who did nothing 
to refute the idea and in fact confirmed it by their 
neglect to wear tie pins. 


There seems to be no difference of opinion as to 
the necessity of all of us uniting to put the scarf pin 
back in its former place of popularity, and we can 
do it if the retailer is in earnest in his endeavor to 
bring this about—that is, if he will work for the 
result himself, making his employes do the same 
and insist that all those who sell him (no matter 
what their line may be) cooperate with him in this 
great movement. 


When we have done this to scarf or tie pins, we 
can do it with watch chains, links, rings and other 
articles of men’s jewelry. Let the tie pin have the 
first place in the campaign and lead the way. 

No retailer can feel that he can simply give his 
“moral support” to this and let others do the work 
of starting the movement. Each and every man in 
the industry must put his shoulder to the wheel. He 
must set the example and set it now. As soon as he 
does so, he will find cooperation coming from all 
quarters and an acquiescence on the part of the pub- 
lic that will surprise him. 


Editor. 
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Linking Up with June Gradua); 


How Some New York Jewelers Are Featuring } 7 


By COLBY 


HE spring days are upon us when thousands of 

prospective brides and grooms will be planning 

June weddings—when a host of high school and 
college graduates will receive appropriate gifts from 
fond parents and devoted friends. 

The jeweler in the large city or the small town who 
develops this spring busi- 
ness in the right way, can 
make a tidy sales record to 
open the summer months 
with. An interesting, mod- 
erate-price and up-to-date 
line of silverware, clocks, 
watches, jewelry, picture 
frames, leather novelties, 
cigarette and vanity cases 
are sure to move rapidly 
at this season if the jewel- 
er is awake to their mer- 
chandising possibilities. 

Clocks and watches are 
especially appropriate for 
wedding gifts or graduate 
presents because their 
constant use serves as a 
continual reminder of the 
giver and the sentiments 
behind the gift. 

There is no better way to put over a special mer- 
chandising campaign in May and June than by direct 
mail advertising. The right kind of a letter, folder or 
booklet, if it has style and is well illustrated, will do 
the job. A good direct mail letter will always bring 
customers to your store if the mailing list is carefully 
prepared. Each jeweler should judge the psychology 
of his store and his patronage and make his copy sim- 
ple, sincere and appropriate to the local environment. 
A letter which would reap a rich harvest in a town of 
10,000 population would, of course, be useless for a 
Fifth Avenue store. 


Jewelers 


Here is a sample of a letter used this spring for wed- 
ding invitations by a leading Fifth Avenue jeweler: 


“WE note with interest the engagement of your 
daughter, Miss Helen, to Mr. Tom Smith. 

“May we take the liberty of sending you here- 
with samples of our wedding invitations and an- 
nouncements. 

“We would indeed be glad to have the privilege 
of serving you and if you will kindly send us the 
wording that you desire, together with the number 


ANKS 
gnu se OE 


PHILADELPHIA 


WEDDING GIFTS OF SILVER 
Sterling Silver Dinner and Tea Services 
Modern, Old English and French Services 
reproductd — with Knives, Forks 
and Spoons to match 
SPECIAL PHOTOGRAPHS MAILED ON REQUEST 


WEDDING INVITATIONS 
AND ANNOUNCEMENTS 


SAMPLES MAILED 


Bailey Text and Bailey Roman 
are the now fashionable styles of Engraving 





An ultra conservative spring advertisement 


required, we will prepare the copy and send you 
detailed estimate. 

“The time necessary for executing an order is 
approximately ten days, but the envelopes may be 
sent in advance if you wish. 

“Hoping that we may be honored by your patron- 

age, we are, etc.” 

The above letter is ul- 
tra-conservative and for- 
mal, in keeping with the 
policy of the store which 
it represents. 

Here is a wedding letter 
appropriate for a small 
jewelry store in a medium- 
sized town. 

“A number of in- 
teresting weddings 
will take place in 
Evansville next 
month. The young 
couples who are get- 
ting married and 
their attendants have 
a wide circle of 
friends in this city. 

“If you are among 

them, you will doubtless wish to express your good 
wishes with an appropriate gift. What could be 
more appropriate than a beautiful watch or a charm- 
ing clock? 

“May we take the liberty of calling your atten- 
tion to our exceptional watch and clock depart- 
ment, where the newest styles and designs are 
available at moderate prices. 

“We carry also a complete line of silverware, 
jewelry and leather specialties. If you will call 
in the near future I am sure you will find a selec- 
tion of wedding gifts which will please you.” 


Another letter which is written to secure the gradua- 
tion trade in a medium-sized town runs as follows: 


“This month is the time of school and college 
graduations. If any of your young friends are 
members of graduating classes you will doubtless 
wish to commemorate this event in their lives with 
an appropriate gift. 

“Our store each year offers a large assortment 
of graduation gifts, including clocks, watches, sil- 
verware, jewelry, cigarette and vanity cases and 
leather specialties. 
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altion and Wedding Gilt Sales 


Y >. DAM 


“Before choosing your graduation gifts may we have 
the honor of a visit so that you can see for yourself how 
carefully we have made our selection with an eye to pleas- 


ing the school and college graduate.” 


Such letters when sent to a selected list of parents 
of school and college students, result in a surprising 


number of calls and inquiries. 


The wideawake jeweler, by watch- 
ing newspaper announcements in so- 
ciety columns, by conversation with 
customers who buy wedding and 
graduation gifts, can obtain a live 
mailing list in his community. 
Through adroit suggestions he can 
obtain the names of entire wedding 
parties, including bridesmaids, ushers, 
and friends, and thus can address per- 


sons who must buy gifts in the imme- 


diate future. 


Wedding gift letters in most cases 
should be written for the younger 
generation in a direct, clever style 
which shows an understanding of the 
characteristics of these young people. 

Letters to prospective buyers of 
graduation gifts, who are usually 
older people, should be more con- 
servative in style, and should appeal 
as much as possible to parental love 
and to the universal interest in 
youth and its points of view. 


Among the large New York jewel- 
ers the spring graduation and wed- 
ding appeal is featured in class mag- 
azine advertising and in newspaper 


space. Harper’s, Scribner’s, Town 
and Country, the Spur and other 
class magazines carry advertise- 


ments in May and June addressed to 
the girl graduate and to wedding 
guests. 

The jeweler in the smaller city 
can use local newspapers profitably 
with headlines making a special ap- 
peal to fathers, mothers, brothers 
and sisters who have friends about 
to graduate or get married. 


Such advertising serves simply as 
a reminder of the duty of buying a 
gift and often forces a decision in 








8 | Timely Offerings in Their Spring Advertising 


cases where the reader is uncertain whether or not he 
will give a present. 

Many New York jewelers are featuring as springtime 
gifts the new style clocks and sport watches. 


One leading jeweler said: 


“In New York we find that 


the graduation and wedding trade is overdone. Our cus- 





or the bridesmaid... 


for the girl graduate 
BRAND-CHATILLON 
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Graduation and wedding advertising 





tomers are deluged with advertising 
material from every line of business 
which could possibly appeal to the 
bride and groom or the graduate. We 
have done, and are doing, an excellent 
gift business in clocks and watches. 
Young people prefer the modernistic 
styles in silver, gold and chrome nickel. 
In watches we are selling many sport 
models in white and green gold, rang- 
ing in price from $100 to $175. 
Leather travel clocks are selling well. 
We do a big business in more expen- 
sive wrist watches set with baguette 
diamonds.” 


FIFTH AVENUE jeweler who 

is featuring both oriental and 
modernistic American clocks, said: 
“We find our customers want always 
new and original models and our clocks 
are made according to our designs. 
We have a remarkable line of special 
clocks in jade, onyx, nephorite, crys- 
tal, lapis-lazuli, rose quartz, marble 
and enamel. One clock has only a 
half moon dial with a gold sun rising 
to indicate the day hours and a moon 
for the night hours. We have re- 
volving vase clocks and night clocks 
which, by pressing a lever, indicate 
the time at any moment by a series 
of three rings, one for the hour, one 
for the quarter hour and one for the 
minutes.” 


Another New York jeweler is fea- 
turing one of the world’s finest 
clock sets which includes a clock and 
two candlesticks priced at $10,000. 
This is a Persian clock mounted be- 
tween carved jade pillars, and made 
of solid gold with the face represent- 
ing in enamel, a Persian tapestry. 
The hands are set with diamonds. 


(Concluded on page 77) 
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Small Diamond Imports 


HE uncertainty of the tariff on precious stones 
VT continos to affect importation of diamonds in 

this country, the value of these gems brought 
in during March being even lower than the very 
small totals of January and February of this year. 
According to advance statistics compiled for THE 
JEWELERS’ CIRCULAR, the total diamond imports in 
March amounted to but $1,409,304, which was about 
three and one-quarter millions less than the importa- 
tions of March a year ago. Diamond importations 
for January, this year, were but $1,651,005 and for 
February but $1,428,346. 

Of the diamonds coming here in March, the value 
of the rough or uncut is given at $217,333, of which 
about $63,700 came from the Syndicate, while about 
$100,000 came from the Belgian cutters, and about 
$47,300 direct from South Africa. The value of the 
cut diamonds is given at $1,191,971 and an analysis 
of the shipments brings out the interesting fact that 
of this amount, one shipment of $457,800 was sent 
directly from Holland to Rhode Island and did not 
come through New York. 

Altogether the total for the first three months of 
the year would not make more than the importations 
for one good healthy month under normal condi- 
tions. Of course, this means that not only is there 
a scarcity of diamonds in the hands of the cutters 


and importers, but also in the hands of the trade as 
well; a scarcity which will not be relieved until the 
tariff is finally settled and the regular shipments 
made thereunder. 


a a 


Dealer or Expert—W hich ? 


T makes no difference whether the jewelers’ sales 
I of watches and clocks is 10 per cent or 50 per 
cent of his total business, these articles are, and 
ever will be, worthy of his particular attention and 
study. For his reputation in the community and 
perhaps his success, as a merchant, may depend on 
the attitude of the public toward him as a purveyor 
of timepieces, In fact, the increase or decrease in 
his turnover in watches and clocks may often indi- 
cate whether he is progressing or falling back as a 
jeweler. 

It is for this reason that no man in the jewelry 
business can afford to decrease his efforts in the way 
of intelligent sales promotion on these lines, par- 
ticularly on watches. For, as we pointed out in a 
recent article in these columns, intelligent advertis- 
ing and intelligent sales promotion on watches tends 
to make the public realize that the jeweler is some- 
thing more than a purveyor of merchandise; that he 
is a man skilled in horology—a profound scientist, 
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and that the manual skill let alone the technical 
knowledge required by the watchmaker is different 
from that demanded of any mechanic or merchant. 

The average person does not realize sufficiently 
the great amount of theoretical knowledge necessary 
either to make a watch properly or to repair a watch 
accurately, and the jeweler by intelligent advertising 
of watches and clocks can impress this upon the pub- 
lic in a way that will give the ordinary buyer a great 
appreciation of a fine timepiece and, at the same 
time, establish the advertiser’s position as an expert 
whose advice and suggestions are well worth fol- 
lowing. 

The jeweler can emphasize this note also in his 
display of watches and in his sales talks, as well as 
in his advertising and in his direct mail solicitation. 
In such work of education he can get the cooperation 
and help of the large watch companies and even of 
the wholesalers. Exactly what methods he must 
follow will depend upon the particular conditions of 
his own business. The first thing necessary is to sell 
himself on the idea of intelligent sales promotion of 
timepieces and not take the attitude that the watch 
or clock can sell itself. 


vv VW 


Esterly Bill Gets Support 


HE Esterly Bill now in Congress, which seeks 

[x make it unlawful to ship in interstate com- 
merce or by mail, for the 

purpose of sale, “any goods, 
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dorsed the Esterly Bill with a proviso that it be 
amended so that it will not be interpreted to pro- 
hibit the sending of samples of merchandise. 
Whether such amendment will be acceptable to the 
sponsors is not yet known, but we cannot see how 
this would interfere with the purpose of the bill as 
far as meeting the complaints of the jewelry trade 
is concerned. 


vv Vv 


Why the Distribution Census ? 


N the present age distribution and marketing, 
| rather than production, form the most impor- 

tant problems facing business men. It is no 
longer a question of how to produce more commodi- 
ties, but rather how can the commodities that are 
already being produced be distributed. 

One reason why greater progress has not been 
made in the field of distribution has been the lack 
of adequate statistical information. All sight, sta- 
tistically, has been lost of practically every commod- 
ity after it has passed the factory door. Even the 
total volume of retail trade in this country is not 
known and guesses vary by ten billion dollars or 
more. 

A census of distribution, such as is now under 
way, should form the basis for showing something 
about the quantities of commodities marketed, the 

channels through which they 
reach the consumer and other 





wares or merchandise unless 
specifically ordered by the 
consignee,” is receiving con- 
siderable support from mem- 
bers of many trades and in- 
dustries who have been an- 
noyed as have jewelers by the 
practices which it seeks to 
stop. The purpose of the leg- 
islation is to put an end to an 
abuse developed in recent 
years resulting from certain 
classes of merchants sending 
cards, pencils, books, jewelry 
and other articles to people 
who have not ordered them 
and then later following the 
same with a bill demanding 
payment. 

The Merchants Associa- 
tion of New York has in- 











A FEW BOUQUETS s 


“If the jewelry business is changing, 
surely THe JeweLers’ Circucar has antici- 
pated such change and has brought itself 
to the mode almost before we knew or 
realized that a new stage was before us. 
He must be a poor jeweler, indeed, or 
else a ‘super-ultra’ one who does not 
each week find much of benefit in the 
present publication. ‘Best wishes, 

(signed) Chas. F. Manahan, 
117 W. Main St., Alhambra, Cal. 


“Allow me to compliment you on THE 
Jewe.ers’ CircuLar as it is today as com- 
pared with when I first subscribed for it.” 

(signed) Louis G. Geralde, 
7 S. High St., Mt. Vernon, N. Y. 


“We always read with interest your 
column on ‘How Others Profit? and if at 
any time we can offer new ideas we will 
be more than glad to do so.” 

(signed) H. M. Lewis, 
$50 Euclid Ave., Cleveland, O. 


related facts. It should enable 
business men to set up “meas- 
uring sticks” which will show 
the direction in which busi- 
ness is moving—and give 
facts instead of hunches upon 
which to base plans and de- 
cisions. In any case it will 
: greatly aid in constructive 
hp & thinking, which is the one 

E great force for progress in 
any business. 

Jewelers need the informa- 
= tion being collected as much or 
= more than merchants in any 
= other industry. They can * 
help in making this census a 
success by answering freely, 
fully and quickly the question- 
naires sent out by the Depart- 
ment of Commerce. 
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Waterford & Son— 
Jewelers and Watchmakers 


By HAROLD WHITEHEAD 


EPISODE V 


“6 ERE, Pop.” Eric passed a large sheet of paper 
H to his father as he spoke. “Give this the once 
over.” 

“What is it?” Paul took the proffered sheet which 
seemed to be a map. Then he looked at it carefully and 
exclaimed: “Why, it’s a map of Brent, and a pretty 
good one, too. Is this what you were working on the 
other day?” 

“That’s just what.” Eric grinned self-consciously. 
“It’s a street map of the business section of the town. 
Just get the lay of it first, Pop, and then I'll tell you 
what my idea is.” 

Paul gave his son a quick glance of curiosity and then 
gave the map another scrutiny. The entrance of a cus- 
tomer was a signal for Paul to see who it was. As it 
proved to be a young man who wanted his watch repaired 
Paul took no further notice; Karl was quite capable of 
attending to that end of the business; besides, he got 
“snippy” if anyone interfered with his department. 

Smiling at his son, Paul said, “Well, my boy, what’s it 
all about? I notice the numbers, and I suppose number 
one refers to our store.” 


ae tO AON ON GO I ON eG tO OO 
UNM 


The Story to Date 


The business of Waterford & Son, now 
being carried on by Paul Waterford and 
his son Eric, was established over 60 years 
ago by Paul Waterford’s father. It has always 
been conducted in a conservative manner 
and the present head of the firm treasures 
its traditions and hold his reputation in the 
community as a most valued possession. A 
watchmaker, Karl Emden, and a clerk, Elmer 
Catton, have been connected with the firm 
for years. Eric, the youngest son of the 
W aterford’s, joins the business after four years 
in college and some experience as a traveling 
salesman for a costume jewelry house. Bijah 
Jones, a local plumber, who has married 
Eric’s sister, is a hard headed business man 
with up-to-date ideas. He and Eric confer 
with Paul Waterford regarding needed 
changes in the business policy of Waterford 
& Son. Read what Eric does in this episode. 


NULL 


“You said it, Pop. Here’s the idea. I’ve marked all 
the stores which seem to me in any way to have a bearing 
on our business. I wanted to get a picture of our com- 
petition so that we could see exactly what we were up 
against. And I tell you, Pop, it’s been an eye-opener to 
me, and I’ve a hunch it will to you.” 

“Tell me all about it,” the father said, quietly. He 
looked at the map again with renewed interest. 

“All right. Here’s the dope. Number one is our 
store, of course. Number two is Andrew’s and number 
three is A. B. Gospill’s place. They are the only other 
good jewelers in Brent. And get this, Pop. Both of 
them are on the other side of Central Avenue. While 
the trolleys run along both Central and Avery, the better 
stores are all on the other side of Central. That is, ex- 
cept us.” , 

“Humph,” the father grunted as he returned to the 
map. “I never realized it. But you know, Eric, when 
your grandfather started the business there was no 
‘other side’ of Central Avenue; that was a residential 
section, and the trade seems to have gone over in that 
direction after the new settlement on Brent Heights be- 
came so popular with the better class of people in town.” 

Eric nodded, but made no comment on his father’s ex- 
planation, but pointing to number four on Davis Cut-off 
said, “Here’s Tellifer’s. You have to admit that while 
he’s a nice old chap, he’s too old to do good repair work 
any more.” 

“Poor old Tellifer,” Paul shook his head, sadly. ‘“He’s 
been there over 50 years. He used to be a splendid chap, 
not as good as Karl, of course, but reliable. His store 
has run down, poor chap. I fancy all the trade he gets 
now is from the people living in the Davisville section.” 

“What kind of people are they, Pop?” 

“Very nice people, of course, but they are the workmen 
from the rubber factory, the city employees, bookkeepers 
and so on. Not the kind of people who can afford to buy 
our class of goods.” 

“T gotcher, Pop. Our trade comes from Brent Heights, 
I suppose?” 

“To a big extent, that’s true, although there are still a 
lot of the old families living along Toledo Avenue.” 

“Gosh, I’d hate to live there. Such big old arks of 
places. However, let’s get on. Here’s Sneath’s, marked 
number five, and Prather is number six. Then seven 
and eight are Colpitt’s and Pliney’s. That completes all 
the watchmakers and repairers in town. They are all 
on the edge of business, none are located where there is 
any real business. That is, except Andrews and Gos- 
pill. 

“So we can afford to ignore them as competitors, ex- 
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cept the last two you mention. That is about 
as I would analyze it.” Paul nodded sagely as 
he spoke. 

“But they are both on the other side of Cen- 
tral Avenue,” Eric said, rather grimly. 

“True, but we have been here so long that 
everybody knows where we are. And the best 
people don’t mind coming the little extra steps 
to our place. We only have two competitors in 
town really, so, as I see it, there’s really noth- 
ing to bother about. Still, I’m glad you decided 
to make this map; it shows you are thinking, 
my boy, and that’s all to the good.” 

“But, Pop.” Eric’s voice had a tinge of irri- 
tation in it. “We have other competiton. Take 
the Brent Department Store, right on the cor- 
ner of Grant and Central. They do a darned big 
business, and you ought to see their jewelry dis- 
play. Not in our class, of course, but snappy! 
I’ll tell the cock-eyed world it is. They do 
a whacking big business, and we ought 
to have some of it. I was in there last 
week, when I made my study of the 
town. Believe me, Pop, they could give 
us cards and spades when it comes to 
making a snappy display. And you said 
that everybody knows who we are, and 
where to find us. That’s true. I was 
talking to a—a girl in the store,” Eric 
blushed a little in spite of himself, but 
his father was too intent on the map to 
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“Humph” The father 
grunted as he returned 
to the map, “I never 
realized it. But you 
know, Eric, when your 
grandfather started the 
business there was no 
other side of Central 
Avenue” 


notice it. “She got to talking about cos- UCIT 


tume jewelry; I’d told her that I used to 
sell it. Then when I told her who I was 
she said, ‘Oh, that funny, old-fashioned 
store!’ She said it so surprised like. I could see she 
thought of Waterford & Son as a back number.” 

“Better remember that to a certain extent we are com- 
petitors of theirs, so it is natural for them to run us 
down somewhat.” The tone of Paul’s voice spoke plainly 
of hurt pride. 

“That’s all right, Pop, but I’m sure this—er—girl— 
she had no thought of running us down. Why, I’d just 
told her who I was and she spoke out in surprise. But 
the main thing, it seems to me, is to realize that the 
Brent Department Store does sell some good stuff, and 


‘ we’ve got to reckon with it as a competitor. But listen 


to this. Numbers 10 and 11 are both small competitors 
of ours. They are the Mary Jane Gift Shoppe and Miss 
Creamer’s Gift Shop. Both sell some pretty good stuff in 
gift novelties. And it seems to me we ought to have 
some of the trade they got.” 

“The little they do is not worth considering,” Paul said, 
with an airy wave of his hand. 

“Maybe,” conceded Eric, “but I’m merely listing them 
all. The next two, 12 and 13, are the two theatres which 
get the best shows, the Star Theatre on Avery Street has 
the best pictures, Pop. And that reminds me, there’s a 
real hot show on this week. Let’s go some night. Then 
at the Opera House we get such shows as come here. 
I’ve put them in because they show where the crowds get 
to. Got it?” 

“Yes, my boy, I—er—got it, as you say. But you must 
remember that people don’t go where the crowd is to buy 





the quality jewelry as well. They like to get away from 
the rush, so to speak.” 

“Yeah, like where Andrews and Gospill hang out,” 
Eric drawled dryly. “O, well, Pop, let me go on with my 
thrilling story. I then listed some of the better class 
stores in other lines, so as to indicate where the kind of 
customer we are after goes when out shopping You’ll 
admit that the Gourmet Restaurant on Central Avenue is 
the place for a swanky feed. And when you want to buy 
some hotsy-totsy candy you get it at Hepler’s on Grant 
Street. And those two stores account for numbers 14 
and 15.” 

“There’s something in what you say,” Paul conceded. 
Then poring over the now interesting map he pointed to 
number 16 and added, “This is where Pray’s flower shop 
is, isn’t it?” 

“Absolutely correct, old timer—er, I mean Pop. And 
this one,” he pointed to number 17 as he spoke, “is Liss- 
man’s Department Store. That’s where all the swell 
femmes get their glad rags.” 

Paul’s eyes twinkled as his son spoke. Then he re- 
marked, “And observe, young fellow, that Lissman’s is on 
Maple Street, the same street that we are on.” 

“True, oh, king. But don’t forget also that they are 
on the other side of Central Avenue. And number 18 is 
also on Maple Street. You can look across the street 
from us and see the Carrimet Furniture Co. Now, I 
don’t want to say a word against them. They are good 
people and all that, but they don’t sell what you might 
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call high class stuff. Do I speak the truth, my reverend 
sire, or don’t I?” 

“You do, you impudent young rascal,” Paul said, with 
a chuckle. “Lissman’s sell the cheap installment furni- 
ture. I suppose Loam’s is the real furniture place in 
the city.” 

“Exactly, and I’ve marked them number 19 on my little 
map. And the last number is 20, which you will observe 
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has come up, and the best stores are certainly over there 
to-day.” 

Paul stared at his son in amazement. Then he ex- 
claimed: “Eric Waterford. You are surely not sug- 
gesting we move, are you?” 

“Not exactly, Pop. But don’t you think we ought to 
keep an open mind on the thing?” 


“No, I don’t,” the old jeweler said, shortly. “You 
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Map of the business district of Brent, Ohio, prepared by Eric 


is on Grant Street. That’s Clay & Martin’s housefurnish- 
ing store. And I ask you, Pop, do you or do you not 
admit that they sell the real stuff? Where do you get 
the best cocktail shaker? Clay & Martin. Who sells 
the real toney English china? Clay & Martin. What 
store is pushing silver tableware? Clay & Martin. 
Where do you go—” 

“Stop, for heaven’s sake.” Paul put his hands to his 
head. “I’ll admit that they are good people if that’s 
what you mean, but you do not have to sing a song about 
them.” Father and son laughed together. And Paul’s 
heart sang with joy. He was supremely happy at hav- 
ing his youngest son with him. 

“Listen, Pop, here’s what I’m getting at. This wild 
looking map that I got up gives us a good idea of where 
the business is in Brent. You told me that business isn’t 
as good as it used to be. What I wonder is whether we 


are off the map. This location used to be ‘it,’ of course, 
but in the last 20 years the other side of Central Avenue 


seem to forget’that I own this block. We have no rent 
here; that is, in one way. We are not interested in the 
passing trade; and people who want the quality of jew- 
elry we sell are quite willing to walk a block for it. Now 
let’s have no more talk about it. I think it’s a good 
thing to check up on competition as you have done. But 
having done it, let us get back to the real job of running 
this store.” The father’s lips tightened. There was no 
doubt that he was irritated at Eric’s implication that the 
store was outdated so far as locality was concerned. 

Eric was wise enough to know when to take a hint and 
so no more was said on the subject. But the young man 
decided to bring up the matter again when opportunity 
permitted. 

One o’clock struck just as Paul finished speaking. Both 
men were surprised, for Paul usually went to lunch at 
12, while Eric was supposed to leave at 1. Under the 
circumstances, father and son went together, much to the 

(Continued on page 76) 
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Period styling is 
now reflected in 
clocks, and _ the 
two extremes of 
antique beauty 
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and modern effi- 

ciency are com- 

bined in many 

pleasing exam- 
ples 








Clocks 


O widespread has the interest in period styling be- 
Son that there is hardly a detail of the home fur- 

nishing accessories from the smallest paring knife 
in the kitchen to the grand piano in the drawing room 
which has not been developed in radically new designs. 
Among the recent arrivals in this field of specialized 
styles along with jewelry, mirrors and toilet table ac- 
cessories, the clock has emerged in delightful new 
clothes. 

The grandfather clock it is true is still the handsome 
example of Georgian English and American Georgian 
good taste. But this floor clock has also been somewhat 
modified, developed in small sizes and, in some instances 
it has taken on an early English character, suitable to 
be used in the Gothic and Jacobean interior or in a 
modernistic setting. Its rich walnut case admits it to 
a fine library, hall or living room where rare antique 
English furniture is used. Yet inside the handsome 
case which is seemingly of the same period as the fine 
old furniture surrounding it, is an ultra-modern develop- 
ment in time-keepers. This is an electrically run, perfect 
time keeping apparatus operated by alternating current 
supplied through any electric light circuit, providing 
accuracy, silence and complete freedom from oiling, 
winding and other clock attentions which are so well 
known. 

The two extremes of antique beauty and modern ef- 
ficiency, combine in many other models as well as the 
floor styles. There are small clocks for use in the 
kitchens, hall, library, and in fact every room of the 
house. Some are simple, about the size of the old 


in. Tick with the Style Trend 


fashioned alarm, yet finished with bright colored lacquer 
paints to add that necessary touch of smartness to a 
modern room. In pronounced modernistic patterns there 
are silver and gold finished cases and skyscraper wooden 
cases. One unique model is an alarm clock although 
its modernized exterior would give no hint of this util- 
itarian quality. These handsome and unique models are 
meant for a man’s study, a smart living room, a quiet 
corner of a formal entrance hall or some other equally 
appropriate place. 

For the feminine rooms, bedroom and boudoir, or 
an informal little living room, there are more delicately 
designed models, in fine wood, some with silvered dials, 
some with etched glass crystals, some illuminated by 
tiny lamps for night bedside use. All are dainty, at- 
tractive and suited for this particular use. 

In all of these new models of these clocks containing 
little motors whether designed for mantle shelf, or 
boudoir table, library table or the book cases, style and 
handsome finish have not been used to the sacrificing of 
simplicity and usefulness. The faces are extraordinarily 
clear, the numerals large, the slender hands easily dis- 
cerned across the room. 

The cases include simple models suited for use with 
American Colonial or French provincial furniture, with 
handsome mahogany and walnut, with simple painted 
chairs and tables, and with sun room and sleeping porch 
accessories. Or, all the clocks in the house may match 
in form, but differ in color, from the one on the kitchen 
wall, to the model above the living room fireplace, says 
a writer for the National Jewelers Publicity Association. 
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The Romance of 
American 


Clockmaking 


How Yankee Ingenuity Evolved Timepieces for 

the Common People—Until 1800 Sun Dials, Hour 

Classes and Cumbersome Silver Watches had to 
Satisfy Them. 


By THOMAS H. ORMSBEE 


Clock made by 

Benjamin Bag- 

nall, between 
1725 and 1750 


Do you know that the same 
ship which brought the chests 
of tea for the Boston Tea 
Party had as a passenger the 
father of the Connecticut 
school of clockmakers? Shown 
herewith is John Hancock’s 


Photo courtesy Pilgrim Hall, 
Plymouth, Mass. clock 





LTHOUGH Old World masters had practiced 

the mysteries ‘of horology from before Reform- 

ation days, it was not until Yankee ingenuity 
addressed itself to clockmaking that timepieces were 
made at a price low enough so that the average family 
could not afford to be clockless. Incredible as it may 
seem, until about 1800 common folk, generally speak- 
ing, had to satisfy themselves with sun dials, noon marks, 
hour glasses, turnip sized, triple-cased silver watches 
and an uncannily accurate facility for time telling by 
the sun. Until then clockmakers had fundamentally 
adhered to a single production method. The movements, 
that is, the wheels and frames, were laboriously hand 
fashioned from cast brass. What they made was fine 





but the method was so individualistic that the price had Above: A tall clock 

to be high and output remained limited. by John Townsend. 

Why some of the hundreds of men who devoted them- je ae oe 

selves to clockmaking did not devise a simpler and less ter cabinet maker 

expensive plan of clockmaking than the hand-filed-cast- made clock cases as 
well as furniture 


brass scheme seems strange. The solution of this man- 
ufacturing problem, however, had to await the advent 
of two groups of New Englanders. One was the Con- 
necticut clockmakers of the Naugatuck valley; the other 
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centered around the Willard family of Massachusetts. 
To the former school we are indebted for low priced 
wooden works clocks and later the cheap clock with a 
movement of stamped brass. The Willard brothers, sons 
and cousins produced and refined the banjo clock idea. 
This product of the era of plain living and high think- 
ing is the United States’ most distinctive contribution 
to clock designing, not only because of its unique form 
of case but also by reason of simplification of the move- 
ment judged from the viewpoint of machine design. The 
Willards were a clockmaking family trained in the old 
traditions, but not so with the men of the Naugatuck 
valley. With but one or two exceptions they were wood- 
working craftsmen who came into horology from clock- 
case making. Free of the traditions of the craft, they 
successfully adapted new materials and devised water- 
power driven machines with which to cut clock wheels 
in such quantities as to be able to make a presentable 
clock that could be sold for under $10. This was distinct- 
ly an early demonstration of what could be accomplished 
by mass production even on a limited scale. Such clocks 
answered a long felt want and almost over night Ply- 
mouth Hollow, Bristol, Waterbury, Winsted, Norwich, 
East Windsor and so forth were clock towns known by 
their product throughout the length and breadth of the 
land as well as in practically every foreign land where 
Yankee ships went atrading. 


Y searching old newspapers and records a list of 

American clockmakers from early days down 
to about 1860 has been compiled which numbers 852 in- 
dividuals and companies. Some of these are only slight 
variations in name but again names of clockmakers 
which I know were in business during the period are 
omitted, so it is fair to consider that 850 closely approx- 
imates the total number of American clockmakers in 
business for themselves prior to 1860. Of this number 
the majority came after 1800. The total for the entire 
pre-Revolutionary period, over a century and a half, is 
but 67. Of these only two came before 1700 and 22 
during the years from 1700 to 1750. 

The household trade of American clockmakers before 
1800 was largely in making movements for tall clocks. 
These, acting as their own peddlers, they sold frequently 
direct to the householder who either had a cabinet- 
maker produce the case or mounted them caseless on a 
wall bracket. “Hang up movements” was the trade 
name for those that went caseless. When so installed, 
because the pendulum could be seen swinging back and 
forth, they were popularly called ‘wag-on-the-walls.” 
Making large clocks for meeting-house spires was also 
a large part of the business of these men. These spire 
clocks were more or less community affairs. Men of 
a neighborhood contributed to the cost and so everybody 
could have at least one clock to guide them. Sometimes, 
however, getting such subscriptions was not easy. At 
least one record survives of a protest against sharing in 
the cost of a meeting-house timepiece. This was on the 


ground that the protestants lived so far away that they 
could not possibly read the face of the common timepiece. 

None of the work of the two American clockmakers 
who antedated 1700 has survived, but we do know some 
interesting facts about Evardus Bogardus of New York 
city and William Davis of Boston. The former who 
flourished in 1698 was the son of Dominie Evardus 
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Below: A Connecticut 


tall clock made y 
Thomas Harland of 
Norwich 


Photo courtesy Metropolitan 
Museum of Art 








Above: 


A_ hall 
clock in minia- 
ture by Thomas 





Clagget, New- 
port, R. I., 1730- 
1744 





Bogardus, the Dutch Reform parson of the time Peter 
Minuit was the Governor General of New Amsterdam. 
Incidentally this clergyman’s bowery or farm later be- 
came the basis of the Trinity Church lands and were it 
still in Bogardus’ hands would make them the land- 
lords of Wall Street. Whether Bogardus went back to 
Holland to learn his trade is unknown but he undoubtedly 
followed the clockmaking style of Huygens, the Leyden 
master, credited with perfecting the pendulum. 


ILLIAM DAVIS who arrived in Boston in 1683 is 

not recorded as a member of the London Clockmakers 
Company. The circumstance that David Edwards became 
surety that Davis and family would not become town 
charges—evidently pauper immigrants were a problem 
then as later—indicates that he was a penniless journey- 
man. 

Of the 22 men who followed the art of clockmaking in 
America between 1700 and 1750 several are worth men- 
tioning. Avery, first name forgotten, Boston, 1727, pro- 
duced the clock that still hangs in the Old North church. 
This is the timepiece that set Paul Revere off on his 
famous midnight gallop across Middlesex. Benjamin and 
Timothy Cheney of East Hartford, now Manchester, 
Conn., 1745-80, were among New England’s best. They 
made tall clocks and provided them with cases of neatly 
carved cherry. Incidentally John Fitch, now conceded 
to be the inventor of the steamboat idea, was an ap- 
prentice, in their shop. 

At Guilford, Conn., Ebenezer Parmalee flourished from 
1726-1740. Among other things he made the first clock 
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Ideas on selling, window display, stock records, mer- 
chandising, advertising, store system, etc., all of which 
have been tried and tested by successful jewelers. 
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Others 


rofit 


Gathered by Harry R. Terhune 
in his travels around the United 
States for JeweLers’ CincuLaR 


readers, 


By Harry R. Terhune, Field Editor, THE JEWELERS’ CIRCULAR 


An Interesting Tea Party 


T. LOUIS—The Heffern & Neuhoff 

Jewelry Co. cater to a rather ex- 
clusive clientele in this city. They de- 
veloped during the week of April 14 a 
unique method of creating interest in 
their new shop located at 312 N. Euclid 
Ave. 


A series of teas was planned for each 
day to which were invited the elite of the 
social world. To eliminate any com- 
mercialism in the venture no mention 
was made of the concern in the invita- 
tions which were engraved in a distinc- 
tive manner. 

The hours set for the tea were from 
38 until 5 p. m. Each day a different 
group of the smart set was selected. 
Perhaps the element which made the 
event so outstanding was the ability of 
the company to be able to have one of 
the most prominent and attractive young 
debutantes preside over the serving. 
Miss Elizabeth Collins was the charming 
young lady’ who added keen interest to 
the affair. 

The invitations carried only the names 
of Samuel E. Heffern and George L. 
Neuhoff, junior, in a manner revealing 
a personal touch. Three thousand names 
were selected to which invitations were 
sent and S. E. Heffern reported the idea 
as one of the most successful ever at- 
tempted by the store. 

There was nothing introduced to in- 
fluence any buying during the teas. The 
scheme was worked out to bring to their 
store the trade which they felt should be 
familiar with the new store. 


The tea was a complete success and 
accomplished the purpose as nothing else 
could according to S. E. Neuhoff. 


Collecting Over-Due Accounts 


INCINNATI, OHIO—A tried method 
of getting results from accounts that 
are very much overdue, used by Clayben 
Jewelers, Inc., is the sending of a legal- 
looking notice to the place of employ- 
ment. There is nothing threatening 


about this, but the red ink at the top 


and the Sig red seal at the bottom makes 
it look more formidable than it really is. 
Accounts several months old that have 
been charged off, have responded to this 
form. 





Legal Demand 
Before Suit 


To be filed in 


The Municipal Court 
of Cincinnati, 


Hamilton County, Ohio 


CLAYBEN JEWELERS, Inc. | Number....... 
602 VINE STREET 
CINCINNATI, OHIO 


Plaintiff, 


Amount of claim: 


Come m eee eer eeeeteeeeeeeeees 


er 


the plaintiff above named proposes to 
enter suit against the defendant above 


named, on the following account, to- 


ee a 
Coe eereeesr eer sree eesseeneessresseeersenece 


being merchandise sold and delivered, 


for which demand is hereby made. 


ad 


Attorney in fact. 











Arranges Marriage Licenses 


ALTIMORE, MD.—This sign might 

be placed at 120 E. Baltimore St., 
where Louis Perel, jeweler, has intro- 
duced the innovation of presenting a 
marriage license to every couple pur- 
chasing a wedding ring. 

Mr. Perel explained it as follows: 

“So many couples are nervous and get 
bewildered at the Court House that I 
thought we could smooth things for 
them; it was merely mixing sentiment 
with business and the idea has worked. 

“Even when buying a wedding ring, 
the man often enters the shop while his 
bride-to-be remains outside, attempting 
to look indifferent. That embarrassment 
is nothing compared with their feelings 
when the marriage license clerk begins 
asking personal questions. 

“We obtain all the information and 
send an assistant to the Court House to 
arrange for the license. It saves time 
and money for the couple.” 


Last Payment Letter Holds’Em 


TLANTA, GA.—After accounts are 

paid up, Holzman’s sends along a 

letter that has been successful in bring- 
ing the customers back. 

In retaining the interest of their cus- 
tomers and urging further purchases the 
following letter is used. 

“We reby acknowledge receipt of 
the last payment which you made, cover- 
ing your account in full to date. 

“We take this opportunity of thanking . 
you, and assuring you that we appreciate 
the prompt and business-like manner 
with which you have met your obliga- 
tions throughout this transaction. 

“Don’t let your account remain in- 
active. Always remember, for every 
birthday, for every occasion when a gift 
is needed, we have a complete assort- 
ment. An investment in a Perfect Dia- 
mond, or beautiful silverware for your 
home is a real Saving, and can be easily 
attained by using the Holzman twelve- 
pay-plan. 

“Atlanta’s Family Jewelers for 32 
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years! That’s something to boast about, 
and we certainly are proud of it. Dur- 
ing that time we have sold only the finest 
obtainable in jewelry, and will always 
maintain the standard of Quality. 

“Thanking you again for your most 
valued patronage, and hopirg to be able 
to serve you in the near future, we are, 
with best wishes.” 


Change Oil Every 180 Days 


ALEM, MASS.—D. Low & Co., have 

posted cards saying: 

“Oil in your watch wears out in 180 
days, and should be changed. The 
thought fits into the common practise 
of changing oil in the automobile engine 
every 500 miles. It has led many a 
customer to come into the store in 
order to have the oil in his watch 
changed. 


Pens Sold Five Cents Down 


OUISVILLE, KY.—A number of good 
accounts were opened by the Ritz 
Jewelry Co. through selling a nationally 
known fountain pen at regular price but 
at five cents down and ten cents a week. 
In ten days over 800 pens and pencils 
were disposed of, many of them for 
cash. 


Wins Trade in Dime District 


OUISVILLE, KY.—An interesting ex- 
periment is being tried out by Lewis 
& Mitchell. In order to get their share 
of the popular priced business, a store 
was opened in the ten cent chain dis- 
trict. It is a small store, fitted up at- 
tractively, both inside and out. It spe- 
cializes in watches and sterling silver 
novelties priced under $10. No gold 
filled articles are stocked except bracelet 
bands. 

The store directs its appeal to the 
large volume trade willing to pay cash 
for inexpensive style items. Style is 
considered of vastly more importance 
than quality. 

The merchandise carried in this store 
could not be successfully sold in either 
of the other stores the firm operates, 
hence the necessity of a separate shop, 
under a separate name. 


Prizes for Store Promotion 


ACOMA, WASH.—The Weisfield & 

Goldberg, jewelers, are staging a con- 
test open to everyone. It desires sug- 
gestions of a definite character that will 
attract attention and popularize and 
promote their store. Contestants may 
choose their own subject, publicity stunt, 
slogan contest or some other advertis- 
ing idea. 

The prizes offered are diamonds, a 
practical gift tied-into the business 
stimulating greater interest in precious 
stones. The winner of the first prize 
will get a $500 ring. The’ next eight 
prizes will be diamond rings valued at 
$75 each. There are 16 additional prizes 
of $25 diamond brooches or scarf pins. 
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All Watches Registered 


INCINNATI, OHIO—AII watches go- 
ing out of Oskamp’s are registered on 
a card, whether they are sales or repairs. 
These consecutively numbered cards have 
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DELIVERED 

















Obverse of Card 


a complete history of the watch, together 
with the owner’s name and address on 
one side, while the reverse side is used 
for a record of repair work done from 
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Attracting Window Attention 


ASHINGTON, D. C.—Here is a 

novel method of attracting the at- 
tention of passersby to your window dis- 
play. It was successfully used in this 
city. Cut out some short, snappy para- 
graph, such as the box notice in THE 
JEWELERS’ CIRCULAR of March 6, telling 
of King George wearing a pearl tie pin 
at the opening of the Naval Conference, 
and the fact that as a result Bond St. 
jewelers were inundated with orders for 
pearl tie pins, especially by younger 
men. 

Mount or frame your human interest 
paragraph and exhibit beside it copies 
of the article in question. People like 
to “see it in print,” and invariably read 
a short, clever item. 


Heart Stationery for Wedding 
Trade 


RIDGEPORT, CONN.—Reid & Todd, 

Inc., stimulate wedding gift and 
jewelry .business using a_ letterhead 
watermarked with tiny hearts and em- 
ploying a large heart in the center into 
which is typed in heart design a message 
revealing the service and merchandise of 
the institution. The trade-mark “The 
Store in the Heart” is featured in the 
copy. 


Frankness in Sale Announce- 
ment 
HICAGO, ILL.—When Spaulding- 


Gorham, Inc., inaugurate their An- 
nual Sale the event is conducted with 
dignity and confidence. A frank state- 
ment is made to its patrons in a letter 
that the sale is for stock adjustment pur- 
poses. The following paragraph in- 
dicates the frankness of the announce- 
ment. ‘Each year we feel it is desirable 
to dispose of certain merchandise—per- 
haps because we cannot duplicate the 
line or it may be that we have too many 
pieces of the same general character.” 
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Reverse of Card Used to Register Watches 


time to time. Filing these cards in al- 
phabetical order makes ‘it easy to refer 
to them as occasion requires. 


A further statement assures customers 
that a price reduction is one of sub- 
stantial.savings. 
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DEPARTMENT 


T he Retail Instalment Jewelry Business 


in [930 


A Review by Arthur Fertig, C. P. A** 


(Continued from issue of April 24) 


Retailers Strive for Volume 


ECOGNITION of the external difficulties confront- 
ing the instalment jewelry business has resulted 
in trial of several expedients. Now that distri- 
bution of business among more retailers makes for 
smaller sales volume per store, many retailers have con- 
sidered taking on kindred lines to aid in sustaining sales 
volume. The question has arisen what lines to carry 
and great care in choice is warranted. Experience shows 
that attempts to sell dissimilar lines have resulted in 
losses. Radios, for example, have not proved a satis- 
factory side line. Optical goods have been satisfactory 
from the standpoint of service, credit and mark-up 
where sufficient volume was obtained, but the sales appeal 
is limited and the additional business has been too small 
to take up the slack in trade. 

The house-to-house canvass has also been used. This 
practice was employed many years ago and was aban- 
doned when retail stores were found to be more satis- 
factory. Reviving the old scheme to aid in the main- 
tenance of volume has met with unsatisfactory results 
in almost every case. 

Still another practice tried by dealers at the expense 
of much cash and effort has been the featuring of attrac- 
tive specials in no wise related to jewelry. The advertis- 
ing expenditure incurred to push these specials has been 
all out of proportion to the relative total sales of the 
store and still more disproportionate to the gross profit. 
These goods have been sold with a low mark-up and the 
result has been a material decrease in the average per 
cent of gross profit obtained for all merchandise sold 
and a substantial increase in operating expenses. On 
the whole sensational methods employed to obtain larger 


*Arthur Fertig & Co., accountants, New York, Washington and 
Newark. 


sales volume have not been successful. The retailer who 
has followed the practice because he is confused by prob- 
lems of competition has usually fallen behind his com- 
petitor who has held fast to sound business principles, 
maintained the proper balance between the various ele- 
ments which go to make up the business, and has thereby 
acquired a satisfactory net profit on a normal volume. 


Character of Sales Changes 


RENDS which developed in the merchandising of 

jewelry a year ago are now more clearly defined. 
A study of departmental sales shows diamonds to be still 
the leading article of sale but becoming a smaller propor- 
tion of the total. Watches, on the other hand, have 
grown in importance as a profitable merchandising line. 
Chart 4 and accompanying tables show these facts in 
statistical form. The decline of diamonds may be attrib- 
uted to the steady lowering of quality, making them a 
too common article of consumption. Taste has changed 
as well; the public exhibits a desire for color and shows 
more discrimination in the choice of embellishments. 
Further than that the diamond has lost some prestige 
as a sign of affluence. Business in watches has increased 
because of the persistent sales promotion work carried on 
by manufacturers. The desire for ownership of one or 
more watches has been cultivated assiduously and the 
instalment retailer has profited by making it possible for 
the wage-earner to satisfy his desires. 


A pplication of Scientific Principles 


HE troubles which have arisen in the retail instal- 
ment jewelry business are not due to trade reces- 
sion and will not disappear with commercial recupera- 
tion. They began to take form long before the unsettle- 
ment of general business and would have become apparent 
had business force been sustained. The recession served 
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only to aggravate conditions and to make difficulties felt 
more intensely. 


What the retailer faces are individual problems arising 
largely from attempting to meet new conditions with old, 
outworn policies. In the rapid and unfettered develop- 
ment of the business, personality and individual effort 
sufficed to attain success, but that period is over. Suc- 
ces no longer springs from one man’s personality alone, 
from the character of a store or its location. Valuable 
as these factors may be, they are inadequate for building 
a present-day business, for the retailing of jewelry in 
1930 demands organization budgetary control, executive 
guidance and the application of sound retail distribution 
principles. 

Retailing of jewelry on the instalment plan is a full- 
fledged business and modern business is an exacting 
science requiring the proper balance of all the contribut- 
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essential. Only the salient features can be presented 
within the scope of this survey, but they indicate the 
information which the retailer must obtain and in so 
doing point the way to more profitable business. 





National Credit Jewelers Association 


Plans to Build Membership 


y (ssi SIMON, Philadelphia, president of the 
National Credit Jewelers Association, has as 
one objective of his first term in office the in- 

creasing of the organization by at least 250 members dur- 

ing 1930. He has just issued a message in which he an- 
nounces a national membership drive and asks the co- 
operation of every officer, director and member. The 
new president is looking forward to a good business year 


Departmental Sales 


SILVERWARE 
AND 
COCK 
MISCELLANEOUS, 
DIAMONDS 








Net Sales 

Per Cent of Total 
Departments 1928 1929 
ne re ee 41.1 38.2 
Wes ke ewieniaty va rahvexdaaien a78 342 
NN ss ad's ntusesecesgans 15.1 16.0 
ee ee eT TTT er 10.6 8.1 
Silverware and Clocks............. 5-4 5.6 
WE Ci kvdivewsanrsivedennses 100.0 100.0 


Cuart 4. Sales by departments shown proportionately in the order of 
their importance for the year 1929, and tabulated comparison with 1928 


ing factors. Profitable operation demands the applica- 
tion of sound principles developed from experience and 
projected by means of a budget, which in turn guides the 
management in carrying out policies which lead to a 
maximum return on invested capital. 

Scientific management is needed more now than ever 
tor it is generally agreed that the business recession will 
last for several months and prevent both sales volume and 
profits from reaching 1929 levels. Budgeting operations, 
therefore, becomes imperative not only to help to pull 
business through the trying months that lie ahead by 
keeping management informed so that adjustment to 
new conditions can be made quickly, but also to make pos- 
sible profiting on fall business when a revival may create 
a better market than was seen in the last quarter of 
1929. 

Experience, leading to knowledge of what to do and 
what to avoid doing, of the proper balance between busi- 
ness elements and many things which may bring success 
or failure, is found to be limited among instalment re- 
tailers. The development of the business has been too 
rapid to permit thorough-going analysis by the individ- 
ual and yet such analysis and the facts deduced are now 


and feels that within the next 30 days there should be 
an improvement that will keep the credit jewelers active 
until November, when the holiday business will start. 

With the establishment of headquarters and the 
opening of offices in the same building with Mr. Simon, 
Frank Newman, executive secretary, sees a wider field 
of usefulness with a greater accomplishment for the asso- 
ciation during the year. No time is lost now in the 
president and secretary keeping in touch with each other, 
as was the case with the head of the organization in one 
city and the secretary in another several hundred miles 
away. 


Members of the Philadelphia Credit Jewelers Associ- 
ation, at a recent luncheon at the Benjamin Franklin 
Hotel, took steps to correct some abuses that have crept 
into the advertising of some credit jewelry houses. The 
association is aiming for higher ethical standards, not 
only for its members, but for all credit jewelers in the 
city. An attempt will be made to eliminate misleading 
or deceptive advertisements. Its members also are on 
record as against “gift” sales aud similar inducements 
to draw a temporary trade. 





ont cera 

























































































































































| 
: 











May 8, 1930 


THE JEWELERS’ 


CIRCULAR 49 


The Proposed Increased Duty 


on Watches 
Why the Headline in the Article Published April 24 was 


Subject to Misinterpretation 


home to them the truth of the statement accredited 

to the Greek sage and poet that “words may make 
this way or that way.” In fact, they sometimes are 
forced to agree with the cynical remark of Talleyrand 
that “words were invented that men might conceal their 
thoughts.” 

This has been strongly brought home to us in the past 
week in connection with the article which appeared in 
the issue of April 24 on page 51, headed ‘“Conferees 
Modify Watch Rates,’ and with the sub-head “Final 
Draft of Tariff Bill Shows Reductions of Duty on 
Cheaper Watches While Higher Priced Movements Pay 
as Under Act of 1922.” 

The heading was correct.and understandable to those 
who had followed carefully the various articles on the 
watch tariff published from week to week in THE JEWEL- 
ERS’ CIRCULAR, but was apparently misleading to those 
who had not. The point it attempted to emphasize was 
that the final draft of the watch schedule as reported by 
the Tariff Conferees on April 19 had modified slightly the 
original conferees’ schedules previously reported and 
published in THE JEWELERS’ CIRCULAR of April 17, and 
that the modification meant a reduction of duty on the 
cheaper watches as compared with the previous schedule, 
but it was not intended to mean that the duty on cheaper 
watches was lowered as compared with the Act of 1922. 

The confusion arising from the headline we naturally 
regret because in the interest of accuracy it should be 
thoroughly understood that the proposed Tariff Bill im- 
poses duties on 6 to 15 jewel watches which will aggre- 
gate very much higher than those paid under the Act 
of 1922. 

Many of our readers, of course, understood exactly 
what was meant, but others who had not read about the 
conferees’ original watch paragraph thought we had 
made a mistake and called attention to it. 

We are grateful to those readers who have called at- 
tention to the way the headline was misinterpreted. 
Among such letters we are happy to quote a most inter- 
esting letter of explanation of the present tariff from the 
treasurer of the Gruen Watch Makers Guild, who, after 
explaining why the heading was very misleading, says: 


ne and publishers have constantly brought 


“Those not entirely familiar with developments of the 
tariff would judge that the cheaper movements have 
lower tariff and the higher priced ones the same as 
under the act of 1922. This is not based upon facts. 
There was a slight reduction, namely, about 20c, on 
watches 7 jewel and lower from what the first confer- 
ence bill reported. 


“These are the present facts: 


Duty 1922 New 
Actper Conference 


Movement Report Increase 

On 6 jewel and lower, re- 

gardless of size, pocket 

eee $ .75 $1.50 100% 
104% ligne strap (which is 

the popular size)...... 75 2.00 166% 
614 ligne rectangular....  .75 2.50 233% 
On 7 jewel. 

EE vactkwwanmew nen 1.25 1.50 20% 

ee ree 1.25 2.00 60% 

Rectangular .........- 1.25 2.50 100% 
On 15 jewel—the 1922 rate 

—regardless of adjust- 

ments. 

a re 2.00 3.10 55% 

BO ans esikiensdoeseee ee 3.60 80% 

Rectangular .......... 2.00 4.10 105% 


“And to bring them in at these rates they must be 
marked ‘unadjusted’ even if adjusted—otherwise, to 
carry the lowest adjustment marking, namely, tempera- 
ture adjustment, would add $2.00 additional (or 100% 
increase) just for that bracket, over the above increased 
percentages. 

On 17 jewel—practically all were imported marked 
“temperature adjustment” and with this similar 


marking. 
1922 New Increase 
Pocket watches ....... 3.50 5.10 42% 
SM bv oteond sewencass 3.50 5.60 60% 
Rectangular .......... 3.50 6.10 71% 
“So you see there is a very large increase in all of the 
cheaper and medium priced watches. . 


18 or more jewels—This is the only group in which 
the duty is the same as in 1922, $10.75—and the 
imports in this total field comprise less than 4% 
of the total imports, and nowhere is there a reduc- 
tion. 

“As I stated in the beginning, your entire article and 
those in other trade papers are all very misleading. 
They make the statement that 70 per cent of the impor- 
tations show a decrease. Yes, a decrease from the first 
Tariff Conference Committee’s report, which was beyond 
the parliamentary rules and they had to come down. 

“However, rates are now (as you will see by the above) 
greatly in excess of the 1922 Act. 

“T believe that you desire to portray news items in 
the true light. That being the case, you should give 
equal prominence in your next issue to bringing out the 
facts as they actually are. 

“T am, “Very truly yours, 

“(Signed) Gro. J. GruEN, 


“Treasurer.” 
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Jewelers’ Art Shown on Automobile 


Buffalo Concern Finishes Jeweled Crowns for the 
Machine Made for the Shah of Persia 


HE jewelers’ art is known to touch 
nearly every industry and every phase 
of life but few realize how it is possible 
to come into the automobile industry. 
But this was recently done as a result 
of an order from the East for no less 


aS + Me 








RIZA KHAN, SHAH OF PERSIA 


a personage than that “king of kings,” 
the Shah of Persia who wished an auto- 
mobile that would conform in richness 
and beauty to the traditions of his throne. 

This automobile was recently built in 
Buffalo and is about to be shipped. It 
is a Pierce Arrow car of limousine type 
in pure white, beautifully upholstered in 
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JEWELED CROWN MADE BY BUFFALO, 
N. Y., CONCERN FOR ROYAL AUTO 


leather and satin. The trimmings in- 
stead of being nickel are heavy gold plate 
and this includes the bumper, the side- 
lights, the radiators and similar parts. 

But the art of the jeweler came into 
the car in the way of five jeweled crowns 
in gold and emeralds that are fitted to the 
headlights and side doors. These orna- 
ments are replicas of the headpiece worr 
by the Shah at state occasions. 

The firm fortunate enough to get the 
order for this was the King & Eisele Co., 
manufacturing and wholesale jewelers of 
Buffalo whose members are now cele- 
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THE $50,000 AUTOMOBILE 


brating the 60th anniversary of the 
founding of the business. 

His Majesty, the owner of the car, is 
Riza Khan, and it is said that the cost to 
him will be approximately $50,000 at 
least, by the time it reaches Persia. 

Riza Khan, Shah of Persia, has been 
declared one of the most romantic char- 
acters in this age of progress for in a 
few years he emerged from practical 
obscurity to the throne of one of the old- 
est countries of the world. The story 
of his rise to eminence and his grasping 
the vaciliating helm of State in his coun- 
try’s hour of need, is well known to the 
readers of foreign dispatches. But it 
is not known that this self-constituted 
Persian monarch is gradually and effec- 
tively forcing his people into step with 
the 20th century ideas of the western 
nations though for years they had lived 
under conditions that brought them 
closer to the middle ages than to the 
present. His automobile is but an in- 
dication of the fact that he lives in the 
modern and not the ancient world. 

The new Shah, who is the Nationalist 
leader of Persia, directs the policy of 
that country as thoroughly as Mussolini 
directs that of Italy or Kemel Pasha that 
of Turkey. 





A Golden Jubilee 





Mulford Jewelry Co., Memphis, Tenn., 
Celebrates Fifty Years in the Same 
Location 


MEMPHIS, TENN., May 5—The Mulford 
Jewelry Co., 6 S. Main St., celebrated its 
Golden Jubilee on April 30. J. N. Mul- 
ford, president and founder, has served 
as a jewelry merchant in one location in 
this city for 50 years. Mr. Mulford 
worked in the Memphis jewelry trade 
for approximately three years with C. L. 
Byrd before he engaged in business for 
himself. Mrs. Mulford was at the store 
to celebrate the anniversary and pre- 
sented flowers to the visitors. Felicita- 
tions by telegram and letter were re- 
ceived from friends in many sections of 
the country. 

There have been many changes in 
Memphis since 1880. In those days the 
present location was described as 294 





Main St. in the Clark Marble Block, a 
renumbering of the street making the 
difference. The wall cases at that time 
were in mahogany but the lighting was 
by oil lamps. Mule street cars were stil: 
in use then. Mr. Mulford came to Mem- 
phis in 1877 from Newark. 

In connection with the anniversary a 
radio program was broadcast over local 
stations, and a 12-page supplement, with 
many historic pictures, appeared in con- 
nection with one of the Memphis evening 
papers. 

The concern has recently opened a new 
gift shop and optical department. The 
store at the present time occupies ap- 
proximately five floors of space. 








Old King Plantation Clock to Be 
Returned to Georgia 
ETURN of the old King Plantation 


clock, which was taken from the 
plantation by the Federal gunboat Ethan 





Allen on Jan. 10, 1863, took place on 
May 6, with elaborate ceremonies which 
were well attended. 

The clock was presented by a dele- 
gation of prominent citizens from Attle- 
boro, Mass., headed by the mayor. Ac- 
companying these were representatives 
from Congress, from the Grand Army of 
the Republic, from the Navy Depart- 
ment, which despatched a destroyer 
to the scene, and from the State of 
Georgia, which is receiving the clock. 

The clock was discovered by an antique 
furniture dealer in Attleboro, who hap- 
pened to glance inside the case and see 
a card containing the history of the 
clock. He at once set about having the 
timepiece—a handsome old grandfather’s 
clock—returned to its rightful owners. 

The clock is said to be in fine condi- 
tion, and will occupy its old position in 
the plantation house after an absence 
which covers a period of nearly 70 years. 
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Antique and Modern Silver in Demand 


Chairman of Goldsmiths’ & Silversmiths’ Co. Comments on Trade Conditions—Spirited Bid- 
ding for Old English Silver—Tricksters Defraud Brighton Jeweler 


LONDON, April 24.—Some interesting 
comments on current conditions in the 
jewelry and silver trade were made this 
week by A. T. Isaac, chairman of the 
Goldsmiths’ & Silversmiths’ Co., whose 
new Regent St. jewelry store is one of 
the finest establishments in the West 
End. It was the occasion of the 31st 
annual meeting of this firm. Since 
Christmas, Mr. Isaac said, business has 
been frankly disappointing owing to gen- 
eral commercial and financial conditions, 
the one bright spot being the sales vol- 
ume in the antique and modern silver 
departments. Antique silverware main- 
tained a surprising prosperity consider- 
ing the depression, both this and the 
modern silver sections being far and 
away the most successful so: far this 
year. 

* * + 

There was some spirited bidding for 
old English silver pieces at Sotheby’s the 
other day and for one particular master- 
piece Lionel Chreichton defeated the Gold- 
smiths’ & Silversmiths’ Co., but it cost 
him $16,500. The piece was a James I. 
silver-gilt steeple cup (1619) at one time 
belonging to Elizabeth Montagu, Dow- 
ager Duchess of Buccleuch and Queens- 
berry, and then to Lord Montagu of 
Beaulieu. At $16,500 the cup worked out 
at $660 the ounce. 

* * * 

At an inquest recently it was revealed 
that Jonathan Zinger, South African 
diamond merchant, who threw himself 
under an underground train the other 
day, got through $250,000 in three years 
and was practically penniless at the time 
of his death. A representative of the 
Standard Bank of South Africa in- 
formed the coroner that recently a great 
change came over Mr. Zinger who closed 
his account and began visiting lodging 
houses and Church Army shelters. 

* * * 

The Crown this week was given judg- 

ment without costs in the case in the 


King’s Bench Division concerning a 
claim for $289,660 brought by Charles 
H. Bucknall, wholesale diamond mer- 
chant of South Kensington. The peti- 
tion of Bucknall’s failed owing to the 
Indemnity Act of 1920, the consent of 
the Attorney-General to bring the peti- 
tion before the court not having been 
obtained. 

The diamond merchant carried on 
business in Leningrad during the World 
War. In April, 1918, he lodged with the 
British Consul in Leningrad (then 
known as Petrograd). a bag containing 
precious stones worth $285,885, and 
30,000 rubles of Russian bank notes. 
The presumption was that in view of 
the upheaval in Russia the valuables 
would be comparatively safe at the Brit- 
ish Embassy. About this time the Em- 
bassy officials were finding difficulty in 
getting through funds for the discharge 
of their duties, and Consul suggested to 
Bucknall that the contents of his bag be 
placed at the disposal of the officials for 
use in His Majesty’s service. Bucknall 
agreed to this verbally. Later Consul 
Woodhouse was arrested, and the Em- 
bassy premises forcibly entered by Soviet 
agents. The Vice Consul was also ar- 
rested, but he was given an assurance 
that the contents of the Embassy safe, 
in which Bucknall’s gems and bank notes 
were kept, would be untouched. After- 
ward the bag was found cut open and 
the contents gone. 

The foregoing was set out in the 
diamond merchant’s petition. Justice 





Horridge said the onus was on the Crown 
to prove it took all reasonable steps to 
safeguard the property. Eventually the 
court upheld the Crown attorneys in 
their contention that the claim was 
barred by the Indemnity Act, as stated. 


of * * 


In the past two weeks jewelers through- 
out the country have been victimized by 
tricksters who make a deal in diamonds 
they have for sale and substitute “fake” 
stones for the genuine ones just before 
they change hands. The police are now 
taking a hand in the matter. One of the 
offenders is dressed in the uniform of 
a Russian naval officer. The last vic- 
tim was a Brighton jeweler. Two men 
visited his store with a bag of diamonds 
this week. They had previously made 
his acquaintance. The diamonds were 
supposed to come from a relative in 
Russia who had smuggled them out of 
the country. To make sure that his own 
judgment was correct the jeweler took 
three or four of the diamonds to another 
establishment in the city where the 
stones were pronounced to be of first 
rate quality. Returning to the shop the 
jeweler agreed to buy 40 of the stones 
for $3,500. Later when having a final 
valuation placed on them it was found 
that all the stones were “paste.” The 
jeweler paid out in bank notes, the num- 
bers of which the police have circulated, 
having missed by three minutes the train 
that carried the tricksters back from 
Brighton to London. 


* * * 


Events of the past few days have not 
contributed in any way to the optimism 
of manufacturing jewelers and silver- 
smiths. Snowden’s Budget this week, 
with its pronouncement of the with- 
drawal of safeguarding duties, is a seri- 
ous blow at the Sheffield cutlery indus- 
try. Flooding of the market with cheap 
German cutlery is anticipated when the 
duties cease. 
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Slight Decrease in Employment and 
Payroll Reported by Jewelry 
Manufacturers 


WASHINGTON, D. C., May 3.—Employ- 
ment and payroll figures are now being 
taken by the Bureau of Labor Statistics, 
Department of Labor, for the jewelry 
industry from month to month. 

Reports were received by the Bureau 
from 105 jewelry manufacturers who 
gave their February employment at 9207, 
decreasing in March to 9189, a decrease 
of 0.2 per cent. The payrolls in these 
same establishments also decreased from 
$238,787 in February to $237,350 in 
March, a decrease of 0.6 per cent. 

* * * 


Jewelry and Gem Exports in February 


WASHINGTON, D. C., May 2.—Jewel- 
ry valued at $122,046 was exported from 
the United States during the month of 
February of which the largest quantity 
went to Canada, British Malaya be- 
ing the second best customer and Brit- 
ish India third, according to the Depart- 
ment of Commerce. 

The department’s figures show that 
20,638 carats of uncut diamonds were 
imported into the country during Feb- 
ruary, valued at $436,226, of which the 
largest number came from the United 
Kingdom and the second largest number 
from Belgium. 

Also during February 13,944 carats 
cut, but not set diamonds, were imported 
valued at $992,120 of which the largest 
number came from Belgium with the 
Netherlands being second. 


* * * 


Pearls in Danish Streams 


WASHINGTON, D. C., May 6.—Ac- 
cording to the Danish Bureau of Fish- 
eries, pearls have been found in only one 
kind of mussels, margaritana margari- 
tifera, in Danish streams, according to 
a report on fresh water pearls from 
Acting Commercial Attaché Paul H. 
Pearson at Copenhagen to the Depart- 
ment of Commerce. 

“This mussel,” the report states fur- 
ther, “is found in a small river in the 
southwestern part of Jutland, the Varde 
Aa, but only in a very few cases out of 
a thousand is it found to contain pearls. 
The Varde Aa was dredged in 1929 and 
it is reported that a number of mussels 
with pearls were found on that occasion. 
Operations have never been carried on 
along any industrial scale but only take 
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place occasionally and then by the 
farmers whose land borders on the 
stream. The pearls are sold to jewelers 
in the neighborhood. There is no official 
record of the production, but it is esti- 
mated that the total value of the pearls 
found during 1929 aggregated between 
15,000 and 25,000 crowns. The average 
price of the pearls falls between 25 and 
75 crowns. 

“The Danish Bureau of Fisheries fur- 
ther states that ‘the unusual importance 





of this fishery during the last couple of 
years has been caused by extraordinary 
conditions which are not likely to repeat 
themselves for the first years to come. 
Under normal conditions the importance 
of this fishery will be confined to a nar- 
row local circle.’ ” 
* * * 


Raw Platinum May Be Sent in Mails 
to Chile 


WASHINGTON, D. C., May 1.—The 
Director General of Mails, Santiago, 
has announced that raw platinum may be 
sent from the United States to Chile, in 
letter mail, under the conditions regu- 
larly applying to shipments of dutiable 
matter by that method, as provided by 
the Stockholm Postal Convention, ac- 
cording to a report to the Department 
of Commerce from Commercial Attache 
Ackerman. 

In cases where letters containing mer- 
chandise do not have the prescribed green 
tags affixed, the announcement states 
that they will be seized in conformity 
with the law and regulations of the 
custom house. Raw platinum has hither- 
to been specifically excluded from the 
letter mail to Chile. 

- * * 


India to Impose Excise Duty on 
Silver Production 


WASHINGTON, D. C., May 1.—Trade 
Commissioner Charles B. Spofford re- 
ports to the Department of Commerce 
that the British Indian Government has 
agreed to impose a countervailing excise 


By L. M. Lamm, Washington, D. C., Correspondent 





duty on domestic silver production equal 
to the new import duty of four annas per 
ounce which became effective on March 
1, and to amend the existing tariff sched- 
ule upward on silver plate, silver thread, 
and other silver manufactures from 30 
per cent to 38 per cent ad valorem. 


* * * 


Madagascar Prohibits Jewelry in 


the Mails 


WASHINGTON, D. C., May 2.—W. 
Irving Glover, second assistant post- 
master general, is notifying postmasters 
throughout the country that jewelry and 
gold and silver bullion are prohibited in 
the regular mails to Madagascar and 
dependencies. 

< * « 


F. T. C. Acts Against False Statements 
of Electric Clock Concern 


WASHINGTON, D. C., May 2.—Assert- 
ing that its clocks are operated, con- 
trolled and corrected by United States 
Naval Observatory time, when such is 
not the fact, a corporation manufactur- 
ing electrically-driven clocks, has signed 
a stipulation with the Federal Trade 
Commission agreeing to discontinue this 
misrepresentation. As usual in cases of 
stipulation the Commission has not made 
public the name of the company. The 
stipulation entered into, however, is as 
follows: 

“Respondent, a corporation, engaged 
in the manufacture of electrically-driven 
clocks in the sale and distribution in 
interstate commerce, and in competition 
with other corporations, individuals, 
firms and partnerships likewise engaged, 
entered into the following stipulation of 
facts and agreement to cease and desist 
forever from the alleged unfair methods 
of competition as set forth therein. 

‘Respondent, in soliciting the sale of 
and selling its product in interstate 
commerce, agreed to cease and desist 
forever in its advertising matter cir- 
culated in interstate commerce, from 
making any claim that its clocks are 
operated, controlled and/or corrected by 
U. S. Naval Observatory time, when 
such is not the fact. 

“Respondent also agreed that if it 
should ever resume or indulge in any of 
the practices in question, this said stipu- 
lation as to the facts may be used in 
evidence against it in the trial of the 
complaint which the Commission may 
issue.” 
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SUN=RAY CRYSTALS 


15 West 47th St. 


(Patent and Trade Mark Pending) 


Perfectly cut and engraved, these exquisite 
novelties are made from the finest quality Rock 
Crystal. When mounted attractively, they form 


an article of personal adornment instantly ap- 
pealing to women of good taste. 


Available to manufacturers only. We will gladly 
send you a list of manufacturers who are already 
using M. & M. SUN-RAY Crystals in fine jewelry. 


MAYER & MULLIGAN 


PRECIOUS AND SEMI-PRECIOUS STONES 
Established 1906 


New York 
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Program for Jewelry Trade Show and 
Pageant of Jewels at Los Angeles, 


May 12, 13 and 14 


Los ANGELES, CAL., May 6.—Plans for 
the Jewelry Trade Show and Pageant of 
Jewels to be held May 12, 13 and 14 at 
the Los Angeles Biltmore have been com- 
pleted and the program as arranged is 
as follows: 


Monday, May 12 


9 a. m.—Registration for all convention 
features, ; 

9 a. m.-10 a. m.—All are urged to inspect 
Jewelry Trade Show exhibits—ballroom and 
foyer. 

9 noon—Golf players will leave Biltmore 
for California Country Club, Culver City. | 

1-5.30 p. m.—Golf tournament—California 
Country Club, Culver City. , 

1.30-5.30 p. m.—Ladies’ excursion by motor 
to view estates of leading movie stars, in- 
spection of moving picture studio, tour of 
Bullock’s Wilshire Store, followed. by after- 
noon tea at Bullock’s; return to Biltmore. 

6-7 p. m.—Nineteenth Hole Get-Together 
Hour—California Country Club, Culver City. 

7-(?) m.—Stag golf dinner and_show, 
California Country Club, Culver City. Every- 
body welcome. ; 

8.15-11 p. m.—Ladies only—Theater party 
at Hollywood; tickets obtainable from secre- 
tary ; make reservations early. 


Tuesday, May 13 


9-12 noon—Jewelers inspect Jewelry Trade 
Show exhibits, ballroom and foyer. 

12 noon-1.15 p. m.—Luncheon. Address by 
Mr. P. J. Coffey, president of National Jewel- 
ers Publicity Association, ‘“What the Publicity 
Association Is Doing.” 

Intermission, 15 minutes. E 

1.30 p. m.—Opening of convention. 

1.30-1.45 p. m.—Address of welcome by 
Hon. John C. Porter, Mayor of City of Los 
Angeles. 

P45-2.45 p. m.—Talk by Mr. Clark Baker, 


Sr., lighting specialist of General Electric 
Co., Pacific Division, “Most Effective Store 
Lighting” (with demonstrations). 


2.45-3.15 p. m.—Address by Dr. Florence 
May Morse, professor of merchandising, Uni- 
versity of Southern California, “The Art of 
Selling Jewelry.” 

3.1203.45 p. m.—Address by Mr. E. Cc. 
Driggs, Los Angeles, representative of Pinker- 
ton National Detective Agency, “Why the 
Jeweler Should Watch His Step.” . 

3.45-4 p. m.—Appointment of Resolutions 
and Nominations Committee. Question box 
discussions. Suggested topics: “What Is the 
Ideal Location for a Jewelry Store?’ “Cost 
of Doing Business,” “Terms, as Affecting the 
Retailer.” 

4-5.30 p. m.—Jewelers’ pre-view of Pag- 
eant of Jewels in Sala de Oro, Los Angeles 
Biltmore. Especially for jewelers, retail and 
wholesale, and their employees and families. 
6-10 p. m.—All jewelers urged to inspect 


Jewelry Trade Show exhibits, ballroom and 
foyer. 


8.30-10 p. m.—Pageant of Jewels, Sala de 
Oro, Los Angeles Biltmore. Especially for 
public. 

10-11 p. m.—Salon exhibit of jewels, ad- 
joining Sala de Oro. Open to public and 
jewelers. 


Wednesday, May 14 


12 noon-1.15 p. m.—Luncheon. Address by 
Mr. Bartley J. Doyle, president of Jewelry 
Institute of America, “Cooperation Between 
Wholesale and Retail Jewelers.” 

Intermission, 15 minutes. 

1.30-2.15 p. m.—Address by Mr. William E. 
Koch, associate professor of merchandising, 
University of Southern California, ‘“‘The Job 
of the Jewelry Merchant.” 

2.15-2.45 p. m.—Presentation by team of 
National Cash Register Co., “‘Business Man- 
agement and Control.” 

2.45-3.30 p. m.—Address by Mr. Bob Bar- 
ton, sales manager of Elgin National Watch 
Co., “Merchandising.” 

3.30-4 p. m.—Address by Mr. Robert M. 
Shipley, “Colored Stones, Precious and Semi- 
Precious.” 

4-4.30 p. m.—Address by Mr. W. D. Mori- 
arty, professor of economics, University of 
Southern California, “A Certificate of Com- 
petence for Merchandising.” 

4.30-4.40 p. m.—Reports of Resolutions 
Committee. 

4.40-5.15 p. m.—Question box discussions. 
All urged to participate. Suggested topics: 
“Development of Gift Ware Lines in the 
Jewelry Field,” ‘Profitable and Unprofitable 
Merchandise,” ‘“‘ ‘Overhead’ Salesmanship.” 


5.15-5.30 p. m.—Report of Nominations 
Committee. Election of officers. Adjourn- 
ment. 

7.30-10 p. m.—Annual banquet and spec- 


tacle, Sala de Oro, Los Angeles Biltmore. 








Memphis, Tenn., Jewelers Hear 
Lecture by P. J. Coffey and 
Revive Local Association 


MEMPHIS, TENN., May 3—The Mem- 
phis jewelers enjoyed a real treat last 
Friday night at the Elks Hotel, listening 
to a lecture by P. J. Coffey, chairman of 
the National Jewelers’ Publicity Associa- 
tion. 

After the lecture Mr. Coffey showed a 
number of stereopticon slides illustrating 
views of well known diamond fields and 
showing the different processes of dig- 
ging and handling the valuable product. 

After the entertainment the retail 
jewelers rejuvenated their rather dor- 
mant local association, promising plenty 
of activity under the name of the Mem- 
phis Jewelers’ Club. George T. Roy 
was unanimously elected president. He 


CIRCULAR 








57 


age this year to 

Europe in mem- 

ory of the su- 

preme sacrifice 

made by their 

sons in the World 
War 


a 
wo gical 


called a luncheon meeting for Friday 
noon at which the balance of officers will 
be elected and the program for the year 
will be outlined. 








St. Louis Receives P. J. Coffey 
Enthusiastically 


St. Louis, May 6.—On Wednesday 
evening, April 30, P. J. Coffey, chairman 
of the National Jewelers Publicity Asso- 
ciation addressed what was pronounced 
to be one of the largest gatherings of 
retail jewelry merchants ever held in St. 
Louis. Practically every representative 
jeweler in St. Louis was present to hear 
the address presented by Mr. Coffey, who 
outlined the work of the association and 
the benefits derived from the efforts of 
his committee in making the public more 
jewelry conscious. He stressed the ad- 
visability of eliminating whenever pos- 
sible adverse publicity as it affects dia- 
monds and jewelry. 

In his illustrated lecture he discussed 
the diamond industry portraying methods 
employed in mining, polishing and cut- 
ting diamonds. 

Mr. Coffey gave three additional ad- 
dresses during his visit in St. Louis, one 
before the Cosmopolitan Club on Tues- 
day noon, a second before the Cooperative 
Club, and the final address to the Univer- 
sity City Business Association. 

Mr. Coffey expressed great apprecia- 
tion for the enthusiastic manner in which 
he was welcomed in St. Louis. Jewelers 
were effusive in their praise for the 
splendid work which is being carried on 
by the National Jewelers Publicity As- 
sociation. 








Zircons valued at $479 were recently 
stolen from the show window of the 
jewelry store owned by Josiah F. Gilray, 
193 Broadway, Portland, Ore. Police 
believe the thief kicked in the window 
and selected the gems he preferred, as 
numerous other articles were left un- 
touched. A nightwatchman discovered 
the robbery about 5 a. m. 
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FANCY CUT 
DIAMONDS 


S [Ol BEEKMAN STREET -NEW_ YORK CITY 








DESIRABLE SPACE FOR RENT 


Very desirable location ready for 
immediate occupancy, may be had now in 


THE JEWELERS’ BUILDING : 14 WEST 46th STREET 


IN THE HEART OF THE UPTOWN NEW YORK JEWELRY CENTER 
Small or large units with full North Daylight 


For particulars apply to: 


SIGLEY REALTY COMPANY 


35 West 47th Street New York, N. Y. 
Telephone Bryant 6506 








Genuine Pearls Cultured 


HEAD OFFICE: GINZA, TOKIO 


BRANCHES: 
8SAKA—AWAJI-MACHI NICHOME 
@8AKA—4 CHOME KORAIBASHI 
LONDON—205 Regent St., W. I. 
PARIS—7-9 BOULEVARD HAUSSMANN 


PEARL CULTURE FARMS 


OOIAGASAKIKEN,  aNAD BAY, ISHIKAWAKEN 
ISHIGAKIJIMA, RIUKIU. JAPAN PALAO ISLAND 






Illustrated Booklet on application 
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The Gem and Jewelry Schedules 


Text of the Paragraphs Contined in the Tariff Conferees Preliminary Report to the House of 


WASHINGTON, D. C., May 7.—The 
Tariff Conferees have made their pre- 
liminary report to the House of Repre- 
sentatives as the result of several weeks 
of work. All of the matters of interest 
to the jewelry trade are now contained 
in the report with the exception of silver 
on which the House took a _ separate 
vote as published in full on page 61 of 
this issue. 

We give below the exact wording 
of the conference report on those items 
covering jewelry and gems which wil! 
probably be the final wording of the Act. 

The watch and clock schedules as 
agreed to have already been published 
in THE JEWELERS’ CIRCULAR in the issue 
of April 24 and the explanation of the 
Conference Committee in the issue of 
May 1. 


The jewelry section of the bill as 
agreed to now reads: 


The Jewelry Schedules 


Par. 1527 (a). Jewelry, commonly or 
commercially so known, finished or un- 
finished (including parts thereeof) ; 

(1) composed wholly or in chief value of 
gold or platinum, or of which the metal 
part is wholly or in chief value of gold or 
platinum, 80 per centum ad valorem; 

(2) all other, of whatever material com- 
posed, valued above 20 cents per dozen 
pieces, 1 cent each, and in addition thereto 
three-fifths of 1 cent per dozen for each 1 
cent the value exceeds 20 cents per dozen, 
and 50 per centum ad valorem; Provided 
none of the foregoing shall be subject to a 
less amount of duty than would be payable 
if the article were not dutiable under this 
paragraph. 

(b) Rope, curb, cable, and fancy patterns 
of chain not exceeding one-half inch in 
diameter, width or thickness, valued above 
30 cents per yard, of gold or platinum, 80 
per centum ad valorem; of any other metal, 
whether or not plated with gold or plat- 
inum, 6 cents per foot, and in addition 
thereto three-fifths of 1 cent per yard for 
each 1 cent the value exceeds 30 cents per 
yard, and 50 per centum ad valorem. 

(c) Articles valued above 20 cents per 
dozen pieces, designed to worn on 
apparel or carried on or about or attached 
to the person, such as and _ including 
buckles, cardcases, chains, cigar cases, cigar 
cutters, cigar holders cigar lighters, cigarette 
cases, cigarette holders, coin holders, collar, 
cuff, and dress buttons, combs, match boxes, 
mesh bags and purses, millinery, military 
and hair ornaments, pins, powder cases, 
. stamp cases, vanity cases, watch bracelets, 
and like articles; all the foregoing and parts 
thereof, finished or unfinished: 

(1) Composed wholly or in chief value of 
gold or platinum, or of which the metal 
part is wholly or in chief value of gold or 
platinum, 80 per centum ad valorem; 

(2) composed wholly or in chief value 
of metal other than gold or platinum 
(whether or not enameled, washed, cov- 
ered, or plated, including rolled gold plate), 
or (if not composed in chief value of metal 
and if not dutiable under clause (1) of this 





Representatives 


subparagraph) set with and in chief value 
of precious or semiprecious stones, pearls, 
cameos, coral, amber, imitation precious or 
semiprecious stones, or imitation pearls, 1 
cent each and in addition thereto three-fifths 
of 1 cent per dozen for each 1 cent the 
value exceeds 20 cents per dozen, and 50 
per centum ad valorem. 

(d) Stampings, galleries, mesh, and other 
materials of metal, whether or not set with 
glass or paste, finished or partly finished, 
separate or in strips or sheets, suitable for 
use in the manufacture of any of the fore- 
going articles in this paragraph, if of gold 
or platinum, 75 per centum ad valorem; 
if of other metal or metals, plated or un- 
plated, 80 per centum ad valorem. 


Uncut diamonds are on the Free List: 
in the following language: 


The Gem Schedules 


Par. 1668. Diamonds and other precious 
stones, rough or uncut, and not advanced 
in condition or value from their natural 
state by cleaving, splitting, cutting, or other 
process, whether in their natural form or 
broken, glaziers’ and engravers’ diamonds, 
any of the foregoing not set, miners’ dia- 
monds, and diamond dust. 

Cut diamonds and other precious 
stones paragraph as adopted by the con- 
ference reads as follows: 

Par. 1528. Pearls and parts thereof, drilled 
or undrilled, but not set or strung (except 
temporarily), 10 per centum ad valorem; 
diamonds, coral, rubies, cameos, and other 
precious stones and semiprecious stones, cut 
but not set, and suitable for use in the man- 
ufacture of jewelry, 10 per centum ad 
valorem; imitation precious stones, cut or 
faceted, imitation semiprecious stones, 
faceted, marcasites and imitation marcasites, 
imitation half pearls and hollow or filled 
imitation pearls of all shapes, without hole 
or with hole partly through only, 20 per 
centum ad valorem; imitation precious 
stones, not cut or faceted, imitation semi- 
precious stones, not faceted, imitation jet 
buttons, cut, polished or faceted, imitations 
of opaque precious or semiprecious tones, 
with flat backs and tops, cut and polished, 
but not faceted, 60 per centum ad valorem; 
imitation solid pearls and iridescent imita- 
tion solid pearls, unpierced, pierced or 
partially pidtced, loose, or mounted, of 
whatever shape, color, or design, shall bear 
the same rate of duty as is applicable under 
paragraph 1503 to beads of the same char- 
acter. 





Clock Movements Without Escape- 
ments Declared Dutiable at 
45 Per Cent 


WASHINGTON, D. C., May 5.—J. D. 
Nevius, acting commissioner of customs 
has notified the Collector of Customs at 
Detroit, that clock movements minus the 
escapements are properly dutiable at 45 
per cent under Par. 368 of the present 
Tariff Act. In his communication the 
Commissioner says: 

“The Bureau is in receipt of a letter 
in regard to the proper classification of 
movements where the escapement has 
been left out. Your deputy at Grand 
Rapids expresses the opinion that the 
movement must be classified in its con- 
dition as imported and that he would 
return clock movements without escape- 
ments as clock parts under Par. 368 of 
the Tariff Act of 1922 at the rate of 50 
per cent ad valorem. 

“The Bureau is of the opinion, fol- 
lowing the reasoning of the Customs 
Court in T. D. 42453, that clock move- 
ments minus the escapements are proper- 
ly dutiable at the rate of 45 per centum 
ad valorem under Par. 368. You will 
be governed accordingly.” 








Diamond Cutting Industry of South 
Africa in Bad Shape 


The unfortunate situation of the dia- 
mond cutting industry in South Africa 
is reflected in an article published by the 
Cape Argus which this paper says comes 
from an “authoritative and _ reliable 
source.” 

“The position is still very acute and 
its severity, if anything, has become in- 
tensified,” says the journal. “There are 
indications that the market in Europe has 
somewhat improved, yet unemployment 
in the industry in Johannesburg has not 
diminished, and those master cutters who 
are working are doing so with just a 
few mechanics. Wages have to be paid 
to men who are not working, in accord- 
ance with the contracts entered into with 
them. 

“Government action could ease the 
position very materially. Representa- 
tions were made to the Government five 
weeks ago, but so far no intimation has 
been received that they have received 
consideration or have been given effect 
to. A certain amount of purchasing of 
raw material has been going on but has 
not been induced by any prospect of 
profit. It has merely taken place be- 
cause some cutters believe it will be 
cheaper to cut and polish stones and 
lose a certain amount than to pay out 
wages and keep their factories closed. 

“Obviously conditions of this nature 
cannot endure much longer. The last 
gasp is bound to come if no assistance 
is received.” 
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British troops massed 
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AMERICAN GEM & PEARL Co. . British goods. Jewelers 


“Dealers . (utters . Importers 


SIX WEST FORTY-EIGHTH STREET 
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buy no goods from un- 
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“The Pulse 


of the 
Industry” 


10 West 47“Street 
New York. 











Jewelers who are interested in keeping in touch 
with the industry, who want to know what is right 
in style, what is right in price and in merchan- 
dising, who want to be supplied with practical, 
profitable ideas from week to week, are regular 
subscribers and readers of THE JEWELERS’ CIRCU- 
LAR. 
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House Rejects Duty on Silver 





Lower Branch of Congress Heeds Jewelers Plea and Refuses to 
Accept Senate Schedule Covering the White Metal 


WASHINGTON, D. C., May 5—By a vote 
of 202 to 72 the House of Representatives 
the latter part of last week rejected the 
Senate tariff amendment taking silver 
from the free list of the tariff bill and 
putting a duty of 30 cents per ounce on 
it. When the tariff bill returns to con- 
ference the situation will be the House 
voting against the amendment and the 
Senate for it. 

There was a whole group of amend- 
ments in connection with the rate on 
silver, the first of which provided that 
silver-bearing ores and mattes of all 
kinds should be dutiable at 30 cents an 
ounce on the silver contained therein, and 
on silver bullion. It also included a par- 
agraph that silver-bearing ores, mattes, 
base bullion, silver dross, reclaimed sil- 
ver, scrap silver and all alloys or combi- 
nations of silver may be imported free 
of duty under bond that the silver con- 
tents will be exported and not in the 
meantime disposed of in this country. 
The other amendments in the silver 
group struck various references to silver 
out of the free list. 

Representative Hawley of Oregon, 
chairman of the Ways and Means Com- 
mittee of the House, moved that the 
House insist on a disagreement on the 
paragraph, while Representative Arentz 
of Nevada moved that the House agree to 
the Senate amendments. 

There was considerable debate on the 
subject, during which Hawley told the 
House that its conferees could not find 
any justification for the 30 cent rate on 
silver. 

Representative Henry T. Rainey of Il- 
linois, referring to the amendment, said 
that “this proposed tariff on silver is 
simply tariff run mad. In order to be 
perfectly consistent with the positions 
they have taken, I am assuming that the 
Republican side of this House will find 
it necessary to vote for a tariff on silver. 
But no nation in the world ever imposed 
a tariff on silver.” 

Another Congressman called attention 
to the fact that India has a tariff of 10 
cents on silver today, to which Rainey 
replied, saying, in part: 

“Well, that is no reason why we should 
go wrong because India does. * * 
But it does not constitute any Ree 
nor if it did ought we to follow it. 

“Silver has been a money metal since 
the dawn of civilization. Silver was the 
money metal of the world when the shep- 
herds at Bethlehem watched their flocks 
by night. Christ was betrayed for 30 
pieces of silver. Silver is the money 
metal of one-half the population of the 
world today, and it is a money metal of 
the United States. 

“We have increased our supply of cir- 
culating coined silver in the last four 


or five years by $55,000,000. It consti- 
tutes all our subsidiary circulation, prac- 
tically, our circulation of money under 
$1, and a large part of our dollar cir- 
culation consists of silver. 

“Now, I know of no proposed tariff 
which will so quickly defeat its objects 
as this tariff on silver. The cause of the 
low price of silver is evidently overpro- 
duction. It has been stated that silver 
sold at 62 cents in 1913, but silver sold 
for 465% cents in 1902, for 50% cents 
in 1910, for 51% cents in 1911, for 
47% cents in 1914, and for 46% cents 
in 1915. Therefore, silver has sold at 
approximately its present price several 
times in recent years. 

“Silver is largely a by-product. More 
than one-half of the world’s silver pro- 
duction comes from mines which are op- 
erated for their lead, copper, and zinc 
output. The world must have these basic 
metals, and as long as they are mined 
silver will continue to be a by-product. 
In this country four-fifths of our produc- 
tion of silver comes as a by-product from 
these other metal industries and is not 
dependent in any way on the world price 
for silver. 

“If the proposed tariff is effective, the 
result will be a larger stimulation of 
copper, lead and zine mining. 

“The recent high price of copper re- 
sulted in such a large production that 
copper producers resorted to many 
methods of holding up the market, but 
they failed in their efforts, and the col- 
lapse in the price of copper followed. 
Therefore if a tariff on silver will op- 
erate still further in the direction of a 
larger copper output, the result will be 
more disastrous than the recent collapse 
in copper. 

“If the tariff accomplishes what they 
claim for it, it will quickly defeat itself.” 

Representative Martin of North At- 
tleboro, Mass., said the influence of sil- 
ver from India is negligible, that the 
silver which comes into the United States 
from Canada and Mexico is brought in 
to be refined and then exported. Such a 
tariff as the Senate proposed, he said, 
would be justified only if foreign silver 
is being dumped into the United States, 
a condition which, he said, does not exist. 
He opposed the tariff in the name of 
retail jewelers, the motion picture indus- 
try, and others interested, he said. 
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Representatives Eaton (Rep.) of Den- 
ver, Colo.; Taylor (Dem.) of Glenwood 
Springs, Colo.; Morehead (Dem.) of 
Falls City, Nebr.; Lankford (Rep.) of 
Norfolk, Va.; Hill (Dem.) of Water- 
ville, Wash.; Leavitt (Rep.) of Great 
Falls, Wash.; Evans (Dem.) of Missoula, 
Mont.; Englebright (Rep.) of Nevada 
City, Cal., and others also spoke on the 
silver amendments, as did Representa- 
tive Rainey (Dem.) of Carrollton, IIL, 
and Representative Lehlbach (Rep.) of 
Newark, N. J. 





- 





Conditions in Diamond Trade Re- 
ported from Amsterdam 


WASHINGTON, D. C., May 5.—Accord- 
ing to a report from Amsterdam, the 
United States, which is the largest pur- 
chaser of diamonds from the Nether- 
lands, has maintained the demand for 
the so-called “fantastic” or fancy cut, 
stones. During the year, the older “rose 
cut,” for which the call has been extreme- 
ly limited recently, showed signs of re- 
turning to favor. Otherwise, little 
change in the style of stones took place, 
the report states. 

With respect to uncut stones, the 
prices ruling throughout the year were 
firm, this being especially true of the 
prices of industrial diamonds. This con- 
dition was the result of the policy of the 
London Syndicate which authorized a 
London firm to accept all offers of bort. 
This action afforded strong support to 
the market. 

The establishment of a diamond cut- 
ting industry in South Africa, the report 
continues, under the support of the gov- 
ernment of the Union, began last year. 
This movement also has the help of the 
London Syndicate and of the mining in- 
terests connected therewith. It is re- 
ported, however, that the new industry 
is meeting with many difficulties, im- 
portant among which is the plan for the 
training of apprentices which the gov- 
ernment of the Union has put forward 
but which the labor union opposes. Ata 
meeting held a short time ago, the In- 
ternational Association of Diamond 
Workers voted to give no further per- 
mission to diamond workers to go to 
South Africa for the purpose of exer- 
cising their trade, this decision having 
been taken in consultation with the inter- 
national committee for the diamond trade 
and industry with which the employers 
and trade organizations in the various 
diamond centers are associated. 








The annual 16-day vacation period for 
employes of the Elgin National Watch 
Co., Elgin, Ill., will begin June 27 and 
the shops reopen July 14, according to 
notices posted last week by Edward N. 
Herbster, general superintendent. Regu- 
lar pay checks will be distributed July 
11, the notice stated at the company’s 
office. The Springfield Watch Co. em- 
ployes’ summer vacation period will begin 
July 3 and continues to July 21, it was 
recently announced. 
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$100,000 Diamond Robbery 


Jeweler Saves $300,000 Carried on Person 


MILWAUKEE, WIs., May 1.—Mounted 
diamonds and other jewelry worth $100,- 
000 were reported stolen from August 
Axt, wholesale jeweler, at 216 W. Water 
St., on April 29, in one of the most 
spectacular highway holdups in Wis- 
consin’s history. The holdup occurred at 
1.30 p. m., on highway 141, eight miles 
north of Sheboygan. 

Axt was on his way to Green Bay, 
Wis., to call on retailers. He carried 
diamonds said to be valued at $300,000 
which were missed by the robbers. 

Four men in two cars drew alongside 
of Axt’s car and forced him to halt. One 
man got into Axt’s car and, after telling 
him that he would not come to any harm 
if he obeyed orders, ordered him to drive 
on. Axt purposely drove his car into a 
ditch, striking a small fence post in his 
plunge off the road. He then leaped out 
of the car with the wallets on his person 
and started to run across a nearby field. 
The robbers fired after him and then 
rifled his car, seizing a black satchel con- 
taining the $100,000 worth of diamond 
jewelry. They were last seen fleeing 
through Fond du Lac. 

Immediately after receiving a report 
of the robbery, the Sheboygan sheriff 
spread the alarm and four suspects were 
later picked up at Manitowoc, Wis., as 
they attempted to board a train. De- 
tectives immediately got in touch with 
Axt who flew from Milwaukee to Mani- 
towoc where he failed to identify the four 
men held who were released. 

The men sought for the robbery were 
driving a 1930 Buick with a Georgia 
license and a 1930 Graham Paige with 
an Illinois license. Axt could identify 
none of the pictures in the rogue’s gal- 
lery at Central police station at Mil- 
waukee as being any of the robbers. 

August Axt has been a jeweler in Mil- 
waukee for 15 years. He has been in the 
habit of carrying large quantities of 
diamonds of great value on his trips, 
but never before had been held up. It 
is understood that the stolen goods were 
not insured. 








Get Loot Worth $10,000 


Cracksmen Use Nitroglycerine to Wreck Safe 
in Baltimore Wholesale Establishment 


BALTIMORE, Mp., May 5.—Cracksmen 
using nitroglycerine wrecked a safe in 
the wholesale headquarters of Albert S. 
Smyth & Co., 5 Hopkins Place, early 
Saturday morning and escaped with loot 
valued at more than $10,000, according 
to city detectives. 

That a gang of professional safe 
crackers are at large and have “mapped” 
wholesale jewelry houses in eastern cities 
was the opinion expressed by Detective 
Lieutenant James A. Manning of the 
gem squad, long experienced with jewelry 
safe crackers. He was convinced after 





his investigation that members of the 
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gang are professional experts. The safe 
blowing happened on the third floor of 
the Hopkins Place building, principally 
occupied by wholesale jewelers. 

Detectives have traced the job to three 
men, one of whom rented an office in the 
building three weeks before the burglary 
happened. The men were strangers and 
unknown to the trade. 

The Smyth firm had their doors and 
windows wired against burglary. The 
burglars recognized this fact and entered 
the Smyth headquarters by cutting a hole 
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SAFE BLOWN 


in a wall from an adjoining office. Crawl- 
ing through the hole the safe crackers 
bored holes in the front door of the safe. 
packed the openings with cotton, “nitro” 
and clay, and inserted electric wiring at- 
tached to a battery. 

The safe was wrapped in heavy blank- 
ets to deaden the explosion. Discovery 
of the robbery was made by an employee 
reporting for work. The burglars left 
behind an electric drill, a collapsible 
pinch bar, several pairs of gloves and 
small burglar tools. 

The man who rented the office on the 
fifth floor of the building three weeks 
ago had a key made so that he could 
enter the building at any time. 








Spokane Jeweler Robbed of Rings 
and Bracelets Valued at $1,000 


SPOKANE, WASH., May 1.—The Sartori 
& Wolff jewelry store, 10 Wall St., was 
robbed of about $1,000 in watches, rings 
and jewelry some time Tuesday night, it 
was reported to the police this morning. 
Insurance will cover the loss. 

Apparently with the aid of a con- 
federate, the burglar got through a small 
ventilation window in the front of the 
store. 

Twenty-four strap and wrist watches 
were taken; 12 wedding rings, six pearl- 
set bracelets, six cameo rings, 12 white 
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gold rings set with semiprecious stones, 
12 diamond rings and nine other rings 
containing stones. No clue to the iden- 
tity of the burglars has been obtained. 








Government Continues Fight to Con- 
vict Watch Smugglers 


Max Epstein, Richard Beishuns and 
Joseph Feinstein, principal members of 
the watch smuggling ring whose activi- 
ties have been exposed through the ef- 
forts of Assistant United States District 
Attorney Alvin McK. Sylvester, were 
sentenced April 25 to a year and a day in 
Atlanta Penitentiary. It was erro- 
neously reported last week that Paul 
Rabkin, Solomon Rubman and Joseph Y. 
Perelman, members of another smuggling 
ring, received this sentence. These men 
are to appear next Monday when their 
penalties will be handed down. 

The case of the two appraisers, re- 
cently apprehended, goes to the grand 
jury this week and it was stated by the 
authorities that there are at least 20 wit- 
nesses involved in this hearing. 

The trial of the customs brokers, Meyer 
Person and Henry Weidhorn, of the firm 
of Person & Weidhorn, Charles Valvo 
and Vincent Va!vo has been adjourned 
to May 19, pending the action of the 
grand jury on the appraisers involved. 

Louis Poller and Sam Weisman, re- 
maining alleged members of the Fein- 
stein, Epstein and Beishuns ring, are 
scheduled to come up for trial next Mon- 
day. 

Mr. Sylvester told a JEWELERS’ CIR- 
CULAR reporter that the May grand jury 
is continuing the investigation of the 
smuggling situation. 








Market Prices for Silver Bars 
The following are the quotations for 
silver bars in London and New York as 
reported for the past week: 
Selling Price 


London U.S. Gov’t New York 

Date Official Assay Bars Official 
April 29... 19} 44% 42% 

80. 1954 44% 42.36 
May Less “05a 4456 42% 

oA 2... 19% 44% 42% 

i 8... 19% 4456 42% 

“ 5. 19%; 44% 42% 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ended May 38, 1930. 
The U. S. Assay Office reports: 


Gold_ bars exchanged for gold 


PPO AS PO err ree $611,826.21 
Gold bars paid depositors...... 31,868.36 
RT Saree sacle eete Porte eo ola $643,694.57 


Of this, gold bars exchanged for gold 
coins are reported as follows: 


Date Exchange 
DR sk aG os ieee 48 i ole pee > $331,608.86 
ad ee eg tee ee ee 20,784.15 

BER WME Ctr i Seo) ean gatas acres es 50,964.23 
ray roku tee area ees 76,659.81 
- Bic cresste pid aiwrerstatee 0 exteneeee 81,307.09 
- Serr rr oe ee ee 50,502.07 
ERE 8a hig OPTS be ee es $611,826.21 
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Old Concerns Reunite 





Merger of E. Howard Clock Co. and Howard 
Watch Works After Separation of 
Many Years 


Boston, MAss., May 3.—The E. How- 
ard Clock Co., of Roxbury, with offices in 
the Washington building, and _ the 
Howard Watchworks of Waltham have 
just been merged and will continue in 
business under the name of the E. How- 
ard Clock Co., it is announced. E. A. Bige- 
low who for 30 years has been president 
or an official of the E. Howard Clock Co., 
has been appointed vice-president of the 
new combination, which under his direc- 
tion will continue the manufacture of 
tower, big watchman and other large 
clocks. ‘This work will continue at the 
factory in Roxbury. 

Mr. Bigelow announces that the char- 
ter of the clock company has been great- 
ly enlarged so as to extend its facilities, 
rights and privileges to accommodate 
the merger. 

The president of the new combination 
is Raymond S. Wilder, former manager 
of the Howard Watch factory. He will 
be in charge of the watchworks in Wai- 
tham, where it is also planned to manu- 
facture desk and other small clocks. Mr. 
Wilder has been connected with the 
watch company for 10 years. 

Other officers of the new organization 
are: Chester L. Harris of the Waltham 
National Bank, treasurer; and Miss Mar- 
guerite Belliveau, assistant treasurer. 
The board of directors comprises, Chair- 
man Charles W. Potter; Francis B. 
Sears, Mr. Harris, William P. Bartel, 
Clyde B. Morgan, Mr. Bigelow and Mr. 
Wilder. 

Ultimately it is planned to move the 
clock plant at Roxbury to Waltham. The 
watchworks will continue in Waltham. 
The consolidation brings about the re- 
union of two plants which were sepa- 
rated about 30 years ago. 

Mr. Bigelow says there is no truth 
in the rumor that interests closely iden- 
tified with the Waltham Watch Co. have 
purchased the E. Howard Clock Co. and 
the E. Howard Watch Co. 

For 30 years or more Mr. Bigelow 
has been closely identified with the Bos- 
ton Jewelers’ Club either as a prominent 
member or an official. In trade circles 
he is recognized as a clock authority and 
is known to many hundreds of com- 
panies, banks, industrial! plants, etc., all 
over the country. For years his son was 
connected with the company but is now 
identified with another line. 





All Howard Watches to Be Serviced 
by the New Company 


WALTHAM, MaAss., May 3.—Consider- 
able misinformation has been circulated 
in regard to the sale of the E. Howard 
Watch Works of this city to a new com- 
pany of which the present manager, 
Raymond S. Wilder, is president and 
manager. Some reports were to the 
effect that the factory has been pur- 
chased by interests closely associated 
with the Waltham Watch Co., and that 
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the Howard watch would be discontinued. 
That this is not so was made evident 
by a statement issued by Mr. Wilder, 
today, to THE JEWELERS’ CIRCULAR, tell- 
ing of the negotations just effected by 
which he and his associates had pur- 
chased from the Keystone Watch Case 
Co., their subsidiary, the Howard Watch 
Works, here, and telling also how this 
plant in Waltham had been combined 
with the E. Howard Clock Co., of Boston. 
As soon as arrangements can be com- 
pleted, the plant of the E. Howard Clock 
Co., now in Roxbury, will be moved to 
the Waltham plant here. 

According to Mr. Wilder, who will be 
president and manager of the new com- 
pany, the officers of the new concern, 
beside himself, will consist of E. A. 
Bigelow, vice-president and secretary; 
Chester L. Harris, treasurer, and Miss 
Marguerite Belliveau, assistant treas- 
urer, while the board of directors ‘wil! 
comprise: Francis B. Sears, William 
P. Bartel, Clyde B. Morgan and Messrs. 
Wilder, Bigelow and Harris. Said Mr. 
Wilder: 

“The company will continue to manu- 
facture and service Howard watches and 
will also manufacture and sell materials 
for all Howard watches now on the mar- 
ket ineluding the newer models of How- 
ard watches and also‘old model Howards 
back to the beginning of the manufacture 
of Howard watches in 1850. 

“This consolidation marks the reunion 
of two plants which were separated 
about 30 years ago. The company will 
continue to manufacture all types of 
clocks including the tower and sidewalk, 
astronomical, and marine clocks and also 
electric clock systems for institutional] 
work. 

“It has been misstated in one of the 
trade papers that this purchase was 
made by interests closely associated with 
the Waltham Watch Co., but this is not 
true.” 








Cincinnati Retail Jewelers Elect 
Officers 


CINCINNATI, May 3.—Officers were 
named by the Cincinnati Retail Jewelers 
Association during the week. Henry 
Von Unruh of Walnut Hills was selected 
president to succeed George Newstedt, 
who held the office for several years. 
F. J. Johnson who is connected with the 
Pieper firm in Covington, Ky., is vice- 
president; O. B. Wise of E. Fourth St., 
secretary and C. B. Bockenstette of Race 
St., treasurer. 

The membership committee consists of 
F. J. Johnson, chairman; Elmer T. Her- 
zog, C. B. Bockenstette, George Ganster, 
G. C. G. Schneider and Clifford Simper. 








J. Fleckenstein & Co., for 60 years one 
of the leading jewelry firms in Sioux 
City, Iowa, is closing its stock and Mr. 
Fleckenstein has announced his retire- 
ment from business. He has been head 
of the firm for the past 30 years, fol- 
lowing the death of his father who 
erected the building, which at the time 
of its construction was one of the im- 
posing business blocks in the city. 
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H. A. Robertson Retires After 35 
Years’ Service with THE 
JEWELERS’ CIRCULAR 


After being associated with THE 
JEWELERS’ CIRCULAR and its manage- 
ment for over 35 years, Harry A. Robert- 
son, who was formerly business manager 
of the paper and for some time a vice- 
president of the Jewelers Publishing 
Corp., has retired, severing his connec- 
tions with the company as of May 1. Mr. 





H. A. ROBERTSON, WHO HAS RETIRED 
AFTER THIRTY-FIVE YEARS WITH 
“THE JEWELER’S CIRCULAR” 


Robertson will take a well earned rest 
and at present has no plans for future 
business activity. 

On his retirement from THE JEWEL- 
ERS’ CIRCULAR, he was presented by the 
staff with an engrossed scroll containing 
their sentiments at parting and express- 
ing their friendship and good wishes for 
the future. 

Mr. Robertson’s career with jewelry 
trade publications is one of the longest 
in the industry. After leaving the 
College of the City of New York in 1890, 
he joined the staff of the old Jewelers 
Weekly about 40 years ago and then, 
after a short time with other publica- 
tions, returned to the jewelry field in the 
make-up department of THE JEWELERS’ 
CIRCULAR about 1894. He later became 
advertising and business manager of this 
journal. 

In addition, Mr. Robertson became ad- 
vertising manager of The Optical Review 
and its successor, The Optical Journal 
and vice-president of the Optical Pub- 
lishing Co., by which it was published. 
When the Jewelers Publishing Corp., 
which took over THE JEWELERS’ CIRCULAR 
and The Optical Journal was formed, 
Mr. Robertson became a vice-president 
of that corporation, a position which he 
retained until his retirement. 








Louis Tas, European diamond broker, 
has announced that his Antwerp offices 
are now located in 90 Rue Du Pélican, 
Antwerp, Belgium. 
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The President’s Dinner 





D. A. Davidson Host to the Officers and Past 
Presidents of the Jewelers’ 24 Karat Club 


One of the most important social func- 
tions of the Jewelers’ 24 Karat Club of 
New York is the president’s dinner, at 
which the newly elected executive each 
year acts as host to the officers of the 
club and the past presidents, and at 
which the future policy of the organiza- 
tion is generally discussed and the im- 
portant committees for the year an- 
nounced. 

The dinner given this year by DeWitt 
A. Davidson, the present president, was 





DEWITT A. DAVIDSON, PRESIDENT 


held Friday evening, May 2, at the Hote} 
Elysee, 60 E. 54th St., New York, and 
proved to be one of the most delightful 
affairs of its kind in many years. Un- 
fortunately, a number of the past presi- 
dents and some of the directors were 
absent, as was one of the officers, Secre- 
tary Ward, but the 15 who did attend en- 
joyed a wonderful menu and some excel- 
lent addresses and discussed and acted 
on many important topics. 

The committees announced by Presi- 
dent Davidson were the banquet commit- 
tee for 1931 and the outing committee 
of this year. The banquet committee 
consists of G. H. Niemeyer, chairman; 
Harry C. Larter, Harry Dickinson, Leo 
Wormser, Charles Straehle, Charles Co- 
nant, Otto Wormser and Fred Crosel- 
mire. The outing committee, which is 
headed by Charles W. Somers as chair- 
man, includes Lee Reichman, J. Warren 
Alford, Alpheus L. Brown, John W. Sher- 
wood, Wm. I. Rosenfeld, Walter N. Kahn. 
Wm. H. Joers, Frank Sloan and Melville 
Untermeyer. 

During the meeting the result of the 
referendum sent to the club members as 
to the advisability of holding the annual 
outing and shore dinner was announced. 
This indicated that although 60 mem- 
bers said they would come to the outing 
by far the great majority were against 
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holding the regular shore dinner down in 
Pleasure Bay and were in favor of going 
to an outing or having a golf tournament 
at some country club. After a general 
discussion it was decided that the outing 
this year would take the form of a golf 
tournament to be held in a country club 
in Westchester County; also that like the 
beefsteak dinner of the spring it would 
be open to members only. The date and 
place of the outing will be announced 
shortly. 

There were no formal speeches at the 
dinner though President Davidson made 
a very interesting address of welcome to 
his guests in which he stressed the high 
ideals of the 24 Karat Club and urged 
all to work to have these carried out. 

Among those he called on for addresses 
were Harry C. Larter, chairman of the 
board of directors; past president G. 
A. Niemeyer and vice-president Charles 
Somers, who will have charge of the 
outing arrangements. Others who at- 
tended and who contributed to the spirit 
of good fellowship and helped to make 
the evening pass joyously with bright 
remarks, witty stories and anecdotes 
were Past Presidents Lee Reichman, Leo 
Wormser, J. Warren Alford, Alpheus L. 
Brown, John W. Sherwood, Wm. I. 
Rosenfeld, Harry P. Dickinson, Walter 
N. Kahn, Wm. H. Joers, Frank Sloan, 
Melville Untermeyer and the chairman 
of the beefsteak dinner, Fred Croselmire. 

One and all voted “Dad’s” dinner one 
of the most successful and enjoyable they 
had ever attended. 








Holds Annual Dinner 


Members of Jewelers Association of New 
York Attend Enjoyable Gathering 


The 17th annual meeting and dinner 
of the Retail Jewelers’ Association of 
New York was held Monday evening in 
the Breakfast Room of the Hotel Com- 
modore at 7.0’clock, with Emil W. Kohn, 
president, presiding. About 40 members 
were present, including representatives 
of the most prominent jewelry firms of 
New York. Several interesting ad- 
dresses were heard and officers were 
elected. With one exception, all those 
serving in office for the term just com- 
pleted were reelected for the ensuing 
year. They are Emil W. Kohn, presi- 
dent; Alfred Morell, vice-president; Vic- 
tor A. Lambert, secretary; William G. 
McDougall, treasurer. The following di- 
rectors were elected: Witherbee Black, 
E. M. Gattle, Henry Healy, Chapin Mar- 
cus, Newton H. Rogers, Paul Rosier, 
Bert Satz, J. Earnest Stern and John 
Zuhr. 

After the delicious chicken dinner Mr. 
Kohn introduced the presidents of the 
local organizations, which included A. 
Landau, the Bronx association; Sol 
Reichgott, the Metropolitan association ; 
Phineas Peters, the Brooklyn association ; 
and Samuel! Feldman, former president 
of the Brooklyn association. Charles T. 
Evans, secretary of the A. N. R. J. A., 
was also introduced to the company. Mr. 
Kohn spoke briefly of the Trade Practice 
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Agreement adopted by the Federal Trade 
Commission, asking those present to 
see that the rules laid down in the agree- 
ment are lived up to. He also spoke of 
the Baumes Crime Commission, after 
which the association adopted the follow- 
ing resolution: 


_ Whereas: The jewelry industry has a vital 
ee in legislation affecting the criminal, 
an 

Whereas: The joint legislative committee 
of our State Legislature known as _ the 
Baumes Crime Commission has rendered an 
important and substantial service in drafting 
remedial legislation correcting abuses and 
defects in the criminal law, and 
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Whereas: The legislation enacted into law 
as a result of the labor of the Baumes Crime 
Commission represents a remarkable achieve- 
ment toward the solution of penological prob- 
lems, be it 

RESOLVED, That the. Jewelers’ Association 
of New York express to Senator Caleb H. 
Baumes and his colleagues its sincere appre- 
ciation and gratitude. 

It was moved and adopted that the 
association take a Class B membership to 
the National association, following which 
Mr. Kohn introduced Harry Larter, the 
first speaker of the evening. 

H. C. Larter spoke of the work of the 
Jewelers’ Security Alliance, of which or- 
ganization he is the president, cautioning 
the jewelers present with the admoni- 
tion that most of the losses in the trade 
are due to carelessness on the part of 
the jeweler. Meyer D. Rothschild, pres- 
ident of the American Jewelers Protec- 
tive Association, spoke on the smuggling 
situation. O. D. Wormser, president of 
the National Jewelers Board of Trade, 
told the gathering of the activities of the 
Board. Morris L. Ernst of Greenbaum, 
Wolf & Ernst, commended the speedy 
action of the Vigilance Committee in the 
matter of the tariff on silver, later dis- 
cussing law nullification, pro and con. 
Charles T. Evans spoke of the A. N. R. 
J. A. convention next September, urging 
cooperation with the National association 
to make this convention an unqualified 
success. 

Alfred Morell, vice-president, told of 
the jewelry style show to be held in New 
York at the convention next September. 
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Death of Abraham J. DeRoy 


Senior Member of Well Known Pittsburgh 
Firm Passes Away in Paris 


PITTSBURGH, PaA., May 3.—Pittsburgh’s 
jewelry trade received a shock last Fri- 
day morning, when a cablegram from 
Paris announced the sudden death of 
Abraham J. DeRoy, senior member of 
the firm of Joseph DeRoy & Sons. Death 
was due to a heart ailment. 

Mrs. DeRoy was with her husband, 





THE LATE ABRAHAM J. DEROY 


who had gone abroad on a buying trip. 
They arrived in Paris the day before 
his death. A message was received by 
the son, Norman J. DeRoy, telling of his 
father’s demise. The stores of Joseph 
DeRoy & Sons and also of Louis DeRoy 
& Bro., owned by the same concern, 
closed for two days. 

It was known to many that Mr. DeRoy 
was a sufferer from heart trouble, but 
his sudden death was a shock to the en- 
tire jewelry community, the news spread- 
ing rapidly into every quarter. The body 
is being brought back to America on 
the Berengaria and is expected to ar- 
rive in Pittsburgh next Friday or Sat- 
urday. 

Mr. DeRoy was born in Pittsburgh 
March 30, 1873 and was educated in 
the schools of this city. He was promi- 
nently identified with various charitable 
organizations and clubs, taking an active 
part in the philanthropic life of the com- 
munity. He was a director in the Fed- 
eration of Jewish Philanthropies; Gusky 
Orphanage; Jewelry Merchants Associa- 
tion, comprising tri-state membership; a 
trustee of the Jewish Welfare Associa- 
tion, a member of the Rodef Shalom 
Temple and of Oakland Lodge F. & A. 
M., the Chamber of Commerce and the 
Concordia Club of this city and the West- 
moreland Country Club. 

He is survived by the following: A 
daughter, Mrs. David Rittmaster of New 
York city; his son, Norman J. DeRoy of 
Pittsburgh; two brothers, Al J. DeRoy 
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of Joseph DeRoy & Sons and Ike DeRoy 
of Louis DeRoy & Bro., and three sis- 
ters, Mrs. Milton M. Stern of Pitts- 
burgh; Mrs. Adolph Marks of Philadel- 
phia, and Mrs. Milton Kuttnauer of De- 
troit. 





Israel Bendersky 


SELMA, ALA., May 1.—Israel Bender- 
sky, for 29 years a jeweler of this city, 
died recently at his home here after an 
illness of several weeks. 

Mr. Bendersky was a native of New 
York, coming to Selma in 1901. He is 
survived by his widow, four daughters, 
Mrs. Bernard Savell, of New York; Mrs. 
J. L. Cash, of Memphis, Tenn.; Mrs. 
Mack Wahn, of Baltimore, and Mrs. Joe 
Lipsitz, of Birmingham, Ala., and four 
sons, Nathan, Jacob, Aaron and Victor. 
The business is being continued by the 
sons of the deceased. Mr. Bendersky 
was 72 years old at the time of his death. 

The funeral was held from the home 
and burial was in the Live Oak Ceme- 
tery. 





Walter G. Smith 


YOUNGSTOWN, OHIO, May 2.—Walter 
G. Smith, 85, Youngstown jeweler and 
resident here for 62 years is dead at a 
local hospital. Mr. Smith had been in 
the: jewelry business in Youngstown 60 
years and had been an expert watch- 
maker. 

His first place of business was on Fed- 
eral St. in what was then the Hamilton 
store. From 1875 to 1878 he had a 
jewelry store in the Diamond block, near 
the Grand Opera House. 

For the last 27 years he was located 
on N. Phelps St. 


Frank H. Cushing 


MERIDEN, CONN., May 1.—Frank H. 
Cushing, office manager of the Wilcox 
Silver Plate Co., Meriden, Conn., a 
division of the International Silver 
Co., died April 29, at the Meriden 
Hospital. Mr. Cushing had been ill of 
pneumonia for about a week and was 69 
years old. 

Mr. Cushing was born in Weymouth, 
Mass., and came to Meriden in 1882, en- 
tering the employ of the Meriden Silver 
Plate Co. He was appointed office man- 
ager of factory “N” last year, the In- 
ternational Silver Co., being formed in 
1898. 

He was a member of the Meriden 
Lodge No. 77, A. F. & A. M., the Meriden 
Country Club, the Meriden Rotary Club 
and Home Club, of which he was made 
president in 1894, the year of his mar- 
riage to Miss Harriet M. Morgan, of 
Ashtabula, Ohio. 

He is survived by his widow, a son, 
Morgan B. Cushing, and three grand- 
children. 

The funeral was held from the home 
last Thursday, with burial at North 
Weymouth, Mass., on Friday. 


C. Millard Ver Soy 


NEWARK, N. J., May 5—C. Millard 
Ver Soy, a designer and member of the 















65 


firm of Joseph R. King & Co., manufac- 
turer of exclusive jewelry in this city, 
died April 22 at his home, 19 Bungalow 


Court, Newark. He was in his 59th 
year. 

Mr. Ver Soy was a member of the 
First Methodist Episcopal Church of 
Newark. He was a past president of the 
Past Masters’ Association of Essex 
County and a past master of Oriental 
Lodge, No. 51, F. & A. M., and had held 
the same position in Clinton Hill Lodge, 
No. 209, F. & A. M. John A. Dix Coun- 
cil, Jr. O. U. A. M., also claimed Mr. 
Ver Soy as a member. 

Mrs. Ver Soy, a daughter, Mrs. Russell 
Harris, and a son, Lester Ver Soy, sur- 
vive. 





Albert J. Betteridge 


MERIDEN, CONN., May 6.—Albert J. 
Betteridge, superintendent of the Nickel 
Silver department of Factory E, Inter- 
national Silver Co., died April 29, at the 
Meriden Hospital at the age of 73, fol- 
lowing a few days’ illness of abdominal 
trouble. 

Mr. Betteridge had been in the employ 
of the International Silver Co., for the 
past 37 years and a resident of Meriden 
for 44 years. He was active in local 
dramatics and was a member of the All 
Saints’ Episcopal Church and the Center 
Lodge No. 97, A. F. & A. M. 

Funeral services were held from the 
Flatow Funeral Home last Friday, with 
burial in Walnut Grove Cemetery, 
Meriden. 

Mr. Betteridge is survived by his 
widow, a daughter, a son, six grand- 
children and a sister. 





York, Pa., Jewelers Organize a Guild 
in Anticipation of State Convention 
May 19 and 20 


PHILADELPHIA, May ‘7%.—Fred J. 
Cooper, president of the Pennsylvania 
Retail Jewelers’ Association, and mem- 
bers of his executive committee, returned 
from York this week, convinced that 
the 25th annual convention wiil be one 
of the best and most interesting held by 
the organization. 

As a result of the visit, York jewelers 
are not only keyed up over the conven- 
tion, but have organized their own Guild. 
They will show those who attend ex- 
amples of the well known brand of York 
hospitality and the two days of the 
gathering, May 19-20, will be full of 
interest and enjoyment. The program 
will be an interesting one and will be 
ready for announcement in a few days. 








A bandit with drawn gun who recently 
entered the store of E. F. Whitmore, 634 
N. Alvarado, Los Angeles, Cal., was 
frightened from the scene by a stern 
command to leave from the jeweler, a 
smallish man of 50 years. Mr. Whitmore 
followed the terrified thug down the 
street but was unable to catch him. 
Police searched the neighborhood, but 
could find no trace of the would-be robber. 
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Wisconsin Convention 





Over One Hundred Royally Welcomed on 
First Day—Interesting Addresses and 
Question Box Features 


Wausau, WIs., May 6.—The annual 
convention of the Wisconsin Retail Jewel- 
ers Association opened here this morn- 
ing most auspiciously for the celebration 
of the silver anniversary of the organ- 


ization, in this beautiful capital of the - 


Wisconsin River Valley. 

Delegates and visitors received a most 
hearty welcome. Those arriving dur- 
ing the morning found the main business 
streets bedecked with flags and banners 
and a military band giving a concert in 
front of convention headquarters, the 
Wausau Hotel. 

About 100 had arrived before the after- 
noon session was over and it is predicted 
many more will arrive for tomorrow. 
The sessions are being well attended and 
the ladies, many of whom are present, 
are being entertained with automobile 
trips and theater parties while the men 
attend the convention sessions. 

Preliminary to the convention the an- 
nual meeting of policyholders of Nationa! 
Jewelers Mutual Fire Insurance Co. was 
held to hear reports of officers and elect 
directors. T. J. Dale, J. R. Chapman and 
L. M. Nelson, whose terms expired were 
reelected. 

President A. C. Hentschel called the 
convention to order at 11 o’clock. The 
invocation was pronounced by Rev. I. M. 
Stubkjaer and the address of welcome 
given by Mayor Otto Muenchow, Gustave 
Keller responded for the members after 
which the officers report were submitted. 

The afternoon session was an interest- 
ing one with talks on meeting chain store 
competition by W. B. Bellack, Columbus, 
Wis.; on the Elgin policy by a represen- 
tative of that company and on the A. 
N. R. J. A. by Henry Stecher. 

From 8 to 10 in the evening was de- 
voted to question box during which time 
many important subjects were discussed. 
Following this the convention adjourned 
and the men were joined by the ladies 
who had returned from theater and the 
entire party enjoyed a buffet supper and 
entertainment prepared by the jewelers 
of Wausau. 

A very interesting program is sched- 
uled for Wednesday closing with a ban- 
quet at night. 








Thugs Loot Astoria, Long Island, 
N. Y., Store, and Escape with 
Loot Valued at $3,600 


Smashing one of the two show win- 
dows of the jewelry store of David 
Schapiro, 12-17 Astoria Boulevard, 
Astoria, N. Y., with a cobblestone 
wrapped in a newspaper, two thugs last 
Thursday afternoon scooped up dia- 
monds, pins and rings valued at $3,600. 
and escaped in an automobile driven by 
a confederate. 

Mr. Schapiro, his wife, and a friend 
were in the store at about three o’clock 
when two men stopped in front of the 
window. One of the men hurled the 
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bundle he carried through the window 
and the two thugs stuffed their pockets 
with the loot, after which they fled east 
along Astoria Boulevard where they werc 
picked up in an automobile. Mr. Schapiro 
told Benjamin Moore, Jr., standing near- 
by, what had happened, and Moore fol- 
lowed the crooks in his automobile, but 
rs track of the thieves at Washington 
ve, 
Captain Foley, of the Astoria precinct, 


is in charge of the investigation and a’ 


description of the two men has been pro- 
cured on which the police are working. 

Mr. Schapiro said that several other 
storekeepers in his neighborhood had 
noticed that two men answering to a 
description of the thieves had been mak- 
ing a practice of entering shops in the 
vicinity, looking at merchandise, and 
then leaving without making a purchase. 

The loss was not covered by insurance. 








Philadelphia Association of Watch- 
makers and Jewelers Supply 
Jobbers Hold Annual 
Banquet 


PHILADELPHIA, May 6.—The Benjamin 
Franklin Room in the Benjamin Frank- 
lin Hotel was the scene, tonight, of the 
third annual banquet of the Philadelphia 
Association of Watchmakers and Jewel- 
ers Supply Jobbers, the affair proving 
one of the most successful in the history 
of the association and was attended by 
56 members and guests. 

Joseph B. Bechtel, the president, acted 
as toastmaster and stressed the value of 
the organization’s work, citing the splen- 
did cooperation that had been shown be- 
tween their members and also referring 
to the record of accomplishments during 
the three years that the association had 
been working. He said he hoped that 
a national association of supply houses 
would eventually materialize. In the 
course of his remarks, Mr. Bechtel highly 
complimented W. E. Brill of the Elgin 
National Watch Co., for the assistance 
that he had given the association. 

Beside the toastmaster’s speech, the 
guests were entertained by Billy Hays 
and his Victor Orchestra which played 
many selections and popular songs in 
which all joined in singing beginning 
with .“America.” Toastmaster Bechtel 
also called on all the guests to make 
short addresses. 

Among the guests were: iB. ih. 
Abbott, Hadley Co.; Saul Solomon, Lan- 
caster; H. D. Lawson, F. H. Noble & Co.; 
A. Blutstein, Washington; Ben Glasser, 
Cleveland; Henry Diamond, New York; 
A. G. Watts, Waltham Watch Co.; Leo 
Kamion, K K Crystal Co.; W. H. Gal- 
loupe, Keystone Watch Case Corp.; H. 
A. Ruthhart, Hamilton Watch Co.; 
Frank S. Sperber, Newall Mfg. Co.; H. 
Wiltshire, W. R. Cobb Co.; Frank Aaron- 
son, Ted Lampert and Phil Lacks, M. J. 
Lampert & Sons, Inc.; Prosper Brozen, R 
Brozen and Lew Weitzman, Brozen Bros.: 
Robert Quayle, Conover & Quayle, Inc.; 
O. S. Fuller. E. & J. Swigart Co.; Wil- 
liam Brill, Elgin National Watch Co.; 
William L. Little, Geo. H. Fuller & Son 
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Co.; George W. Cureton, Newall Mfg. 
Co.; Edward Renz, Louis Glick and 
George D. Veries, Hammel Riglander 
Pennant Corp.; H. P. Bridge, Jr., Key- 
stone Publishing Co.; H. H. Hethering- 
ton, THE JEWELERS’ CIRCULAR; H. Her- 
man Kur, Kur Jewelry Co., Inc.; Ben 
Glasser, The Merit Co.; William Llewel- 
lyn and William Wilbur, Dennison Mfg. 
Co.; H. Landau, Pittsburgh and O. L. 
Fuller of the E. & J. Swigart Co. 








Business Records 





Albert S. Nygord, Minneapolis, Minn., 
has executed a trust deed. 

The Wabash Jewelry Co., Wabash, 
Ind., is reported to be in bankruptcy. 

W. E. Kissee, Claremore, Okla., has 
filed a voluntary petition in  bank- 
ruptcy. 

C. A. Fisher has been appointed State 
court receiver for Jack Art, Inc., Canton, 
Ohio. 

A receiver in chancery has been ap- 
— for Mogil & Rose, Inc., Paterson, 

Die 

It is reported that the Adrian Jewelry 
Mfg. Co., Adrian, Mich., is in bank- 
ruptcy. 

Walter F. Andrews, North Emporia, 
Va., has made an assignment for benefit 
of creditors. 

The business of Edwin Lawall, In- 
dianapolis, Ind., has been taken over by 
the mortgagee. 

An involuntary petition in bankruptcy 
has been filed against C. R. Bennett Co., 
West Palm Beach, Fla. 

An involuntary petition in bankruptcy 
has been filed against the Robert Leonard 
Co., Ine., Brockton, Mass. 

Henry Greenwald, Los Angeles, Cal., 
has assigned to T. F. S. MacFarlands. 
Assets are given as $4,597 and liabilities 
$5,139. 

Robert W. Cox, Waco, Tex., has filed a 
voluntary petition in bankruptcy. Assets 
are given as $12,000 and liabilities $10,- 
900. 

Lloyd F. Haley, Oakland, Cal., has 
executed an assignment without release. 
Assets are said to be $3,000 and liabili- 
ties $15,000. 

Norman §S. Farr, Sacramento, Cal., has 
filed a voluntary petition in bankruptcy. 
The assets are estimated at about $8,000 
and liabilities $11,000. 

After giving a deed of trust, the mer- 
chandise of the Weyer’s Jewelry Store, 
Faribault, Minn., was sold. Creditors wil! 
receive about 30 per cent, it is reported. 

Sol F. Silver, South Bend, Ind., has 
given a trust mortgage for the benefit 
of creditors. Assets are said to be about 
$3.000 and liabilities approximately 
$4,000. 

A settlement of 15 cents on the dollar 
is being offered by the Goodman Jewelry 
Co., Pueblo, Colo. The nominal assets 
are estimated to be about $8,700 and lia- 
bilities $7,400. 

Whisnant Jewelry Co., Inc., Tulsa, 
Okla., has made an assignment for bene- 
fit of creditors. The assets are reported 
to have been sold for $400, and the busi- 
ness closed out. 
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NEW YORK NOTES 





Sam Waas is now established in Room 
626, 87 Nassau St. He formerly had 
quarters in Room 824, the same building. 

Henry O. Bumiller announces that he 
is now located in Room 305, 87 Nassau 
St. 

H. Schlacht, watchmaker, formerly at 
62 W. 48th St., is now located in Room 
1504, 10 W. 47th St. 

Louis Simon, diamonds, has moved 
from Room 1502 to Room 1506, 71 Nas- 
sau St. 

Solomon & Davis, jewelry repairing, 
announce that they are now located in 
Room 214, 1576 Broadway. 

Samuel Balf, watchmaker for the 
trade, announces his removal from Room 
1502 to Room 1506, 71 Nassau St. 

Leo Alexander has severed his con- 
nections with Tomachin & Levinson, 
Inc., 31-33 Debevoise St., Brooklyn. 

Harry Pardoll, watch repairer to the 
trade, announces his removal from 87 
Nassau St., to Room 1204, 198 Broadway. 

G. Wenz, diamond setter, formerly of 
22 W. 48th St., is now located in Room 
1200, 20 W. 47th St. 

R. Klein announces that he is now 
located in new quarters at 87 Nassau St. 
in Room 726. 

A. Loffredo & Son, importers and 
manufacturers of coral and shell cameos, 
have announced their removal from 
Room 1302 to Room 1506, 71 Nassau St. 

Piccirillo & Migli, manufacturing 
jewelers, formerly at 79 Nassau St., an- 
nounce that they are now located in new 
and larger quarters at 80 Nassau St. 

Lehrman Bros., wholesale jewelers, 
formerly at 45 Forsyth St., are now lo- 
cated in Room 810, 20 W. 47th St., 
where they are carrying on a wholesale 
and retail business. 


Harry Mintz announces the opening of 
another retail jewelry store at 503 Fifth 
Ave., trading as Jay Carter. The store 
is under the management of Nat Green- 
wald. 


Bezetta, Inc., diamond importing con- 
cern, 15 Maiden Lane, is now established 
in new quarters in Room 1910. The firm — 
was formerly located in Room 1603, the 
same building. 


Frank Iesenfeld, formerly manager of 


the Century Watch Co., 64 W. 48th St.. 
has opened a jewelry store at 746 Ninth 
Ave., where he is carrying a full line of 
merchandise. 

R. J. Koch, manufacturing jeweler, an- 
nounces that he is now located in Rooms 
1005-1006, 106 Fulton St. He formerly 
had quarters in Room 1008, the same 
building. 

The American Appraisal Co., Inc., an- 
nounces the removal of its New York 
office from 120 Broadway to more com- 





modious quarters on the entire 22nd 
floor at 1 Cedar St., and 102 Maiden 
Lane. 

H. Segal, importer and wholesaler, 87 
Nassau St., announces his removal to 
larger quarters in the same building. 
Charles Segal is leaving for Chicago by 
automobile to visit the trade in behalf of 
this concern. 

The firm of Harry Agate Inc., 36 W. 
47th St., is now located on the ninth 
floor at that address. New and mod- 
ern machinery has been installed and 
samples of the company’s new lines are 
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now on display. In the new location, the 
factory and offices are adjacent. 

Charles Goodman, New York represen- 
tative for Bardach & Gran, Indianapolis, 
Ind., and Rosenheim Co., Inc., Provi- 
dence, R. I., announces that his office is 
now located in Room 708, 21 Maiden 
Lane. Mr. Goodman was formerly lo- 
cated at 9 Maiden Lane. 

Adolf H. Beer left for Europe last 
Thursday on the Dresden, accompanied 
by Mrs. Beer. They will visit the health 
resorts in Germany, Austria and Switzer- 
land. Mr. Beer is a member of the firm 
of Szabo & Beer, 17 E. 16th St., manu- 
facturers of jewelers’ findings and dental 
golds. 

Mr. Martin A. Katz, who is connected 
with the Trans-Atlantic Clock & Watch 
Co., is now representing the Rialto Watch 
Case Co., 29 Eldridge-94 Canal Sts. Mr. 
Katz makes his headquarters at the Pal- 
mer House, Chicago, for a period of six 
months and from there covers a territory 
which extends as far as Honolulu. 

Announcement has been made to the 
trade by William F. Buhl, that owing to 
poor health he has retired from the firm 
of Buhl, Peer & Keefe, importers and 
jobbers, 35-39 Maiden Lane. His former 
associates, John L. Peer and Henry L. 
Keefe, have taken over the retiring 
jeweler’s interests and obligations and 
will continue the business under the firm 
name of Buhl, Peer & Keefe. 


M. Gladstein and N. Kahn have en- 
tered into a co-partnership and are 
manufacturing platinum mountings un- 
der the firm name of Gladstein & Kahn. 
Mr. Gladstein has been established in 
business for one year, while Mr. Kahn 
was formerly associated with Reiner & 
Berkow, 44 W. 48th St. They have taken 
quarters in Room 904, 64 Fulton St. 


The monthly meeting of the Executive 
Board of the New York City Jewelers’ 
Association was held last Friday at the 
Hotel Astor, with Chairman A. Landau 
presiding. The jewelers decided that A. 
Landau should represent the Executive 
Board at the convention of the New York 
State Retail Jewelers’ Association, to be 
held at the Hotel Martin, Utica, N. Y., 
May 26, 27, 28. In view of the campaign 
to reinstate the scarf pin as a popular 
item for men, it was decided unanimously 
by those present that if any member of 
the Executive Board attended a meeting 
of that body without a scarfpin and 
wearing no cufflinks, he should be sub- 
ject to a fine of 50 cents for each omis- 
sion. The sentiment was voiced in uni- 
son that jewelers must themselves wear 
what they expect other people to buy 
from them. Before the close of the meet- 





(Continued on page 69) 
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Over One Hundred Years the Jewelers’ Bank 





A Bank’s Best Friend 
Is a Satisfied Customer 


Hundreds of Jewelry Merchants opened their first bank 
account here and are among our best friends today. 
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We Welcome New Business 
Main Office—149 Broadway 
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Capital, Surplus and 


















Undivided Profits over Branches—Battery to the Bronx 
Twenty-five 
Million Dollars = Resources Over a Quarter of a Billion Dollars 
LET US HELP YOU [ rem. 
for the 


CRACK THE HARD NUTS js" 


Ask the 
While The JEWELERS’ CIRCULAR pro- nese 
r » ° : epartment 
vides information each week on subjects of of The 
general interest, there are many specific ques- JEWELERS’ 
tions that arise in your business that we will CIRCULAR 


be glad to help you with. fer 


° . ° . ° I f ti Cc . 
This service is supplied without charge to SSS <aeReenS 


our subscribers, and involves no obligations of 
any kind. The manager of our Information 
Bureau will be glad to be of assistance at any 


Inquiries as to where to pur- 
chase particular lines or special 
items of any of the many prod- 
ucts handled in the jewelry store. 








time. Write him and let him help you crack 
the hard nuts. To be assured of prompt, per- 
sonal service, address your letters to 


Manager, Information Bureau 
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TWO-THIRTY-NINE WEST THIRTY-NINTH STREET 


NEW YORK 


A Unit of the United Business Publishers, Inc. 


The identification of trade marks 
(either active or obsolete.) 


Technical information relating 
to Horology, Workshop Prac- 
tice, Engraving, Repairing, 
Working Metals, Recipes for 
Finishing, etc. 


Make our office your headquar- 
ters. Call on us for whatever 
service we can render in the se- 
lection of merchandise that you 
are interested in. 


Banking Service for the Jewelry Trade 
W E offer to jewelers the special facilities developed through 


years of intimate association with their business, together with 
all the financial and service resources of a great banking institution. 


MARKET AND FULTON OFFICE 


IRVING TRuUsT COMPANY 


81 Fulton Street, New York 
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ing an invitation was extended to mem- 
bers of the board to attend a testimonial 
dinner tendered by the Brooklyn Associa- 
tion to Charles T. Evans and William 
Wagner. This dinner will be held May 
11 at Joe’s Restaurant, 8 Nevins St. 
Harry Brown is chairman of the commit- 
tee managing the dinner. 

Morris H. Mann will be located in his 
new quarters at 580 Fifth Ave., Room 
2106, on and after May 10. 

Salzman Bros., 13 Maiden Lane, for- 
merly in Room 1007, are now located in 
larger quarters in Room 1002. 

B. Moskowitz of B. & I. Moskowitz, 
diamond importers, sailed on the Staten- 
dam April 25 on a visit to the European 
diamond markets. 

Jack Harriton and William Weisberg, 
jewelry designers, have opened a new and 
larger office at 580 Fifth Ave., in the 
Empire Trust building, Suite 1610. 

Edward Kittay & Co., diamond cutters 
and importers, have moved from 170 
Broadway to 65 Nassau St., where they 
are occupying larger quarters. 

Through an error it was reported last 
week that the Benjamin Sternman Co., 
had changed its address. This company 
is located at 87 Nassau St. 

Paul de Vries has moved from 36 W. 
47th St. to 44 W. 48th St. In his new 
quarters Mr. de Vries has more commo- 
dious offices and larger space for his cut- 
ting factory. 

Ragner Pierson has severed his con- 
nection with Reiner & Berkow, Inc., 44 
W. 48th St. Mr. Pierson was formerly 
sales representative for this concern in 
New York and vicinity. 

The Zodiac Jewelry Co., importer and 
manufacturer of costume jewelry, is now 
established in new quarters at 145 W. 
45th St. The firm was formerly located 
at 64 Fulton St. 

Announcement has been made that 
Theodore Bienz and A. Schimmel, for the 
past 15 years with Goldstone Bros., have 
formed the firm of Theodore Bienz, Inc., 
and are open for business in their quar- 
ters at 527 Fifth Ave. 

T. J. Corrigan, representative for the 
Anakin Lock & Alarm Co., now owned 
by the Lake Erie Chemical Co., has 
moved his office from 152 W. 42nd St., 
and is now located in the offices of the 
Diebold Safe & Lock Co., 372 Broadway. 

The following New York firms were 
recently granted charters of incorpora- 
tion at Albany: William Sude, L. Man- 
owitz Co., Lemich Jewelry Co., Nathan’s 
Silverware. Co., Anne Doughty, and 
Theodore Beinz. 

John W. Conradt announces that he 
has resigned his executive office in the 
Kienzle Clock Co., Inc., 221-227 Fourth 
Ave., and that the management of this 
company has been taken over by Kar! 
Lutz. ; 

Maurry S. Sater, importer of precious 
stones, 22 W. 48th St., announces to the 
trade that the firm name of his concern 
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will in the future be known as M. S. 
Sater & Co., Inc. The officers are Maurry 
S. Sater, president; Thomas M. Walsh, 
vice-president, and Hyman Nelson, sec- 
retary. 

Following an order of Supreme Court 
Judge Alfred Frankenthaler, notice has 
been given to the creditors of Louis B. 
Brookov, formerly doing business at 1574 
Broadway, to present their claims at the 
offices of Engel Bros., and Alan D. Emil, 
their attorneys, 154 Nassau St., on or 
before June 14. 

Morris Kaplan of Morris Kaplan & 
Sons, 21 W. 46th St., sailed last Satur- 
day, on the Leviathan for a visit to the 
European diamond markets. He was 
accompanied by Mrs. Kaplan. After 





making diamond purchases for his firm’s 
fall requirements, he will tour Europe 
returning home the early part of Au- 
gust. 

Samuel Bernard lectured last Tuesday 
evening before the Greenwich Village 
Historical Society at Clivette Studio, 92 
Fifth Ave., on the subject “Origin and 
Development of Telling Time Devices 
From Caveman’s Grass Rope to the Mar- 
velous Time Masterpieces of Today.” 
Mr. Bernard is the manager of the Time 
Service Co., 516 Fifth Ave. 

The trial of Earnest L. Schafroth, of 
the Elam Watch Co., a recently bank- 
rupted concern, has been taken off the 
calendar pending the return of two wit- 
nesses for the people from Europe. 
Schafroth was indicted on charges of 
grand larceny in the first degree and 
his case was to have come up last Mon- 
day. 

Arthur E. Jacobs, president of the 
Artel Co., Inc., 307 Fifth Ave., recently 
acquired half ownership of the La Salle 
Ring Co., Providence, R. I., maker of 
sterling silver rings and jewelry. Mr. 
Jacobs is now president of that concern, 
having purchased the interests of B. J. 
Drabble, who recently retired to enter 
the insurance business. 

Frederick George Buck, New York rep- 
resentative of the Wilcox Silver Plate 
Division of the International Silver Co., 
is at present celebrating his honeymoon 
at Atlantic City with his bride, the for- 
mer Miss Kathryn Clarry, of Brooklyn. 
They were married April 30, in the 
presence of a few friends. After a 
wedding dinner they left immediately for 
the popular resort. 

Recently incorporated under’ the 
State laws of New York, the Artistic 
Tool & Die Co., Inc., 61 Beekman St., is 
specializing in tools, dies, and findings 
for the manufacturing jeweler. The in- 
corporators are Sydney Schreinberg, for- 
merly with Simson Bros., 125 Canal St., 
and later with Karlan Bleicher Co., 135 
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W. Third St.; Fred P. Pfeiffer, formerly 
with the same firms, and Charles Levine, 
also formerly with Simson Bros. 

The uptown store of Betteridge, Inc., 
545 Fifth Ave., is displaying in its win- 
dow this week an exhibit which shows 
the various stages in the evolution of 
platinum. The display was executed 
under the sponsorship of Sigmund Cohn, 
44 Gold St., platinum refiner. Against 
the backround of an oil painting depict- 
ing a scene in a placer mine, the steps 
in the mining and refining process are 
shown from rough ore to a finished piece 
of iridio-platinum. 

Friends of Monroe Engelsman have 
been pleased to learn that since he left 
the hospital about 10 weeks ago he has 
made considerable progress and has now 
given up his crutches and walks with a 
cane. He is still unable to resume his 
business activities but hopes to do so by 
August. Mr. Engelsman is at the Hotel 
Chalfonte, 200 W. 70th St., and where he 
is still conducting business in Christian 
Becker diamond scales and Carl Zeiss 
aplanatic diamond loupes, for which he 
has been appointed special selling agent. 

Mrs. Marie J. Leslie, testifying in her 
defense last Tuesday in General Ses- 
sions on the charge that she stole $173,- 
000 in jewels from Wanamaker’s depart- 
ment store in 1928, said that she ordered 
the jewels on authorization of Mrs. Isaac 
E. Emerson, wife of a manufacturer, by 
whom she was employed as housekeeper. 
Mrs. Emerson previously had told Judge 
Koenig and the jury that, while she had 
authorized Mrs. Leslie to make household 
purchases on her account in Wana- 
maker’s Philadelphia store, she knew 
nothing of the $480,000 in jewels which 
Mrs. Leslie is alleged to have obtained. 
A letter authorizing Mrs. Leslie to open 
a charge account in her former em- 
ployer’s name, although signed by Mrs. 
Emerson, was contested by the prosecu- 
tion, who claimed that the wording of 
the letter had been changed. This was 
denied by Mrs. Leslie who also told the 
jurors that she did not benefit from the 
ordering of the jewelry. 

In the argument before Judge Donnel- 
lan last Friday, counsel for the Arch- 
duke Leopold of Austria, Leopold Haps- 
burg, moved that the minutes of the 
grand jury be inspected, urging that the 
indictment of the Archduke for his al- 
leged participation in the unauthorized 
sale of the $400,000 Napoleonic jewels 
was the result of illegal testimony, and 
claimed that the Archduke was not a 
principal in the alleged crime. It was 
stated by the attorney for the defense 
that Charles L. Townsend, also indicted 
on grand larceny charges, had power of 
attorney to dispose of the necklace with 
no stipulation as to price, and that the 
Archduke merely was there to attest to 
the tradition attached to the necklace. 
Judge Donnellan adjourned the proceed- 
ings until June 3, pending the appre- 
hension of Mr. and Mrs. Charles L. 
Townsend, fugitives, stating he would 
consider the motion when they had been 
found and were they not discovered be- 
fore the date set, that he would act on 
the motion without any more delay. 





PHILADELPHIA 





William Sutton, secretary for many 
years of the Pennsylvania Retail Jewel- 
ers Association, has severed his connec- 
tion with the jewelry department of 
Strawbridge & Clothier and is at his 
country estate in New Jersey. 

An interesting street clock has been 
erected on the roof of the Frankford 
office of the Corn Exchange National 
Bank at Frankford and Oxford Aves. 
The numerals are red neon tubes, bril- 
liantly visible for a great distance. 

Ralph M. Seaman, wholesale jeweler, 
4668 Frankford Ave., conceived the idea 
and through the cooperation of the N. 
L. Elwell Advertising Co., Inc., manu- 
facturer of the casing, dial and neon 
tubes, he obtained this striking result. 

Police are hunting owners of several 
diamond rings and a quantity of other 
jewelry, stolen, evidently from a store, 
either in this city or vicinity. The 
jewelry was found in a car in which 
three men were arrested on Spring 
Garden St. The car had been reported 
stolen and was “spotted” by police in a 
bandit-chasing machine, who arrested 
the men after a struggle. All refused 
to tell where the jewelry came from. 


Philadelphia’s jewelry trade received 
a surprise this week in the announce- 
ment by Louis P. White, that he will 
move his long established wholesale busi- 
ness from its present quarters on the 
third floor of the Sheridan building, 
Ninth and Sansom Sts., to the first floor 
of a new building at 811-13 Sansom St., 
May 20. In making his announcement, 
Mr. White, who is widely known through- 
out the jewelry trade in the United 
States, because of his activities in the 
Philadelphia Jewelers’ Club and the Na- 
tional Wholesale Jewelers Association, 
tells the history of his house since it was 
established in 1885, occupying premises 
and succeeding +o the business of Hirst, 
Moore & White, then located in the old 
Guy’s Hotel building at Seventh and 
Chestnut Sts. 


Louis Lefkoe and I. Lean led an open 
forum discussion on credits and collec- 
tions at the April meeting of the Retail 
Merchants Credit Association, at the 
Hotel Walton. Practically all credit 
jewelers of this city are members of the 
association and much interest was shown 
in the discussion during which Messrs. 
Lefkov and Lean gave some of their per- 
sonal experiences in collecting. Mr. 


Lefkoe aroused interest when he told of 
his night letter method of reminding a 
delinquent that it was time for him to 
either settle or explain. This method and 
the telegram he found, he said, more 
effective than dunning letters, especially 
as he timed both to arrive at the delin- 
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quents home on either Sunday morning 
or on some evening when he was certain 
to be in. Many of the members an- 
nounced they would try this system. 
The association which maintains an effi- 
cient reporting bureau on prospective 
customers, reports an average loss of less 
than 2 per cent to its members as a re- 
sult of the bureau. 








WASHINGTON, D. C. 


Bertrand S. Soleau and Frederick J. 
Atkinson, both formerly with Simmons 
and Clark of Detroit have recently be- 
come associated with Castleberg’s in this 
city. 

Samuel T. Schwartz of Charles 
Schwartz & Son, has just returned from 
a visit to Atlantic City. Mr. Schwartz 
accompanied by his wife enjoyed a spring 
vacation in the Easter season. 

It is expected that at least 250 local 
jewelers will attend the convention in 
Baltimore next week. They are urged 
to remember that Baltimore is now on 
daylight saving time. Many are plan- 
ning to drive over. 3 

Charles T. Evans, secretary of the 
American National Retail Jewelers’ As- 
sociation was here last week to confer 
with other trade association executives 
and members of Congress in connection 
with the Capper-Kelly price maintenance 
bill. 


H. S. Lewis, manager of Castleberg’s, 
reports that a joint dinner and business 
meeting between the department heads of 
the Baltimore and Washington stores 
will be held here the middle of this week. 
The firm advertising counsel will attend 
and various phases of advertising will be 
discussed. 

The E. M. Rosenthal Jewelry Co. was 
closed one day last week on account of 
the death of Jacob Goldnamer, father of 
Mark S. Goldnamer, secretary and treas- 
urer of the company. Mr. Goldnamer 
was 89 years old and made his home in 
this city with his son, the only member 
of his immediate family surviving him. 

Arthur J. Sundlun, president of the 
local jewelers association has been asked 
by William G. Frasier, president of the 
National Retail Jewelers Association to 
attend the annual meeting of the United 
States Chamber of Commerce taking 
place here this week. Mr. Sundlun hav- 
ing accepted will officially represent the 
association exercising all rights in 
voting. Charles Evans, secretary of the 
association, will also attend. 

The 14 teams of the Baltimore Jewel- 
ers Duckpin League “came and bowled 
and conquered” one evening last week. 




















May 8, 1930 


This gives the silver cup, which was 
donated by Dominick & Haff to be used 
for the Intercity matches to Baltimore, 
to be held for one year. While con- 
gratulating the Baltimore jewelers, mem- 
bers of the Washington League are look- 
ing forward to their opportunty next 
season to bring the cup to Washington. 


Philip Katz, of S. & N. Katz, Balti- 
more, chairman of the publicity commit- 
tee for the jewelers convention in Balti- 
more next week has recommended that 
local members attending the convention 
be requested to wear a scarf pin and cuff 
links. Stress is to be laid on the truism 
that personality plus dress plus jewelry 
does command prestige in _ business. 
Samuel T. Schwartz and Albert Von 
Steinner are the Washington members 
of this committee. 

On May 8 Mrs. Stuart Northrop, 
authority on sterling silver will address 
the art department of Takoma Park 
Women’s Club at a luncheon. May 13, 
the Home Makers Section of the District 
of Columbia Home Economics Associa- 
tion will hear Mrs. Northrop address the 
members on “The History of Making, 
Standardization and Modern Usage of 
Silver.” May 15, the Park View Women’s 
Club will hold a luncheon followed by a 
talk from Mrs. Northrop on the “Art 
of the Silversmith.” These lectures are 
being held under the auspices of the 
Sterling Silversmiths Guild. 

Mrs. Alma Desio Von Steinner, asso- 
ciated in business with her father, Sal- 
vatore Desio, has recently been the reci- 
pient of several golfing honors. Mrs. 
Von Steinner was elected treasurer of the 
District Women’s Golf Association and 
also made a member of the Board of 
Governors. Last week when a field of 
more than 50 women golfers competed 
in the Miller Memorial Trophy tourna- 
ment, Mrs. Von Steinner had the low © 
gross score as well as low net with 78. 
As the low net won the trophy with the 
winner’s name on the memorial scroll, 
she selected her low net score which also 
carried with it a handsome set of sherbet 
cups. 

A meeting of the Washington Jewelers 
Association was held last week at the 
Mayflower Hotel, and those handling 
silverware in the various stores also at- 
tended. Alexander Vincent explained 
the prize contest involving $1,200 worth 
of silver prizes that the Sterling Silver- 
smiths Guild is sponsoring for the next 
six weeks. He visualized the advertising 
to cover this contest and showed how 
through the folders, booklets, invitations 
and appropriate window and store dis- 
play, each jeweler could tie in with the 
work of the Guild along this line. Dur- 
ing the open forum which followed both 
Mr. Vincent and Mrs. Stuart Northrop 
discussed problems presented by the 
jewelers. 
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CHICAGO NOTES 





Ray W. Gumm of Wichita, Kans., vis- 
ited Chicago last week. 

B. O. Hess, representing the Frank 
Krementz Co., has moved his offices in 
the Columbus Memorial building to Room 
801. 

F. N. Whitney, Chicago manager for 
the Hadley Co., 31 N. State St., has re- 
turned from a business trip through the 
Northwest. 

Max Cohn, representing Henry Leder- 
er & Bros., is now located in his offices 
on the 13th floor of the Heyworth build- 
ing. Mr. Cohn formerly occupied space 
on the 16th floor of this same building. 

“Casey” Dunn, of Dunn Bros., Provi- 
dence, is calling on the wholesale trade 
in Chicago this week. Mr. Dunn is mak- 
ing his usual business trip through the 
Middle West. 

“Bert” Jacobs, Chicago manager for 
Hamilton & Hamilton, Jr., moved his 
headquarters from the 11th floor of the 
Heyworth building to Suite 1311 of the 
same building. 

Charles H. Spencer, vice-president 
of Norris, Alister-Ball-Bridges Co., re- 
turned recently with Mrs. Spencer from 
Florida, where he spent the entire win- 
ter. 

Harold Charmack, Chicago represen- 
tative for Samstag & Hilder Bros., has 
changed his office in the Columbus Me- 
morial building, and is now located in 
Room 804. 

W. T. Earl, sales manager; M. E. Rob- 
ertson, general manager, and P. B. 
Noyes, president of the Oneida Com- 
munity. Ltd., were visitors to the Chi- 
cago office last week. 

Walter E. Sheffner, retail jeweler at 
1981 W. 111th St., Morgan Park, IIl., 
has moved his business to 1924 Monteray. 
The new location is about a block from 
the old place and is more modern. 

E. B. Chally recently moved his watch 
repairing business from his home to 4927 
W. Chicago Ave. In his new location he 
has added a _ stock of jewelry and 
watches. 

R. Wallace & Sons Mfg. Co., which 
now occupies the greater part of the 
ninth floor of the Silversmiths building, 
recently leased the entire floor. Work- 
men are now busy breaking down walls 
and remodeling to suit their purpose. 

I. S. Ritcher, manufacturers’ repre- 
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sentative, returned to his office in the 
Heyworth building last week after a 
long absence. Mr. Ritcher and his wife 
spent the past five months in California 
enjoying a good rest. 

Joe Payer, jewelry buyer for Olsen & 
Ebann, was at his desk last week, after 
just returning from Europe, where he 
spent several weeks looking over the 





markets. This was Mr. Payer’s initial 
trip to Europe and he reports the trip 
as most enjoyable. 

Frank R. Budlong, of the Arnold & 
Steere Co., and the William C. Greene 
Co., Providence, R. I., arrived in Chicago 
last week to visit with Fred Haller, their 
Chicago manager. Mr. Haller just com- 
pleted his initial business trip through 
the Middle West. 

John Crystal, who recently associated 
himself with the sales force of the J. 
W. Forsinger Co., is making a business 
trip through Wisconsin with L. E. Butts, 
their regular Wisconsin representative. 
Mr. Crystal is one of Forsinger’s dia- 
mond specialty men, carrying the Oriole 
line exclusively. 

Miss Barbara Tullius, for many years 
associated with William Lambrecht & 
Son, retail jewelers, at 1958 Milwaukee 
Ave., passed away last Tuesday follow- 
ing an operation. Funeral services were 
held Friday, May 2, at St. John Berchk- 
man Church with interment at St. Boni- 
face Cemetery. 

Ernest Qvarnstrom of Carter, Qvarn- 
strom & Remington, Attleboro, Mass., ar- 
rived in Chicago last week to spend about 
10 days here calling on the wholesale 
trade. This was Mr. Qvarnstrom’s first 
visit to Chicago in over 23 years. He is 
making a business trip through the en- 
tire Middle West. 

Raymond L. Klein, Chicago representa- 
tive for Goldsmith-Stern & Co., has 
closed his offices in the Columbus Me- 
morial building and is now making his 
headquarters at the Columbus Vaults, 31 
N. State St. Mr. Klein is back on the 
job after being confined to his home re- 
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cuperating from a slight accident. 

C. R. Gardinor, president; J. A. Hut- 
chinson, chief engineer, and W. H. Race, 
sales manager for the International Sil- 
ver Co., were in Chicago last week visit- 
ing at their local offices and making plans 
for their new headquarters in the Mer- 


chandise Mart. They hope to be estab- 
lished in their new quarters about July 1. 

Ralph Lewis, representing S. C. Powell 
& Co., arrived in Chicago last week from 
the East and moved his offices from the 
eighth floor of the Columbus Memorial 
building to Columbus Vaults. After 
calling on the trade in Chicago for a few 
days Mr. Lewis left on an extended 
business trip through the West to the 
Pacific Coast. 

The jewelry and silverware depart- 
ments of The Fair have been greatly im- 
proved with new lighting fixtures. The 
new fixtures cast a daylight effect and 
are a great asset in showing merchandise 
to advantage. New silver display trays 
designed especially by Fred Kluth, man- 
ager and buyer of these departments, has 
been installed in all counter cases. 
These trays are built to accommodate 
each individual piece of flatware, so at 
a glance the customer can see what com- 
prises a complete service. On Friday 
and Saturday of last week The Fair had 
a very successful sale of costume jewelry, 
selling thousands of dollars’ worth of 
this merchandise. It was the largest 
individual purchase ever made by The 
Fair, and was bought through Morris 
Mann & Riley. 








Leading Chicago Jewelry House 
Leases Two Floors in Garland 
Building 


One of the largest leases ever closed 
in the jewelry business was signed up 
in Chicago on May 1 by the Norris, 
Alister-Ball-Bridges Co., which has just 
contracted for two entire floors in the 
Garland building for a 10-year period. 

The Garland building is located in the 
center of the Chicago jewelry district; 
within easy walking distance of all of 
the prominent hotels, and the Norris, 
Alister-Ball-Bridges Co. decided to re- 
main in this very popular and conve- 
nient location. 

The offices will be rearranged and re- 
equipped, ready for inspection by visitors 
of the next annual Chicago Jewelry 
Show. 
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CINCINNATI 


Arno Dorst, president of the Dorst 
Co., jewelry manufacturer, was re- 
elected president of the Cincinnati As- 
sociation of Credit Men, Thursday night. 
The selection was made by the new board 
of directors which met at Hotel Sinton. 
Dorst recently was elected an officer of 
the National Jewelers Publicity Commit- 
tee. He also is identified with the credit 
system of the jewelers, being active in 
the local credit situation. 

Retail jewelers were urged to have 
store attendants wear scarf pins, strap 
watches and other articles which they 
endeavor to sell over the counter, by 
Bartley J. Doyle of Philadelphia, Friday 
night. He talked to members of the Cin- 
cinnati Retail Jewelers Association and 
said in making a survey of local stores 
he found that clerks were not wearing 
the merchandise which they endeavored 
to sell. 

An office has been established in Paris 
by L. Litwin & Sons of Cincinnati. It 
is in charge of Max Litwin, youngest of 
a group of sons who are identified with 
L. Litwin, founder of the platinumsmith 
and diamond establishment in the Queen 
City. Max graduated from the Univer- 
sity of Cincinnati and went to Paris with 
Jacob Litwin, former diamond buyer for 
the firm, making three or four trips a 
year to Amsterdam and other European 
cities. The Paris office is known as Mar- 
chak, Litwin & Sons. 











DETROIT 


Merchandise of Albert Schaub Co., re- 
tail jewelers on Broadway, has recently 
been sold to dealers and the business dis- 
continued. They were in business in De- 
troit for more than 50 years. 

B. Weiss, watchmaker, for a number 
of years in business on the 10th floor of 
the Metropolitan building, has recently 
moved to new attractive quarters on the 
fourth floor of the Capital Park building. 

Henry Staats, jewelers’ supplies, for a 
number of years at 1111 Griswold St., 
recently moved to 1011 Metropolitan 
building. His new establishment is now 
in the center of the wholesale jewelry 
district. 

C. C. Mitchell, of Milford, Mich., was 
in Detroit last week buying new mer- 
chandise for his spring trade. He is 
optimistic and anticipates an improve- 
ment in the trade during the spring and 
summer. 

Offices of the National Association of 
Credit Jewelers, which has had its head- 
quarters in Detroit since its inception 
about three years ago, located at 305 
Lincoln building, has moved to Phil- 
adelphia. 

Papers have been filed at Lansing, 
Mich., for the incorporation of the Na- 
tional Time and Signal Co., a new in- 
dustry, which is being brought to Detroit 
by R. S. Fulton, vice-president of the 
Times Systems Co., and his associates. 
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It marks the merger of sales and man- 
ufacturing facilities of several existing 
companies. 

The annual dance of the Greater De- 
troit Retail Jewelers Association was 
held on Monday evening, April 28 with 
more than 200 present. Numerous prizes, 
contributions from various jewelers 
throughout the city were awarded during 
the evening. The organization is plan- 
ning other events to be held during the 
summer months, including an outing at 
Bob-lo Island down the Detroit River. 

Detroit jewelers are making prepara- 
tions for attending the annual convention 
of the Michigan Retail Jewelers’ Associ- 
ation to be held on May 12, 13 and 14 
at Grand Rapids. William Fenske, De- 
troit retailer, is particularly active in the 
interest of the convention, and expects 
a large delegation from this city. He 
is receiving reservations from Detroit 
jewelers and arranging for their accom- 
modations in Grand Rapids. 








ST. LOUIS 


D. W. Selle, secretary, J. S. Lewis 
Jewelry Co., Ogden, Utah, stopped over 
in St. Louis en route home from a tri 
to Cuba via New York. : 

Heffern & Neuhoff displayed some un- 
usual diamonds and pearls on the mezza- 
nine floor of Hotel Jefferson on the eve- 
ning of the Junior League Ball, April 25. 

George G. Gambrill, president of the 
Eisenstadt Mfg. Co., attended a confer- 
ence of the Wholesale Jewelry Trade As- 
sociation of which he is president, held 
in Chicago, April 25 and 26. 

Gus Scholl, oldest active jeweler in St. 
Louis, died on April 19. He had been 
connected with the trade for many years 
conducting his business on S. Broadway. 
He was 72 years of age at the time of 
his demise. 

A window attracting attention during 
the past week was that of the Aehle 
Jewelry Co. displaying a complete bridal] 
party in miniature. Wedding gifts were 
exhibited with appropriate selling sug- 
gestions. 

Dr. Adolph Rosentreter, formerly of 
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the firm of Rosentreter & Emery, whole- 
sale jewelers, died recently. He retired 
from the jewelry business many years 
ago. At the time of his death he was 
engaged in the banking and insurance 
business. 

A number of jewelers in the market 
during the past week reported an im- 
provement in the business in their terri- 


tories. Some of the visitors were: 
Anderson Blanton, Paris, Mo.; A. F. 
Odell Quincy, IIll., and Mr. Peterson, 


manager of the Hannibal, Mo., store of 
Odell’s. 

George Lossau who has been connected 
with the Eisenstadt Mfg. Co., as house 
salesman has been transferred to the 
Chicago office of the company as as- 
sistant to Fred C. Emerson, manager of 
the branch. Previous to joining the com- 
pany Mr. Lossau was associated with the 
National Railroad Time Service. 

J. S. Samesreuther, manager of Jac- 
cards reports satisfactory business from 
the 101st Anniversary sale held by the 
company during the past week. At the 
Junior League Ball held Friday, Apri! 
25. Miss Rumsey, one of the smart 
social set, wore a $50,000 diamond neck- 
lace loaned to the Junior League by Jac- 
cards. An additional piece, a diamond 
bracelet, valued at $25,000, was worn by 
Miss Baldwin. 








MILWAUKEE 


Among retail jewelers in the State who 
called at local wholesale houses during 
the past week were: A. Aalseth, Edger- 
ton; E. E. Chady, Whitewater; W. R. 
Amidon, Hartford; and Norman Gill of 
Gill & Seidel, Lake Geneva. 

Milton Klopf, jeweler, formerly located 
at 990 Kinickinnic Ave., has moved to 
1049 Kinnickinnic Ave., where he is oc- 
cupying more space in new and modern 
quarters. An optometric establishment 
is an additional feature of the new store. 
It is in charge of J. A. Klopf, of Chicago, 
Ill. 

Wisconsin jewelers in the smaller 
towns are actively cooperating in the 
independent merchants’ associations 
being formed, lending financial and 
moral support to all projects for the 
betterment of business. At Appleton the 
Home Merchants Association is planning 
a huge mass meeting late in May, at 
which $205 will be awarded in prize 





contests. Jewelers are cooperating in 
this project. 
Rudolph H. Boettger, Milwaukee 


archeologist, is in possession of a dia- 
mond ring given to his grandfather by 
the King of Sweden. The stone of the 
ring was taken from a Golden Fleece 
and was awarded to Rudolph Von Boett- 
ger by King Oscar of Sweden in 1845 
in recognition of his discovery and 
development of processes in the manu- 
facture of safety matches. On his death 
the fleece was returned to the Swedish 
government, but a single jewel was re- 
tained as a family heirloom. The dia- 
mond was willed to Rudolph Boettger by 
his father and he in turn must will it on 
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to his son, Carl. Pictures and replicas 
of the articles produced by inventive 
forebears are preserved in a strong box 
by the Boettger family. 








PORTLAND, ORE. 


The lease of Berthelsen & Co., 326 
Washington St., has expired and they 
are conducting a store-wide stock reduc- 
tion sale in preparation either for a 
move to other quarters or a renewal of 
their lease at their present quarters. 


The Brainard Lemon collection of 
antique silver and silver plate has been 
exhibited this last week at the Portland 
hotel under the auspices of the local 
Junior League, for the benefit of their 
charitable work. 

Late Wednesday night (April 23) 
Harry L. Depp, proprietor of a small 
jewelry store at 1631 E. 13th St., was 
awakened by the crashing of glass. 
Looking out he saw a man, running 
across the street. The display window 
of the shop had been broken, and the 
thief had grabbed two diamond rings 
and two wedding rings that had been 





_left in it. 


To date, no trace has been found of the 
thieves who, the night of April 23, 
smashed the window of Zell Bros. store 
and carried off many valuable rings and 
a necklace valued at $1,500. Two hun- 
dred dollars reward has been offered for 
the recovery of the entire loot. An odd 
circumstance in connection with the theft 
is that a sketch which the owner, a Port- 
land society woman, allowed to be made 
for the society column of a local paper, 
furnishes the only record of their design 
in existence. The original designs were 
destroyed, but the artist’s sketch for the 
paper was not, being produced from the 
files of the paper and given to Zell Bros. 
The police department has prepared a 
circular, which has been sent broadcast. 

Charles E. Heitkemper has taken a 10- 
year lease in the Alderway building, 
Broadway and Alder Sts., for an exclu- 
sive jewelry store. Mr. Heitkemper, who 
is the son ‘of G. Heitkemper, pioneer 
jeweler, has been identified with the 
jewelry business in this city for many 
years. He was associated with his father 
for 10 years, and later formed a partner- 
ship with A. G. Myers, in the operation 
of a wholesale jewelry manufacturing 
business. Several years ago the retail 
establishment of Heitkemper & Myers 
was opened on 5th St., just off Washing- 
ton, continuing there until about a year 
ago, when they sold the lease. Since then 
Mr. Heitkemper has had an _ upstairs 
store until signing the present lease. 

The firm of Patton-Staples, Inc., has 
taken the place of the firm of Staples 
Jewelry Co., a pioneer firm of Portland. 
Isaac Staples has retired, and the new 
partnership is composed of G. O. Patton, 
a son-in-law of Isaac Staples, and Dr. 
H. C. Staples, his son. Mr. Patton is 
the active manager of the store, while 
Dr. Staples is in charge of the Staples 
Optical Co., now located in a large suite 
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of six rooms on the third floor of the 
Park building. The jewelry store is 
keeping the old quarters at 356 Alder St., 
but when the new firm purchased the 
stock and equipment, only one-half the 
space was retained, and the other half 
was remodeled and will be rented to some 
other business. The jewelry store will 
specialize in diamonds and watches. 








SAN FRANCISCO 


Fred L. Lee, Jr., and C. Seeley of the 
Fred L. Lee & Co. have just returned 
from Los Angeles, where they spent a 
week, calling on the trade, and report im- 
proved conditions, resulting in a very 
good trip. 

The Pacific Division of the Interna- 
tional Silver Co. and its friends have 
shown much interest in the news that 
the costly sword to be presented to Rear 
Admiral Byrd, when he returns from the 
Polar regions, will be made by the In- 
ternational Silver Co. of Wallingford, 
Conn. 

With wholesale jewelers and their em- 
ployees as enthusiastic rooters, the base- 
ball game between the Kamm” building 
and the Jewelers’ building was held at 
Ewing Field April 26. The Kamm build- 
ing won, 31 to 16. Only members of the 
jewelry trade can play. William Fan- 
ning of R. & L. Myers was captain of the 
Kamm team and Peter Girmanelli of 
Nordman & Aurich was captain for the 
Jewelers’ building. 

Just back from an extended trip 
through the Northwest, E. C. McKeen, 
Pacific Coast representative of the 
Waltham Watch Co., attended to some 
necessary business here and prepared to 
leave for the South, where he will have 
charge of the Waltham Watch Co.’s dis- 
play at the Jewelry Trade Show, to be 
held in conjunction with the annual con- 
vention of the California Gold and Sil- 
versmiths’ Association at the Biltmore 
Hotel, Los Angeles, May 12,13 and 14. 

The W. B. Glidden Co., Pacific Coast 
representatives of R. Wallace & Sons 
Mfg. Co., opened an office on May 1. in 
the Fine Arts Studio building, 811 W. 7th 
St., Los Angeles. Walter L. Glenn, pres- 
ident of the W. B. Glidden Co.’s agents, 
with headquarters in the Sachs building, 
San Francisco, stated to a representa- 
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tive of THE JEWELERS’ CIRCULAR that 
Fred S. Geirrine, who has represented 
the company in Los Angeles for the past 
15 years, will be in charge of the new 
office and display rooms, which have been 
opened to afford better accommodation 
for their southern California customers. 








CLEVELAND 


Frank Russert, retail jeweler, of W. 
25th St., is moving to the second floor 
of the United Bank building on W. 25th 
St., temporarily, until the new two-story 
building can be erected on the former 
site. 

The new officers recently elected for the 
Cleveland Retail Credit Stores Associa- 
tion are John D. Head, president; Ed- 
ward C. Sadler, vice-president; Fred 
Bejach, treasurer, and Phil Robbins, sec- 
retary. The association numbers prac- 
tically every credit jewelry store in its 
membership. Fred Bejach, treasurer, is 
credit manager for the Shaw Jewelry 
Co. The annual dinner-dance will be 
held at the Hotel Statler ballroom on 
May 14. 

At a special meeting of the Cleveland 
Twenty-Four Karat Club held on Thurs- 
day evening in the Lattice Room of Hotel 
Statler, Bartley Doyle, Philadelphia, Pa., 
was the principal speaker. He gave a 
graphic description of the cause of the 
stock market crash, the present dull pe- 
riod in business and spoke at length on 
his plan for the reorganization of the 
jewelry business. There was a very 
good attendance at the meeting. Dinner 
preceded the meeting and H. N. Beattie, 
president of the club, was chairman of 
the evening. 











- EVANSVILLE 


Kruckemeyer & Cohn, retail jewelers 
at 407 Main St., conducted a removal 
sale, preparatory to moving to their re- 
modeled building at 321 Main St., where 
they will be located after June 15. This 
is the first sale conducted by this firm 
since their starting 35 years ago. 

Retail jewelers of Evansville and other 
towns in southwestern Indiana say in- 
dications point to May being a better 
trade month than April. General busi- 
ness conditions seem to be on the upward 
trend and jewelers believe the year, taken 
as a whole, will produce a satisfactory 
volume of business. Reports from the 
rural communities are to the effect that 
business is up to the standard for this 
season of the year. Wholesale jewelers 
report trade as sluggish since the first 
of the year, with improvement being 
noted at present. 











The show window of the Thomas 
jewelry store, Niagara Falls, N. Y., was 
recently cut with a diamond glass-cutter 
by thieves who escaped with a large 
amount of watches and other valuables. 





74 


THE JEWELERS’ CIRCULAR 





May 8, 1930 





Warren Telechron Co. Issues 
Attractive Pamphlet 


The Warren Telechron Co., Ashland, 
Mass., manufacturers of Telechron elec- 
tric time-keepers, has recently issued a 
large pamphlet showing the advantages 
of electrically controlled time. It em- 
phasizes the importance of reaching the 
public at this time, featuring the idea 
of the clock as a wedding gift for June 
brides, and includes two sales letters to 
be used by retailers direct to their cus- 
tomers. 

The booklet is in two colors, profusely 
illustrated, showing pictures of the dif- 
ferent models offered, with ideas for 
newspaper advertisements. Replicas of 
various forms of advertising used by the 
company in national mediums are also 
shown, and the planned advertising for 
1930 is tabulated for the benefit of those 
contemplating the purchase of these 
clocks. 

* * * 


Byard F. Brogan, Philadelphia, 
Issues Attractive Booklet 


Byard F. Brogan, Philadelphia, Pa., 
creator of the “Arbutus” and “Fidelis” 
wedding rings, has issued this week an 
attractive 20-page booklet for retail 
jewelers throughout the country, which 
marks the opening of one of the most 
comprehensive sales campaign aids ever 
designed. The cover, in green and black, 
asks the question in the lower right hand 
corner, “Are you in the right business?” 
This is repeated on the inside cover, 
while on page 3, Mr. Brogan tells the 
jewelry retailer: “of course you are in 
the right business when you tie up with 
merchandise of the better kind.” 

Further on the new “Arbutus” wed- 
ding ring is described and fully illus- 
trated and the 1930 sales aid plan ex- 
plained in detail. Ten examples of this 
are given, including: 

A scientific analysis of possibilities to 
sell wedding rings; illustrations of ad- 
vertising mats, specimens of national ad- 
vertising window displays and other 


aids are shown and 47 reasons are given 
why the retailer should tie up with the 
Brogan plan. The 47th can be obtained 
by writing to Mr. Brogan: The campaign 
is distinctive and among the most ambi- 


tious ever sent out by a ring manufac- 
turer. 


* * * 


New Emblem Adopted by National 
Wholesale Jewelers’ Association 


PHILADELPHIA, April 30.—Members of 
the National Wholesale Jewelers Asso- 
ciation are receiving electrotypes of the 
emblem adopted by the organization as 
the result of a recent contest. It is of a 
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size suitable for use on letterheads and 
other mediums and members are urged 
to use it whenever possible. 

Requests for the cuts have been pour- 
ing in at the executive offices of the or- 
ganization here and are being fulfilled 
rapidly. 

* * * 


Wallace Child Silver 


So spangled with gleaming bits of hu- 
man interest is the Wallace Child Silver 
project that mention of several of the 
more important ones to the trade seems 
most essential. Most unique and last- 
ingly impressive are the appealing mer- 
chandisers. The sales possibilities of 
this perpetual, non-seasonal business are 
enhanced by an unusually attractive, in- 
formative catalog, stressing complete 
sets rather than individual items and 
endless helps in the same vein as the 
rest of the idea. 

Those precious personal aspects that 
twang a sympathetic note in one’s heart 
strings are evident throughout. Fasci- 
nating window display photos of healthy, 
bouncing youngsters with that “pick-me- 
up-and-hug-me” look head the list. Ar- 
tistically and charmingly patterned sets 
and matched pieces in new captivating 
designs that are sure to evoke a large 
measure of child enthusiasm and satisfy 
the most discriminating parental taste, 
are foremost from the client angle. A 
most adorable consumer booklet in baby 
colors of pink and blue also aids in the 
approach. Delightfully tinted boxes, in 
which numerous and varied assortments 
may be placed, are valuable helps, too. 


New Containers for 1847 Rogers Bros. 
Silverplate 


Style is Queen, today. Or Dictator, 
since dictators are, perhaps, more stylish 
now. Style and her handmaiden, Color, 
have “made” motor cars, radios, stoves, 
kitchen implements. 

With this axiom in mind, the makers 
of 1847 Rogers Bros. silverplate shopped 
stores and interviewed the stores’ execu- 
tives to ascertain the type of things 
women bought—spent their money for— 
because they really liked and wanted 
them. 

The result of this intensive investiga- 
tion is the new containers for 1847 
Rogers Bros. silverplate. Tested popu- 
larity is behind these new containers 

. The Tea Tray Chest . . The 
Mirror Plateau. 

1847 Rogers Bros. silverplate now 
packed in containers that tests showed 
in advance would appeal to women. In 
the tea tray chest the ever-wanted ser- 
ving tray takes a new and delightful 
form. The cover of the silver chest is 
the tray. The bottom of the container 
is the silver-rack—velvet cushioned, 
handsome, practical. These chests are 
available in a smart early American 
finish of amber maple with a quaint 
Godey print beneath the glass, or a wal- 
nut finish with an English hunting print 
under the glass. The chests are supplied 
with Viande knives and Viande forks, as 
well as with the usual shape knives and 
forks, in combinations of 26, 34 and 50 
pieces. 

The mirror plateau, another delight- 
ful container, started in Paris and it’s 
very new. The frame is pastel green 
and silver—the deck is a gleaming mirror 
with cut inlaid decoration of green, 
which may be placed in the center of the 
table, to hold a bow] of flowers. It is also 
a serving tray. This is also supplied 
with Viande knives and Viande forks, as 
well as with the usual shape knives and 
forks in combinations of 26, 34 and 50 
pieces. 








Burtis Co., importer of English leather 
billfolds and distributor of all makes of 
pocket lighters and novelties, 70 William 
St., Newark, N. J., has added a line of 
wrist watches, as well as Gemex wrist 
watch bands. 
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New Clocks Being Distributed by 
Morris S. Rosenberg, New York 


The clock illustrated herewith has a 
genuine Pedrara onyx case and is 
equipped with an eight day Waltham 
movement. An entire new series of dials 
with finely etched figures and gilt hands, 
also incorporating the use of the famous 
Waltham Rotating Seconds Indicator for 





CLOCK MOUNTED IN PEDRARA ONYX 


the first time in a clock movement, is in- 
cluded in the model. These new clocks 
have met with the approval of the better 
class of retail jewelers. 

The onyx in which the clock is encased 
is obtained on the peninsula of Lower 
California, near the Gulf Coast and some 
300 miles from San Diego. Huge blocks 
of material with ever varying shades of 
color and veination lie everywhere ex- 
posed under the sun of the almost 
tropical climate. The colors are peculiar- 
ly delicate and there is a wonderful uni- 
formity in quality. 

The use of onyx in mounting the clocks 
is the conception of Morris S. Rosenberg, 
15 Maiden Lane, New York, who is the 
sole distributor of this new series of 
Waltham clocks in onyx. These clocks 
are cased, timed and regulated at the 
factory of the Waltham Watch Co. 


* * * 


Fine Exhibition Cases of Great Im- 
portance in Displaying Stock 


Exhibition cases are of vast import- 
ance to the displaying of jewelry and 
art goods in a jewelry store. Nothing 
will detract from the beauty of well de- 
signed merchandise more than drab sur- 
roundings. Therefore, it is pleasing to 
note that A. N. Russel! & Sons Co. of 
Ilion, N. Y., in their Russell-built cases 
add art to substantial building, beauty 
of line to exquisite material, and in the 
choice of woods use the most discrimi- 
nating taste. 

If the cases are walnut, just walnut 
will not suffice. The best and well 
seasoned must go into their cases. 
Should mahogany be needed in the con- 
struction it will be well figured and of 
exceptional beauty and other materials 
are of super-grade and as A. B. Russell, 
the general manager, says: “It would 
be foolish to waste good material with 
poor workmanship.” 
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The fact that they have been in busi- 
ness 60 years is prima facie evidence 
that they have lived up to the principle 
first adopted by the founder. A new 
catalog has just been issued by them 
which is as refined in its compiling as 
are their cases. Any jeweler interested 
would receive a copy on application. 

* * * 


The Lighter That Squelched a 
Thousand Quips! 


Where are they gone? Those quips of 
yester year? That comically frustrated 
gesture which was part of the stock in 
trade of every vaudeville performer? 
The cigar or cigarette carefully poised 
for full enjoyment, the other hand draw- 
ing out a lighter, spinning, turning, fuss- 
ing—and no light. For years the world 
was entertained, for we had all known 
the cantankerous and failing qualities of 
lighters. 

And now? Gone! Renson has laid to 
rest the failing lighter, by its own prod- 
uct—a “Flip and It’s Lit—Release and 
It’s Out.” 

* * * 


The Tully Refractometer 


Gem dealers and jewelers in deter- 
mining the refractive indices of gems 
often have recourse to the refractometer, 
the instrument of G. F. Herbert Smith 
being the one best known in the jewelry 
trade. Another instrument now is being 
imported which has given considerable 
satisfaction. This is the Tully refractom- 
eter made especially for the accurate 
determination of precious stones, oils and 
liquids. 

It is the invention of Bristow J. Tully, 
F.G.S., F.Z.S., and is made by Rayner & 
Keeler, Ltd, dispensing opticians and in- 
strument makers of Cavendish Square, 
London, and is imported here by Ward’s 
National Science Establishment, Inc., of 


Rochester. 
LJ * * 


The Coty Test Stand 


In selling perfume, jewelers have been 
quick to appreciate the advantage of 
permitting customers to try the odeur 
first and let the fragrant essences 
envelop them. 

Coty distributes an attractive bronze 
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counters constantly. Not only does it 
help to clinch the sale of the customer 
who has come to buy perfume, but it 
provides an excellent opportunity for 
introducing the line. The test stand is 
refilled gratis. 
« * * 
Jewelers’ Security Alliance Year Book 
Off the Press 


The 1929 Year Book of the Jewelers’ 
Security Alliance of the United States 
is now in the hands of the organization’s 
members throughout the country, once 
more apprising wide awake jewelers of 
the constructive work being carried on 
by that association in the fight against 
crime. Statistics showing the accom- 
plishments of the Alliance in the track- 
ing down of criminals are contained in 
this booklet, and pictures of the more 
dangerous miscreants still at large are 
shown with a description and record of 
the thief. 

The methods of swindlers are de- 
scribed, and the different ruses used by 
present day crooks are made public with 
a view to warning the members of the 
Alliance. The activities of the organ- 
ization as set forth in the Year Book, 
briefly listed are. The reduction of 
losses, the pursuit of jewelry crooks, the 
prosecution of crooks, the fighting of 
paroles and pardons and the protection 
of the traveling salesman. 








Two more speakers are announced for 
the convention May 11-12-13 in Balti- 
more, of the Maryland, Delaware-Dis- 
trict of Columbia Jewelers Association. 
These speakers, who will make addresses 
at the business sessions of the convention 
are G. H. Niemeyer, vice-president of 
the Jewelers Security Alliance, and H. 
C. Dunn, chief of the Domestic Commerce 
Division, United States Department of 
Commerce, Washington, D. C. The local 
committees, in charge of the plans for 
the convention, are holding regular meet- 
ings at the Hotel Rennert, Baltimore. A 
recent meeting held in Wilmington, Del., 
to further discuss plans for the conven- 
tion, was attended by members of com- 
mittees from Baltimore, Washington and 
Wilmington. A dinner was enjoyed at 





TEST STAND FOR PERFUMES 


test stand holding six liberal sized flacons 
to jewelers carrying a _ representative 
assortment of odeurs. Additional test 
flacons are supplied as soon as the jewel- 
er adds to his variety of odeurs. 
Jewelers keep the test stand on their 


the Dupont Hotel. Charles Banks was 
host for the gathering, Arthur Sundlun, 
president of the Association, presided. 
An address was made by President Gas- 
soway, of the Wilmington Chamber of 
Commerce. 
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Waterford & Son—Jewelers and \Watchmakers 


disgust of Karl. The old watchmaker 
spent a lot of his time shaking his head 
dolefully. He didn’t like recent happen- 
ings, he disapproved of Eric’s-habit of 
questioning the wisdom of old customs. 
He was worried at the disregard of 
routine hours; here was the boss and his 
son going out to lunch together! He 
looked at the retreating figures sourly, 
then turning to Elmer he growled. 

“This store isn’t what it used to be. 
You mark my words, Elmer. No good will 
come out of all these upsets. 

“Ain’t that the truth.” Elmer agreed. 

When Paul and his son returned from 
lunch (15 minutes ahead of time, Karl 
noted with disapproval) Elmer was busy 
trying to sell a watch, a beautiful time- 
piece priced at $350. The customer, a 
young man who was known to be the son 
of a local manufacturer wanted the watch, 
there was no question about it, but the 
price! He wanted to spend about $100, 


-yet the cheaper watches did not appeal 


to his luxurious tastes. 

Elmer looked with relief at Paul who 
quickly hung up his hat and coat and 
going behind the counter took charge of 
the situation. Smiling at the customer 
he said. “That’s a wonderful watch, isn’t 
it, Mr. Schobel. And its a timepiece 
which will last you a lifetime. You wil! 
always be proud of it, too.” 

‘“*s all right, Mr. Waterford. I like 
the watch okeh, but I can’t see the price. 
Mind you, I don’t say it aint worth it, 
but my old man would never cough up 
the dough. Y’ see, he gives me an allow- 
ance, and he’s not so dusty, y’see, but 
if I ask him to come across with some 
extra, well, he just aint there y’see.” 

“Perhaps a more modest priced watch 
would be better for you then, Mr. Scho- 
field. Let me show you a remarkable 
value I have for $150.” He took out a 
tray of watches and selected the one 
he had in mind and placed it before the 
customer. 

The young man took it up and turned 
it over in his hand in a disinterested 
manner. “Guess I’m spoiled for this 
fellow after seeing the other.” He picked 
up the desired watch and handled it with 
appreciation. Then looking sheepishly 
at Paul he asked. 

“Tf you could take so much a month 
for a time, I wouldn’t mind taking this 
one.” 

“I would like to accommodate you, 
Mr. Schobel, but we do no installment 
business. I would be glad to charge it 
to you on our usual credit terms if you 
wish. We give 60 days to our regular 
trade, and we consider your father as 
a regular customer.” 

Bill Schobel took an envelope out of 
his pocket and began figuring on it. Then 
he shook his head dolefully. “Can’t 


manage it, Mr. Waterford. [I'll tell you 
what I can do. I'll pay you $100 now 
and then give you $25 a month until 


(Continued from page 38) 


I’ve squared up with you, y’see. How 
about that?” 

“I’m very sorry but I can’t possibly 
do it. It’s this way, Mr. Schobel. I have 
no facilities for carrying time payments, 
and you can readily see what a lot of 
capital it would take to carry a number 
of time payment accounts. My capital 
wouldn’t permit it, and we have a rule 
of never giving anything to one customer 
which we will not give to others. I could 
carry your account as you wish but if 
so, I should, in honor bound, have to be 





To Our Readers 


Have you ever “mapped” your 
competition? If not—try iT. You 
may be surprised to find out the kind, 
variety and location—value of compe- 
tition, and to get a picture of the 
value of your own location and class 
of merchandise. 

Do it before next week’s issue—as 
Bijah throws further light on compe- 
tition at that time. 











prepared to carry similar accounts for 
other people. You see the fairness of 
that, don’t you? Couldn’t you manage 
to pay $100 now and the balance in 60 
days?” 

But the young man didn’t think it 
possible, besides, his pride was hurt. 
Was he not the son of William G. Scho- 
bel, the largest maker of enamel ware 
in the State? Putting the watch on the 
counter he said in rather surly tones. 

“Guess I’ll pass it up for the time 
being. I may be able to do better some- 
where else y’see. I’ll let you know if 
I’m interested later on. G’bye.” And 
without another word he stamped out of 
the store. 

Karl looked across the store to Paul 
and growled. “Don’t know what the 
young fellows are coming to these days? 
A young whipper snapper like him 
wantin’ a watch like that. Them young 
fellows are going to ruin the country, 
wantin’ to have things they can’t afford 
and pledging their future to get ’em.” 

Eric flushed angrily at this tirade. 
While he may have agreed with the 
thought expressed by Karl he could not 
help flaring up at the implied sneer at 
the younger generation of which Eric 
was one. 

“You’re all wet, Karl. If it wasn’t for 
installment selling the country would be 
pretty badly off. 

Karl was about to make an angry 
retort when Paul interposed by saying, 
“There’s something in what you say, 
Eric, but remember, we sell luxury items, 
and in times of depression we would be 
the first to suffer loss. People would 
need their money for necessities while we 
would be left with a lot of uncollectable 
bills on our hands.” 

“But why worry about bad times while 


they are good?” Eric retorted. “Isn’t 
it just as reasonable to believe that this 
li’l ole country is still going to keep hit- 
ting on all six? Now take the case of 
Bill Schobel. He wanted to buy a $350 
watch. It cost $200, I think. He wanted 
to pay $100 down and $25 a month. In 
four months we would have got the cost 
back, wouldn’t we? And from then on 
it would have been velvet. And he’s good 
for it. His old man is lousy with—I 
beg pardon Pop, I mean he’s all kinds of 
money and would pay the bill if neces- 
sary. Now what’ll happen? He’ll get 
the darned watch from a credit house 
and we lose the profit and a good cus- 
tomer as well.” 

“Bah!” Karl shrugged his shoulders 
and stamped back to his bench. Paul 
smiled to himself, then turned to Eric 
and replied in kindly tones. , 

“You are like many other young men, 
my boy. You jump at a half truth and 
try to make a case for yourself out of it. 
Suppose for a minute we did run a time 
payment business, which I would never 
think of incidentally, what would hap- 
pen? Suppose instead of one account 
for $300 we had 500 of them. We would 
never be able to meet the bills, our credit 
would be hurt. I might even have to go 
to bank for assistance! And thank God, 
the firm of Waterford & Son have always 
been able to pay their bills without put- 
ting their necks in a noose. And we 
would have to take some goods back from 
a lot of people.” 

“Huh!” Eric broke in. “What of it. 


‘Is there anything that keeps its value 


better than good jewelry? It don’t wear 
out like autos or clothes.” 

“Maybe not. But can you imagine 
what 6ld Mr. Schobel would say to me if 
he knew I had allowed his son to get into 
debt for a watch? 

Eric was silenced although he was still 
unconvinced. With a frown he walked 
to the little office to make the analysis 
of the accounts receivable which he had 
promised to make. As he passed Elmer 
he noticed the triumphant smirk on the 
salesman’s face. The next instant Elmer 
let out a yell of pain; Eric had stamped 
on his foot! He felt better as he dis- 
appeared behind the mahogany screen! 

It did not take him long to complete 
his figures, but the result of his analysis 
seemed to him so far out of reason that 
he rechecked his work. Strange, the re- 
sult was the same again. Once more 
he went over the accounts, more carefully 
than ever this time. The same result 
was disclosed. He gulped nervously and 
gave a slight shiver of anxiety. Some- 
thing was radically wrong. He thought 
of Bijah’s warning on the danger of 
carrying long overdue accounts. “Well.” 
he mused. “Better face facts.” Then 
carefully writing out the figures he 
slipped them in his pocket to show his 
father that night at home. 

(To be continued) 
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Graduation and Wedding Gift Sales 


(Continued from page 33) 


On top rests a jade Buddha. The base is enamel, on 
gold. 

One jeweler is featuring a $4,000 mystery clock made 
of transparent revolving crystal discs to which the 
hands are fastened. The casual observer cannot dis- 
cover how the clock operates. 

Expensive special clocks, although seldom used as 
graduation or wedding gifts, serve to attract attention 
by their beauty and novelty and often result in the sale 
of less costly models. 

Automatic wind sport watches and wrist watches 
ranging from $75 to $150 are popular on Fifth Avenue 
as gifts for men, and are featured in many advertise- 
ments. 

A medium sized New York jeweler who has recently 
opened a smart new store on Madison Avenue, sends to 
his customers each spring a 48-page illustrated booklet 
describing in detail each department of his store and 
giving prices with thorough accounts of the merchan- 
dise. 

Small booklets are especially useful for spring mer- 
chandising because they allow opportunity for more 
copy and better illustrations than are possible in news- 
paper advertisements. A local appeal in a booklet is a 


valuable business getter in smaller cities and towns 
where there is an active community sense among the 
population. The booklets should be followed up after 
a week or two with a sales letter requesting the recipi- 
ent to call at the store and reiterating the selling argu- 
ments contained in the booklet. 

However, the most valuable source of new spring 
business is the work of the salesman who knows how 
to sell the complete line carried by a store. Each cus- 
tomer should be asked, this time of year, “Have you any 
wedding presents or graduation gifts to send? Would 
you like to see what we have so that you can inform 
your friends who might require these seasonal gifts?” 

In this way the names of live new prospects may 
often be obtained for the mailing list. Customers will 
frequently bring their friends in or invite them to call, 
if the merchandise has the right appeal of beauty, style 
and price. 

The jeweler who makes his buying plans well ahead 
and has on hand popular priced silver pieces, clocks, 
watches, cigarette and vanity cases can prepare for his 
spring sales several months ahead both in his adver- 
tising and his salesmanship. Adequate advance prepa- 
ration is the key to graduation and wedding sales. 





Romance of American Clockmaking 


(Continued from page 41) 


for the New Haven meeting house and in 1726 one for 
the church at Guilford. This latter movement continued 
in use until 1893 and, still in running order, is on exhibit 
in the town of its origin. 

The first of the outstanding Pennsylvania Dutch clock- 
makers was Christopher Souers who arrived in Philadel- 
phia in 1724. Clockmaking was not the only thing he 
could do. His other callings were author, printer, paper- 
maker, doctor and farmer. Just to prove his versatility, 
he spelled his name Sower when following these other 
livelihoods. 

Nearly contemporaneous with Souers was Benjamin 
Franklin’s bosom friend, Edward Duffield, whose tall 
clocks are still to be met with in and around Philadelphia. 
Whether Duffield assisted Franklin in constructing some 
of the apparatus with which he conducted his “natural 
philosophy” experiments is not quite clear but we do 
know that Franklin in his will appointed him executor. 

David Rittenhouse who lived at Morristown, Pa., from 
1751 to 1770 and continued his clockmaking in Phil- 
adelphia seven years after that was indeed a man of 
parts. In addition to designing and making tall clock 
movements of extreme accuracy he produced math- 
ematical instruments that were the equal of the best 
European products and was an astronomer of interna- 
tional reputation. After forsaking clock work he entered 
public life. Among other posts he held that of director 


of the United States Mint from 1792 to 1795. For seven 
years he was president of the American Philosophical 
Society. 

Although New York City, in Bogardus, had the second 
colonial clockmaker, it never developed any men of dis- 
tinction. Actually, it had to turn elsewhere for the 
builder of its first public clock. So it was that Benjamin 
Hanks of Litchfield, Conn., 1778-1785, built New York 
City’s first communal timepiece. This was installed in 
the turret of the Old Dutch church at the corner of 
Nassau and Liberty Streets. The movement had several 
novel features. 

At this same time north of Boston the outstanding 
clockmaker was Thomas Lister of “Halifax, British 
North America.” For 42 years, 1760-1802, he produced 
tall clocks of fine quality both as to case and movement. 
He marked his work with a label which carried the follow- 
ing exhortive doggerel: 


Lo! here I stand by thee 

To give Thee warning day and night; 
For every tick that I do give 

Cuts short the time thou hast to live. 
Therefore, a warning take by me, 

To serve thy God as I serve thee: 
Each day and night be on thy guard, 
And thou shalt have a just reward. 


(To be continued) 


Epitor’s Nore: Illustrations for this article are by courtesy of 
the Furniture Manufacturer. 
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“GUARANTEED” 


PLATINUM 


AND 
IRIDIUM 


PLATINUM 


(In all hardnesses ) 
OE 


FOR JEWELERS 


for immediate 
shipment at 
competitive prices 


“THE WORLD RENOWNED HOUSE” 


Johnson Matthey & Co., 


INC. 


15 West 47th Street 
NEW YORK 
Telephone Bryant 4645 


May We Solicit Your Inquiries? 
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Old Jewelry 
Accurately Refined 


Send your old jewelry, sweep- 
ings and polishings to us. We 
recover the platinum and 
palladium as well as the gold 
and silver. Our prompt check 
covers the allowance of all 


precious metats in your scrap. 


Spyco Smelting & Refining Co. 
51 South Third St., Minneapolis, Minn. 
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Forty years of satisfac- 
tory service is a repu- 
tation gained thru 
making fair, satisfac- 
tory returns for old 
GOLD, SILVER, 
PLATINUM, 
FILLED CASES, 
PLATED SCRAPS, 
SWEEPS, ETC. 






















It Pays to 

























Bearing the Dixon Name 


‘ DIXON 


Assay Crucibles 
Wonder Cupels 
Scorifiers 
Muffles 


DIXON-MADE 


There are none better for your metallurgical 
laboratory. DIXON experience in the manufac- 
ture of metallurgical graphite and clay products 
dates back nearly a century. Because of this, 
experience takes the place of guesswork and 
the DIXON name on metallurgical clay and 
graphite goods is your guarantee. 

Let your next order of crucibles, cupels, 
scorifiers, muffles, be DIXON-MADE. Write for 
Booklet No. 77-AA. 


JOSEPH DIXON CRUCIBLE CO. 


Jersey City New Jersey 





Established 1827 


On 








May 8, 1930 
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N advertiser asks some pertinent ques- 
tions about watch servicing. His 
questions are to the point and pointed. 
He wants “help” for his line of work in 
“Adjusting and Making Small Repairs!” 
Well the gentleman is asking two conr- 
verse questions in one. Adjustment 
means a very thorough work, at least 
that finer part at the top where we check 
and repair “everything that prevents 
true timekeeping.” “Making small re- 
pairs” is that other thing, that is the 
bane of the bench. People will generally 
not give one time enough to do this work 
correctly. 

As to the potential timekeeping possi- 
bilities of any watch, any make of watch, 
let us say, this is a matter for one to 
decide before he takes up that branch 
of watch work. But after one finds a 
waich that generally is satisfactory, he 
is still in for many “cranky” watches in 
any make and model that will need spe- 
cial attention—all this despite the faci 
that in the factories there is a constant 
tightening of the grip of “inspection and 
adjustment.” 

As I have said in these pages lately 
and formerly, we have now arrived at 
the time when even automobiles, where 
each part is at least 500 times the size 
of a watch part, are turned in for “com- 
plete overhaul.” Few good service de- 
partments will take in any car of their 
own that they do not take in for a ‘‘com- 
plete checking, and overhaul.” ‘So many 
things get in the way of other things.” 
Surely this is true of watchmaking, even 
of adjusting new watches, or that more 
troublesome thing, servicing new ones 
only a few months off the counter. 

“Many of the watches returned to us 
run well as soon as wound, but there 
must be something wrong or they 
wouldn’t come back,” says our inquirer. 
Certainly there is something wrong. It 
is ofttimes with the “train” of thought in 
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Why Do Watches Come Back? 


By MARVIN M. WALTERS 


the customer’s mind. Some of the teeth 
in those train wheels get jammed. 

“What sort of radio do you have? 
Why man, mine only has one disc to ad- 
just.” Certainly, just so. Many folks 
do not want or expect to do a thing 
mechanical in order to keep their watches 
going. But every watchmaker who has 
served the general public for any length 
of time knows how to deal with those 
folks. Why, simply wind their watches 
for them and in a few hours turn them 
back, making small charges. 

When one winds a watch and it ap- 
parently runs off well it is only half 
“fixed.” Remember that. This thing of 
putting in mainsprings, putting in crys- 
tals, and then going no further to see 
into the watch and safeguard its timing 
and running habits, will certainly get one 
into a muss. There is that “hand rela- 
tion” a very keen situation to watch, the 
“lay of the hairspring,” the exactness of 
pivot fit and end play, the proper fit 
and form of train wheel pivots. All 
these things and many others. Ma- 
chines never will make watches, though 
they will, by careful watching, form up 
roughly many of the parts. 

Brains and most skilled hands, eyes, 
ears, must make watches; always have 
and always will. In that field the watch- 
maker is supreme, especially the general 
service man who tends the whole watch. 
‘The makers of watches have piecework, 
specially the great under groups, but 
even in the manufacturing field the ad- 
justers are men of brains. They have 
to be. 

I stood in the midst of 3000 makers, in 
a great room, with long, long benches 
facing windows. A girl sat there collet- 
ing hairsprings for 0 size watches. She 
was drilling the hairspring fastening 
hole in the collet’s side and was wedging, 
or pinning the springs, so many per day, 
I suppose. There were several adjust- 





~ 





ments to make. Now if she were a little 
careless, or sleepy, or had too many 
dance engagements to think about, pity 
the poor hairsprings. I asked the ad- 
justers if ever any defects got by that 
long line of specialists. One bright 
fellow smiled and said: “What do you 
think we are here for? Don’t you know 
that watchmakers are still human, that 
gravers get dull and reamers lose their 
brilliant edges?” That was enough. 

“T would like to put through about 
forty watches daily!” says a subscriber. 
So would I but if we watch carefully we 
can’t do it. It reminds me of the time 
a great inventor went to a fashionable 
Fifth Avenue church. He was seated by 
mistake in the pew of an irate rich man. 
On being accosted by the maddened man 
whose whisper could be heard all over 
the church about paying $5,000 a year 
for the exclusive use of that pew, the 
great inventor was reported to have 
said: “You pay too D much!” May- 
be that’s the trouble. I think I can go 
through as many watches as most any 
man, and 10 or 12 usual repair jobs, not 
counting crystals and very small stuff, 
is my limit. Our correspondent may 
mean largely new jobs in which there is 
very little trouble. But there is trouble, 
or they would not come back. 

A cracked jewel most anywhere will 
not stop a watch from running, and 
going off apparently in very good condi- 
tion. Neither will it sometimes be vocal 
to the ear, and sometimes will not be seen 
by looking straight through the jewel 
with the loupe. Take out the end stone, 
if it is a staff hole jewel, and rub the 
jewel hard until you have turned up 
some oily gum, that will find the crack 
if any. Slant the jewel in many direc- 
tions to see if there are nicks off the 
outer edges of the hole, though no trans- 
verse crack is there. 

(To be continued) 
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LEES & SANDERS 


Shipping to England means a little delay but 
it is worth while because of the RESULTS. 


SWEEP SMELTERS. 


BIRMINGHAM, ENG. 











1 Watch Dial Service 


si All leading watch importers—jewelers and 
yi, watchmakers indorse this service. 


FINISHED, 
DIALS RE-panren 
i Dials Guaranteed Against Tarnishing. 


Raised gold figure dials refinished—missing figures sup- 
plied. Clock and Chronometer dials refinished like new. 





Write for Price List 


P. J. BREIVOGEL 
15 Maiden Lane New York City 





MESH BEAD 
BAGS — SILVERWARE —p 46. 


EXPERTLY REPAIRED AND REFINISHED LIKE NEW 


PRECISE ATTENTION TO EACH DETAIL OF 
REPAIR, SKILLFUL REPLACEMENT OF MISSING 
PARTS AND ORNAMENTS, AND EXACTING CARE 
IN HAND FINISHING, POLISHING AND PLATING 
ASSURES THE SUCCESSFUL HANDLING OF EACH 
JOB REGARDLESS OF SIZE, QUANTITY OR CON. 
DITION. YOUR SATISFACTION IS GUARANTEED. 
WE ARE EQUALLY WELL EQUIPPED TO DO YOUR 


PLATING 


GOLD—SILVER—PLATINUM—CHROMIUM 


es. wasasn ave. SWARTZ & Co. 


CHICAGO 








Bemuth Glass Mfg. Co. 


Manufacturers of 


Glass-Shades 


for 


Siqgures, Clocks and 
Taxidermists. 


Brooklyn, N. D. 














ELGIN and WALTHAM 


REBUILT WATCHES 
BRAND NEW CASES WATCHES GUARANTEED 


Descriptive Circular with Prices Mailed on Request 
Special Prices to Quantity Buyers 


Berk Merchandise Co., 152 West 42nd St., New York 
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X Finish 
For white gold jewelry. 
Pays the large shop— 
Pays the small shop— 
Ask for Pays the repair shop— 
folder W. 
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, HAVE YOU ANY MERCHANDISE 
6 that you want to convert into cash or into good receivables? 
& CONSULT 

> RUDOLPH SCHWEIGER, Broker 


> 48 W. 48th St, New York Tel. Bryant 6176 
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ARTHUR T. HAGSTOZ 


T. B. HAGSTOZ & SON 
GOLD, SILVER and PLATINUM 
Refiners and Assayers 
709 Sansom Street, Philadelphia 
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United States Patents 
Issue of April 29, 1930 
1,756,041. INTERCHANGEABLE BRACE- 


LET AND BROOCH. RosBert J. VANCE, 

Sr., Belleville, N. J. Filed Jan. 9, 1929. 
Ser. 331,291. 8 claims. 

In a jewelry bracelet, an apertured setting 

plate, a removable ornament having an at- 

taching pin adapted to be inserted through 





the apertures in said setting plate to effect 
the attachment of said ornament to said set- 
ting plate, and end links hingedly connected 
to said setting plate and having tongue mem- 
bers provided -with bifurcated end portions 
adapted to embrace said ornament in sup- 
porting relation. 


1,756,101. CHAIN. SAMUEL F. ROBIDOUE, 
Providence, R. I., assignor to Coyne, 
Robidoue & Co., Providence, R. I. Filed 
Jan. 24, 1929. Ser. 334,813. 2 claims. 

A bracelet, chain or the like comprising a 
plurality of links, mesh fabric. connecting 
said links relatively movable 


comprising 





parts with one part immovably embedded in 
one link and another part movable relative to 
the first part and immovably embedded in 
another link whereby the links are flexibly 
connected together. 


1,756,437. CLOCK AND SIMILAR INDI- 
CATOR. ARTHUR F. POOLE, Ithaca, 
N. Y., assignor to Poole Mfg: Co., Inc. 


Filed Jan. 6, 1927 
claims. 

In an electric clock, the combination of a 
battery, an electromagnet, a circuit includ- 
ing said battery and magnet, an armature, 
contact means for said circuit releasably held 
in open circuit condition by said armature 
and when released operable into closed cir- 


Ser. 159,323. 28 





cuit condition, a buffer spring engaged by 
said armature when it approaches its at- 
tracted position, said armature automatically 
reengaging said means as it approaches at- 
tracted position, whereby said armature dur- 
ing its rebound from said spring will restore 
said Means to open circuit condition to per- 
mit complete retraction of the armature. 
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1,756,769. WRIST-WATCH BRACELET. 
CHARLES R. Tost, Centerdale, R. I., as- 
signor to The Hadley Co., Providence, 
R. I. Filed Nov. 2, 1928. Ser. 316,667. 
4 claims. 

An extensible connector for wrist watch 
bracelets and the like comprising an upper 
plate adapted for attachment to a bracelet 
end, a curved resilient connector plate pivoted 
at one of its end portions to said upper plate 
intermediate its ends, and a similarly curved 





bottom plate pivoted at one of its end por- 
tions to the opposite end portion of the con- 
nector plate and having its free end adapted 
for attachment to another bracelet end, hooks 
at the opposite sides of the upper plate be- 
tween the forward end thereof and said con- 
nector plate pivot, and cooperating projec- 
tions on the bottom plate to interengage with 
said hooks when the plates are pressed into 
overlapping juxtaposition, the resilient con- 
nector plate being flattened and lengthened 
during the application of closing pressure to 
permit said hooks to snap over said projec- 


tions. 
DESIGNS 
issue of April 29, 1930 
$1,054. CLOCK FRAME. ALEXANDER HART, 
New York. Filed Feb. 8, 1930. Ser. 
34,461. Term of patent 14 years. 


co ON 
































The ornamental 
as shown. 

81,058. FINGER RING. CHARLES M. LEvy, 

New York. Filed Jan. 17, 1930. Ser. 
34,166. Term of patent 14 years. 


Le, 
t 


clock frame 





design for a 





The ornamental design for a finger ring, 
as shown. 
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$1,068. COMBINED CLOCK FRAME AND 
FACE. RAYMOND E. PATTEN, Oak Park, 


Ill., assignor to Edison Electric Appli- 
ance Co. Filed Dec. 31, 1929. Ser. 
33,987. Term of patent 14 years. 
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The ornamental design for a combined 


clock frame and face substantially as shown. 


United States Trade-Marks 
1930 


The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this application. 

Marks applied for under the 10-year “pro- 
viso” are registrable under the provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 

As provided by Section 14 of said Act u 


Issue of April 29, 





fee of $10 must accompany each nctice of 
opposition. 
Ser. 257,416. HoBson whe a Co., Lans- 
dale, Pa. Filed Nov. 11, 1927. 

Mor = Dale 
_ For Silver-Plated Knives, Forks, and 
Spoons. 

Claims use since Aug. 1, 1927. 
Ser. 293,666. JEFFREY JEWELRY Co., Chicago. 


Filed Dec. 14, 1929. 
The word “Diamonds” does not form a 
part of the registration sought apart from 
the mark shown in the drawing. 





For Made of Precious Metal or 


Jewelry 
Plated with Precious Metal—Namely, Finger 


Rings, Brooches, Bracelets, Emblem Buttons, 

Necklaces, Beads, Pendants, Belt Buckles, 

Tie Pins, Tie Clasps, Cuff Links, Cigarette 

Cases, Powder Compacts, and Vanities. 
Claims use since 1926. 


294,877. 
bus, Ohio. 


Ser. KAPPA KAPPA GAMMA, Colum- 


Filed Jan. 17, 1930. 


For Fraternity Pins Made of or Plated 
with Precious Metal. 
Claims use since Oct. 13, 1870. 
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Filed Feb. 24, 193 


296,436. 
Oneida, N. 


SKYLINE 


For Silver-Plated Flatware, Hollow Ware, 
and Cutlery. 
Claims use since Jan. 17, 1930. 


Ser. 296,845. 
NITY, INC., 
March 5, 19 


A 2 


For Fraternity Badges, Lapel Buttons; 
Scarf, Lapel, and Breastpins; Cuff Links, Tie 
Clasps, Charms, Finger Rings, Belt Buckles, 
and Ornamental Shields, All of Precious 
Metal. 

Claims use since Jan. 1, 1922. 


297,065. ELECTROTIME MFG. Co., 
cago. Filed March 10, 1930. 


ELECTROTIME 


For Electric Clocks. 
Claims use since Feb. 1, 1930. 


Ser. 297,066. ELEcTROTIME MFG. Co., 
*" cago. Filed March 10, 1930. 


SYNCHROTIME 


For Electric Clocks. 
Claims use since Jan. 3, 1930. 


Ser. 


ALPHA GAMMA SIGMA FRATER- 
ens, N. J. Filed 


Ser. Chi- 


Chi- 


Trade-Mark Registrations Granted 
Issue of April 29, 1930 


270,224. WATCHES AND WATCH MOVE- 
— TS. WILLIAM A. MUNEY, New 
or 


Filed May 1929. 
LISHED Top.’ 18, 1930. 


BIRMINGHAM 


W. B. Seymour recently opened a 
watchmaking shop at 414 N. 19th St. 

Emile Herpin, retail jeweler at Mobile, 
recently incorporated his business as 
Emile Herpin & Son, Inc. 

J. C. Mickleboro, retail jeweler at 
Marion, Ala., was in Birmingham re- 
cently purchasing goods. 

Frank H. Bromberg of the Bromberg 
Jewelry Co., was married recently to 
Miss Annie Maude Wilkinson. 

Julius Goldstein & Son, Inc., retail 
jewelers at Mobile, will open a new re- 
tail jewelry store, said to be the finest 
jewelry store in that city. 

P. H. Tyler, Ensley retail jeweler and 
one of the ex-presidents of the Alabama 
Retail Jewelers’ Association, has been an- 
nounced as a candidate for the State leg- 
islature from Jefferson County. 

The Alabama Retail Jewelers Associa- 
tion will meet in Birmingham this year. 
The date of the meeting has not been 
fixed, but it will likely be in the early 
part of June. 

The following traveling salesmen were 


Ser. 283,582. PUB- 
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in Birmingham recently: Eddie Imhoff 
of the R. & G. Co. and Providence Stock 
Co.; Irving Lederer of the S. B. Ledere: 
Co.; Mr. Collins and Mr. Riley, repre- 
senting Ostby & Barton Co., and T. H. 
Lampert of M. J. Lampert Co. 

The annual meeting of the Alabama 
State Optical Society will be held at the 
Jefferson Davis Hotel in Montgomery 
May 13-14. An extensive business and 
social program for the meeting will be 
announced within a few days. F. F. 
Postell of Birmingham is secretary of the 
society. The 1931 meeting will likely 
be held at Birminghan, it is said. 








ATLANTA, GA. 


Mr. Beasley, formerly watchmaker for 
Holzman’s, Inc., has been promoted to 
city salesman for the company. 

Mr. Henry, southeastern representa- 
tive of the Illinois Watch Case Co., of 
Springfield, Ill., is planning to make his 
headquarters in Atlanta. 

Fred Williams, Jr., and Lealis Jones, 
with Ewing Bros., wholesale jewelers, 
have returned from a trip to Bryson 
City and other points in North Carolina. 

‘T. R. Langston, who for the past year 
has been associated with his father, E. 
D. Langston, in the Georgia Savings 
Bank building, has accepted a position 
with the jewelry department of Sears, 
Roebuck & Co. 

Among the out-of-town visitors in the 
city during the week were Jack Stewart 
of the Stewart-Paddock Jewelry Co., 
Athens, Ga.; Julian Fain of the Fain 
Jewelry Co., Calhoun, Ga.; William 
Wyatt of the Wyatt Jewelry Co., Rome, 
Ga.; and George Daniell and H. E. Ker- 
ley of Marietta, Ga. 

The Jewelers Supply Co. in the 
Georgia Savings Bank building, will cele- 
brate its first anniversary on May 1. 
During its first year, the stock of the 
company has been tripled, while several 
important new lines have been added. 
At the same time the sales force of the 
company has increased from two to 11, 
with the addition of two out-of-town 
salesmen. 

Visitors in Atlanta during the wéek 
have included Mr. Woodhouse, Jonesboro, 
Ga.; J. O. Daniell, formerly of Atlanta 
and now of Opelika, Ala.; Joseph Siegel, 
Decatur, Ga.; Ezra Whitmire, Griffin, 
Ga.; Mr. and Mrs. J. Dexter Phinney, 
St. Augustine, Fla.; J. T. Nance, for- 
merly with Ewing Bros, and now located 
in Winston-Salem, N. C.; A. H. Kirk- 
land, Columbus, Ga., and E. L. Cunning- 
ham, Brunswick, Ga. 

The Wight Jewelry Store, 56 Broad 
St., was recently robbed of $300 worth of 
watches and other jewelry. A window 
smasher broke a window in the Healey 
building Arcade along one side of the 
store, abstracting the watches. Thou- 
sands of dollars’ worth of diamonds in 
the safe of the firm were undisturbed. 
After the robbery was discovered at 2 
o’clock in the morning, police stationed 
a guard at the window until it could be 
replaced. 
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MEMPHIS 


W.H. Yahnke connected with the Mul- 
ford Jewelry Co. from 1884 to 1920 and 
in recent years working at George T. 
Brodnax, Inec., rejoins the Mulford 
Jewelry Co., May 1. That store at an 
early day will celebrate its golden an- 
niversary. It is to open soon a Gift Shop 
section in the Arcade to the south of 
the store with connection between the 
buildings. 

Ben S. Polskee, retail jeweler located 
for many years at 208 S. Main St. wili 
move June 1 to a section of the ground 
floor of the Arcade structure being built 
at the Bank of Commerce & Trust Co. 
skyscraper, 16 S. Main St. The Polskee 
store will have a space in this Arcade 
feature of 40 by 14 feet. New equip- 
ment and stock to a large extent will be 
installed. Ben S. Polskee, Jr., is now 
associated with his father in the store. 











LOUISVILLE 


M. M. Lorch, of the Letler Lorch Co., 
manufacturer, jobber and retailer, is on 
a sales trip in the South. 

D. J. Gleeson, of the Gleeson Jewelry 
Co., Louisville jobber, has returned to 
the store after a few weeks at Miami, 
Fla. 

Vic Lorch, head of Vic Lorch & Sons, 
retailers, Market St., is back after a visit 
of several weeks to Miami and Cuba, 
accompanied by Mrs. Lorch. 

Robert L. Akers, formerly a clerk in 
the Will Sales jewelry store, has recent- 
ly opened a retail jewelry shop on 
Fourth St., near Broadway. 


CONSULAR NOTES 


The purchase of inexpensive imitation 
jewelry is sought by a Frankfort, Ger- 
many, concern. Detailed information 
may be had by writing the Bureau at 
Washington, referring to file No. 44920. 


ok * * 


The agency for novelty jewelry is de- 
sired by a firm in Sao Paulo, Brazil. 
Additional details may be had by writ- 
ing the Bureau at Washington, mention- 
ing file No. 44917. 


* * * 


The Bureau of Foreign and Domestic 
Commerce reports that a Toronto, Can., 
firm is seeking the agency for jewelry 
(finished or rough findings and mount- 
ings). Those interested can secure fur- 
ther details by writing the Bureau at 
Washington, D. C., and mentioning file 
No. 44918. 




















The House of Worth, Inc., will occupy, 
after alterations are completed, the en- 
tire storerooms now used by the W. R. 
Grant Co., 252 Granby St., Norfolk, Va. 
The concern will carry a line of jewelry 
and novelties. 











